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The  Hearst 
Newspaper  Division 
Albany,  N.Y. 

Times-Union  New  York  Associated  Press  First  Place  Award- Features 

Albany,  N.Y. 

Knickerbocker  News  William  Allen  White  Award  -  Editorial  Excellence 
Baltimore,  Md. 

News  American  Md.-Dcl.-D.C.  Press  Association  First  Place- Best  News  Story 
Boston,  Mass. 

Herald  .\merican  New  England  VV'omcn’s  Press  First  Place- Best  Series 
Edwardsville,  Ill. 

Intelligencer  Associated  Press  First  Place-Column  Writing 
Huron,  Mich. 

Daily  Tribune  Michigan  UPI  First  Place- Editorial  &  Opinion  Column 
Los  Angeles,  Calif. 

Herald  Examiner  Los  Angeles  Press  Club-Best  Editorial  (Third  Year) 

Midland,  Mich. 

Daily  News  Michigan  Press  Association  First  Place-General  Excellence 
Midland,  Tex. 

Reporter-Telegram  Texas  Press  Association  First  Place-Interpretive  Reporting 
Plainview,  Tex. 

Daily  Herald  Texas  Panhandle  Association  First  Place-General  E.xcellenee 
San  Antonio,  Tex. 

Light  Texas  Press  Association  First  Place-News  Story 
San  Francisco,  Calif 

Examiner  Walker  Stone  Award- Excellence  in  Editorial  VVYiting 

Seattle,  Wash. 

Post-Intelligencer  Sigma  Delta  Chi-Excellence  .Award 
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AWARDS 

FOR 


JOURNAUSTIC 

EXCELLENCE 


The  Hearst  Corporation  extends  its  thanks  to  those  of  you  who 
in  the  past  12  months,  recognized  the  13  Hearst  Newspapers 
for  their  journalistic  excellence. 


We  inform  you. .  .we  entertain  you. .  .we  challenge  you. .  .we  talk  to  millions  of  you. .  .one  at  a  time. 


Some  people  tliink  notliing  of  comparing  apples  and  oranges.  They  may  even  tr\' 
to  convince  you  there’s  no  difference. 

But  if  you  wanted  one  and  got  the  other,  you’d  be  unpleasantly  surprised.  ' 

That’s  why  names,  including  brand  names  and  trademarks,  are  so  important. 
They’re  ail  excellent  way  of  making  sure  you  get  exactly  what  you  want,  and  the  qualit)' 
you  expect. 

Xerox,  for  example,  is  the  trademark  of  Xerox  Corporation  and  should  be  used  as 
an  adjective,  followed  by  the  noun  describing  our  product. 

By  using  a  trademark  properly,  you’re  proving  you  know  your  apples.  And  when 
you  know  your  apples,  the  chances  are  much  better  you  won’t  get  a  lemon. 

XEROX 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


TELERAM  portobubble/dl. 

Never  before  could  you  lake 
so  many  groat  leatures  so  lightly. 
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JUNE 

18-20 — National  Federation  of  Press  Women,  Hilton  Hotel, 
Philadelphia,  Pa. 

21-23 — New  England  Newspaper  Advertising  Executives  Asso¬ 
ciation  summer  meeting,  Ramada  Inn,  Mystic,  Conn. 

21-23 — Public  Relations  Society  of  America,  Washington  National 
Conference,  Hyatt  Regency  Hotel,  Washington,  D  C. 

25- 27 — Texas  Press  Association,  Hyatt  Regency,  Fort  Worth,  Tex, 

26- 27 — Nuclear  Energy  &  the  Media.  Sheraton  International  Con¬ 

ference  Center,  Reston,  Va. 

26-27 — Investigative  Reporters  &  Editors  national  conference. 
Holiday  Inn-Embarcadero,  San  Diego,  Calif. 

28-July  1 — Calif.  Newspaper  Advertising  Executives  Association,  56th 
annual  sales  conference.  Rancho  Bernardo  Inn,  San  Diego. 
30-July  5 — National  Press  Photographers  Association,  Marriott  Pavillion 
Hotel,  St.  Louis,  Mo. 

JULY 


Teleram’s  state-of-the-art  lightweight 
universal  portable  computer  terminal, 
Portabubble™/81  is  tbe  most  advanced 
ever  produced.  It’s  ideal  for  two-way  com¬ 
munications,  text  editing,  word  processing 
and  time  sharing  and  is  particularly  well- 
suited  for  telecommuting  over  ordinary 
phone  lines  to  any  other  terminal  or  com¬ 
puter  in  the  world. 

Incorporating  Bubble  Memory,  the  sig¬ 
nificant  new  long-retention  storage  system, 
Portabubble™/81  features  30k  to  256k 
characters  of  p^manent  storage,  a  5  inch 
CRT  with  bright  display,  a  self-contained 
acoustic  coupler  rated  at  300  baud  and  an 
auxiliary  RS232C  communications  port.  It 
rests  in  its  own  traveling  case  which  fits 
under  an  airline  seat  and  weighs  less  than 
15  pounds. 

Microcomputer  programming  facili¬ 
tates  a  great  many  text  editing  capabilities 
including  text  area  relocate,  text  area  de¬ 
lete,  string  search  and  replace,  text  insert 
and  tab,  create  and  store  formats,  virtual 
scroll,  and  an  automatically  established 
directory  of  all  stored  data. 

Portabubble™/81  also  allows  the  user  to 
incorporate  unique  functions/applica- 
tions  through  a  plug-in  “personality 
module”,  which  can  extend  even  greater 
the  functions  and  capabilities  of  this  out¬ 
standing  new  terminal. 

For  more  information  please  write. 
Teleram  Communications  Corporation, 

2  Corporate  Park  Drive,  White  Plains, 

New  York  10604,  (914)  _ _ 

694-9270.  Telex  M6658.  TELERAm 


9- 11 — Tenn.  Press  Association,  Memphis,  Tenn. 

12-16 — International  Circulation  Managers  Association  sales  con¬ 
ference,  Diplomat  Hotel,  Hollywood,  Fla. 

16-18 — Arkansas  Press  Association  summer  convention.  Hot 
Springs,  Ark. 

16-18 — Ohio  League  of  Home  Dailies,  Kings  Island,  Cincinnati. 

19-21 — Videotex  Implications  for  Marketing,  Hyatt  Regency, 

Columbus,  Ohio. 

19-22 — International  Newspaper  Advertising  Marketing  Execu¬ 

tives  summer  sales  conference,  Sheraton  Centre,  Toronto,  Can. 

23- 26 — North  Carolina  Press  Association  annual  convention, 

Pinehurst,  N.C. 

24- 26 — Alabama  Press  Association  summer  convention.  Gulf 

Shores,  Ala. 

AUGUST 

10- 13 — Newspaper  Advertising  Co-Op  Network,  Inn  on  the  Park 

Toronto,  Can. 

16-18 — Texas  Daily  Newspaper  Assn,  summer  meeting.  Emerald 
Beach  Holiday  Inn,  Corpus  Christi,  Texas. 

19- 21 — Northwest  Regional  Newspaper  in  Education  Association 

Downtown  Holiday  Inn,  Portland.  Me. 

20- 23 — National  Association  of  Black  Journalists.  Galt  House 

Hotel.  Louisville,  Ky. 

23- 25 — N.  Y.  State  Publishers  Assn.,  Gideon  Putnam,  Saratoga 

Springs,  N.Y, 

24-28-123rd  International  Typographical  Union  convention,  Shera¬ 
ton  Montreal  Hotel,  Montreal 

SEPTEMBER 

11- 12 — New  York  State  Newspaper  Production  Conference,  Shera- 

ton-Canadaigua  Inn,  Canadaigua,  N.Y. 

14- 15— 7th  Annual  Editors'  Seminar  at  United  Nations  sponsored 

by  UN  Association  of  the  United  States. 

1 5- 1 6 — New  York  State  Circulation  Managers  Association,  Hyatt 

Regency,  Dearborn,  Mich. 

20-22 — Central  States  Circulation  Managers  Association,  Hyatt 
Regency,  Dearborn,  Mich. 

20-23 — WCAA-Western  Classified  Advertising  Association,  Red 

Lion  Motor  Inn,  Sacramento,  Calif. 

22-25 — Suburban  Newspapers  of  America  ad  conference.  Red 
Carpet  Inn,  Milwaukee,  Wise. 

24- 26 — Illinois  Press  Association,  Decatur  Holiday  Inn,  Decatur. 
24-27 — Western  Newspaper  Production  Conference,  MGM  Grand 

Hotel,  Reno,  Nev. 

OCTOBER 

4-6 — UPl  Edicon,  Grand  Hyatt  Hotel,  New  York,  N.Y. 

18-21 — INCFO,  Bellevue-Stratford  Hotel,  Philadelphia,  Pa. 

20- 23 — Associated  Press  Managing  Editors,  Toronto,  Can. 

21- 23 — National  Assoc.  Advertising  Publishers,  The  Aladdin. 

Las  Vegas. 
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They 
do  a 

lot  more... 
fora 
lot  less 


\bu  get  the  best 
of  both  worlds  with  an 
XVC-2  ^stem.  \bu  get  more  in 
^stem  capabilities.  \fet  they  cost  you  less. 
These  state-of-the-art  systems— made  by  the  leading  de- 


Automatically  generated  composition  commands-  Outputs 
all  commands  specified  by  the  layout  display,  together  with 
text  elements,  to  phototypesetter  or  front-end  system. 
"Link  File"  capability  for  multi  ad  output  saves  time  as  well  as 
S/RC  paper  usage. 


veloper  and  manufacturer  of  low-cost  display  ad  terminals— 
offer  you  today’s  most  affordable  package  of  time-saving, 
cost-saving  features.  Among  them: 

Totally  adaptable  -  ’On-line”  to  front  end  ^stem  or  photo- 


Pius  plenty  of  optional  enhancements  to  tailor  your  system 
just  the  way  you  want. 

XVC-2  ^sterns.  Tfuly  powerful  display  ad  terminals. .  .truly 
modest  cost.  Write  or  call  for  full  information. 


typesetter  via  direct  interface,  or  “off-line’’  via  floppy  disk  or 


paper  tape.  Dramatically  increases  composition  efficiency. 
Full  broadsheet  capability  -  Screen  display  and  output  of  up 
to  100  picas.  Full  scrolling  as  well  as  and  2  times  sizing. 
Storage  for  made-up  ads  -  Roppy  disk  storage  for  later  ad 


retneval,  updating.  Up  to  100  ads  per  disk  surf^e.  Full  file-  Xenotron,  Inc..  14  Ibwer  Office  Park,  Woburn,  Mass.  01801 


maintenance  f^ilities. 


Telephone:  (617)  933-7860 


Network  News  may  buy 
States  News  Service 


Call  for 
entries! 


1980-81  E&P 

COLOR 

AWARDS 

COMPETITION 

Deadline  for  entries: 
Juiy1S,1981 


To  promote  the  increased  use  of  both  advertising  and 
editorial  color  in  newspapers,  and  to  acknowledge 
outstanding  creativity  and  reproduction  quality  in 
the  medium,  Editor  &  Publisher  is  pleased  to  announce 
its  25th  annual  Color  Awards  Competition. 

Awards  will  be  presented  in  four  classifications — 
for  national  (general)  advertising,  retail  advertising, 
editorial  (spot  news)  color,  and  editorial  (feature)  color. 

Awards  will  be  presented  in  three  circulation  groups, 
for  newspapers  under  100,000  circulation;  for  papers 
100,000  to  250,000  circulation;  and  to  newspapers  with 
circulation  over  250,000 

Winners  will  be  announced  in  the  September  26, 1981 
issue  of  EDITOR  &  PUBLISHER. 

Write  or  phone  today  for  your  official  E&P 
Color  Awards  Competition  entry  blanks  . . . 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 
Phone  (212)  752-7050 
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By  Daniel  Akst 

Network  News,  Inc.,  a  feature  syndication  whose  princip¬ 
als  include  two  editors  of  Harper’s  Magazine,  is  interested  in 
buying  the  financially-troubled  States  News  Service,  which 
provides  supplementary  Washington  news  coverage  for  ab¬ 
out  150  newspapers. 

Network  News  president  Michael  McDonald  Mooney, 
who  is  Washington  editor  of  Harper’s,  said  his  organization 
has  an  option  to  buy  States  by  June  24,  with  a  possible  five  day 
extension,  and  he  hopes  to  complete  the  buy.  Another  of 
Network’s  principals  is  Harper’s  editor,  Lewis  H.  Lapham. 
Network  syndicates  some  of  Harper’s  material. 

The  sale  is  not  certain.  Leland  J.  Schwartz,  the  founder, 
owner,  and  chief  executive  of  SNS,  said  he  has  decided  not  to 
sell  to  Network  because  he  believes  Mooney  would  end 
States’  emphasis  on  covering  Washington  from  the  local  pers¬ 
pective  for  each  of  its  subscribers. 

Schwartz  acknowledged  that  SNS  is  losing  money,  but  he 
wouldn’t  say  how  much.  “It’s  possible,  if  we  don’t  get  some 
serious  help,  that  SNS  might  die,’’  he  said.  He  gave  no 
deadline. 

He  said  that  he  is  talking  to  “about  a  dozen”  possible 
buyers,  and  that  in  the  past  he  has  talked  to  the  Washington 
Post,  among  others. 

Mooney  would  not  comment  on  any  terms  of  the  proposed 
sale,  including  the  price,  but  insisted  that  he  and  Schwartz 
have  a  contract  that  gives  Network  the  option  to  buy, 
although  things  are  right  now  “up  in  the  air.” 

Mooney  has  been  working  out  of  the  SNS  office  for  two 
months,  but  he  and  Schwartz  are  apparently  no  longer  on 
speaking  terms.  The  staff,  estimated  by  Schwartz  to  number 
about  35,  appears  to  favor  the  sale.  Many  of  the  reporters  at 
SNS  earn  less  than  $200  a  week,  and  Mooney  said  he  will  raise 
salaries  if  he  owns  the  service. 

Mooney  would  not  comment  on  Schwartz’  charges  that  he 
would,  for  example,  reduce  the  number  of  reporters  covering 
New  England  affairs  from  four  to  one,  and  drop  some  client 
newspapers. 

Network  News  syndicates  op-ed  pieces,  essays  and  full- 
length  magazine  stories  to  18  newspapers.  Both  services 
share  some  clients. 

Mooney  said  Network  has  been  limited  by  its  lack  of  versa¬ 
tile  computer  transmission  facilities,  while  SNS  uses  a  com¬ 
puter  system  that  transmits  stories  directly  into  its  clients’ 
systems  through  the  AP  or  UPI. 

Schwartz,  who  founded  SNS  with  another  reporter  in  1972 
and  six  years  later  absorbed  the  Capitol  Hill  News  Service,  its 
direct  competition,  said  one  reason  for  the  company’s  finan¬ 
cial  woes  is  the  outlay  for  the  computer  system,  which  he  said 
costs  $400,000. 

SNS  writes  stories  aimed  at  several  clients  but  also  does 
reports  requested  by  a  single  subscriber.  His  customers  in¬ 
clude  New  York  Times,  and  Boston  Globe. 

Mooney  said  under  his  purchase  agreement,  Schwartz 
would  be  retained  as  editor  with  no  overall  control  of  the 
operation. 
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Quick  parts  delhrerF' 
helps  Kennehec  Journal 
gear  up  for  next  edition. 


Fast  action  by  Rockwell 
International’s  Goss  parts  per¬ 
sonnel  recently  turned  bad  news 
to  good  for  the  Kennebec  Journal, 
Augusta,  Maine.  A  routine  check 
revealed  almost  complete  loss  of 
critical  gears  on  \hc  Journal’s 
6-unit  Goss  Urbanite  —  a  costly 
shutdown  if  it  meant  a  lost 
production  run. 

Replacement  parts  were  ordered 
from  our  Chicago  warehouse  at 
9A.M.  and  arrived  in  Augusta  by 
air  at  7:20  RM.  the  same  day.  Our 
serviceman,  having  flown  in  from 
New  Brunswick,  Canada,  was  al¬ 
ready  there  awaiting  the  vital  sh'n- 
ment.  Both  arrivals  were  especially 
good  news  for  the  Kennebec  Journal, 


We  respoud. 
WeYeRockwell-Goss. 

according  to  its  director  of 
production,  Roland  Whittier.  “It 
was  a  rather  large  expense,”  says 
Whittier,  “but  a  drop  in  the  bucket 
when  compared  to  the  expenditures 
that  would  have  been  entailed  had 
we  had  to  move  our  printing  to  an¬ 
other  plant  for  final  distribution.” 

Continues  Whittier,  “The  dollar 
value  we  can  figure.  The  goodwill 
lost  from  advertisers  and  readers 
who  would  not  have  found  their 
paper  in  its  usual  place  at  the 
usual  time  would  have  been 
immeasureable.” 

Fast  parts  delivery  (about  85% 


are  delivered  within  48  hours)  is 
just  part  of  our  story.  We  also  offer 
everything  from  help  at  installation 
to  pressman  training.  And  if  you 
want  a  turnkey  installation,  we  can 
handle  that,  too. 

More  information  about  our 
press  products?  Contact  Graphic 
Systems  Division,  Rockwell 
International,  3100  South  Central 
Avenue,  Chicago,  IL  60650. 

Phone:  312/656-8600. 


Rockwell 

International 


where  science  gets  down  to  business 


Thank  you,  Mr.  President. 


Parade®  Magazine  proudly  presents  a  July  4th 
message  to  the  people  of  the  United  States  from  the 
President  of  the  United  States. 


?.  1981  Parade  Publications.  Inc.  All  rights  reserved. 


In  the  June  28th  issue,  President  Reagan  will 
share  with  more  than  forty  million  Parade  readers 
his  pride  in  being  an  American.  Not  only  today,  as 
the  40th  President  of  the  United  States,  but  also  as  a 
youngster  growing  up  in  the  Midwest. 

The  article  was  written  by  the  President  him¬ 
self.  Exclusively  for  Parade^ 

;  Articles  with  irhpact.  By  the  Cheevers,  Haleys, 
Mailers,  and  the  Presidents.  That’s  what  our  readers 
have  come  to  expect  from  Parade. 

And  this  year,  130  of  the  country’s  finest 
newspapers  will  carry  the  President’s  July  4th 
message  to  people  all  across  America. 

Through  Parade. 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Pubiisher  Pubiisher,  Chairman  of  the  Board,  1912-1959 


U.S.  protest  to  UN 

The  United  States  government  has  lodged  a  strong  and 
formal  protest  with  UN  Secretary  General  Kurt  Waldheim 
over  the  World  Newspaper  Supplement  project.  We  wish  it 
had  been  made  early  enough  to  forestall  that  ill-advised  UN 
lobbying  effort. 

It  was  bad  enough  to  learn  that  15  foreign  newspapers 
were  paid  by  the  UN  to  print  articles  and  supplements  favor¬ 
able  to  the  economic  views  of  UN  secretariat  employes  even 
though  the  money  had  been  supplied  supposedly  by  an  out¬ 
side  foundation.  UN  officials  had  claimed  none  of  the  money 
came  out  of  UN  funds  but  now  it  is  revealed  that  at  least  5 
related  or  aftiliated  organizations  had  contributed  funds  for 
this  purpose.  These  include  UNESCO,  the  World  Bank,  the 
UN  Environment  Program,  the  World  Health  Organization 
and  the  UN  Development  Program.  UNICEF  would  have 
been  included  but  an  authorized  payment  of  $10,000  was 
never  received. 

This  project  proves  that  just  as  in  the  case  of  UNESCO 
headquartered  in  Paris  the  UN  secretariat  in  New  York  is 
trying  to  set  and  promote  official  policy  and  not  its  member 
states.  In  the  case  of  the  UN  supplements  it  has  been  “the 
new  world  economic  order”  that  is  promoted.  At  UNESCO  it 
is  “the  new  world  information  order.” 

At  last  the  U.S.  government  appears  to  be  taking  a  strong 
position  in  opposition  to  what  is  going  on  within  both  bodies. 
Elliott  Abrams,  Assistant  Secretary  of  State  for  Internation¬ 
al  Organization  Affairs,  has  said  UNESCO  is  in  a  war  it 
cannot  win  because  this  administration  (U.S.)  will  never  give 
in  on  the  world  free  press  issue.  He  has  also  categorized  the 
UN  supplement  project  as  “as  absolutely  illegitimate  ex¬ 
penditure.” 

We  believe  that  he  has  the  undivided  support  of  the  Amer¬ 
ican  press  on  both  of  these  issues. 

John  S.  Knight 

Jack  Knight  was  a  giant  in  our  profession  which  is  better 
because  of  his  high  ideals  and  his  leadership  over  the  years. 
His  career  was  based  on  the  fundamental  principle  that  it  is 
good  business  to  produce  good  newspapers.  His  adherence  to 
that  practice  was  followed  by  business  success  and  the  cap¬ 
ture  of  almost  every  journalistic  award  and  citation  for  ex¬ 
cellence  by  him  and  his  newspapers. 

As  newspapers  in  this  country  have  felt  his  influence  for 
good,  so  have  newspapers  around  the  world.  Under  his  lead¬ 
ership  as  president  of  the  American  Society  of  Newspaper 
Editors  in  1945  a  Committee  on  World  Freedom  of  Informa¬ 
tion  toured  the  world  before  the  end  of  World  War  II  attemp¬ 
ting  to  create  a  climate  for  restoration  of  complete  freedom  of 
information  in  the  post-war  era.  Even  though  the  ultimate 
goal  was  never  achieved  freedom  of  information  was  im¬ 
proved  over  what  it  might  have  been. 

Jack  Knight  made  an  indelible  imprint  on  his  profession. 


^^ABP 
AN  PA 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  average  paid  Dec.  30.  1980—25.600 

The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged;  The  Journalist  estab¬ 
lished  March  22.  1884;  Newspaperdom  established 
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John  S.  Knight  dies  of  a  heart  attack 


JOHN  S.  KNIGHT,  holding  a  copy  of  the  July  16,  1955  edition  of  the 
Akron  Beacon  Journal,  checks  on  the  news  in  this  1 955  photo  with  his  brother 
James  L.  Knight  (right),  then  president  and  publisher  of  the  Charlotte  Obser¬ 
ver,  and  Lee  Hills,  who  was  then  executive  editor  of  the  Detroit  Free  Press  and 
Miami  Herald. 


John  Shively  Knight,  editor  emeritus  of 
Knight-Ridder  Newspapers  Inc.,  died 
June  16  at  the  age  of  86. 

Dr.  Henry  Krause,  an  Akron  physi¬ 
cian,  said  Knight  died  of  a  heart  attack. 
He  was  staying  at  the  home  of  a  longtime 
friend,  Stella  Hall,  widow  of  an  insurance 
executive,  in  Akron,  Ohio.  He  had  been 
hospitalized  briefly  for  treatment  of  a 
heart  ailment  after  attending  a  celebration 
of  the  150th  anniversary  of  the  Detroit 
Free  Press. 

Knight  retired  in  1976  as  editorial  chair¬ 
man  of  the  group.  He  had  been  dividing 
his  time  working  in  the  ofHces  of  the 
Akron  newspaper  and  in  Miami,  the 
corporate  headquarters. 

Lee  Hills,  editorial  chairman  emeritus 
of  Knight-Ridder  Newspapers  Inc.,  de¬ 
scribed  Knight,  who  founded  Knight 
Newspapers  as  “a  giant  among  his 
peers  who  had  done  it  all — reporter,  edi¬ 
tor,  businessman,  publisher. 

“He  had  been  accorded  almost  all  the 
honors  that  any  newspaperman  could  re¬ 
ceive,  including  the  Ptilitzer  Prize  for  his 
own  editorial  writing.  ...  In  a  career 
covering  much  of  the  century,  John  S. 
Knight  leaves  an  impressive  mark  on 
American  journalism.  His  will  be  a  con¬ 
tinuing  presence.” 

A1  Neuharth,  chairman  and  president 
of  Gannett  Co.,  called  Knight  “one  of  the 
great  journalists  of  alt  time.”  Neuharth, 
who  worked  as  a  reporter  and  editor  in 
the  Knight-Ridder  organization,  said 
Knight  “taught  generations  of  journalists 
to  share  his  unstinting  commitment  to 
accuracy  and  professionalism.” 

Russell  C.  Tomabene,  executive  offic¬ 
er,  Society  of  Professional  Journalists, 
SDX,  said  Knight  was  a  “model  of  high¬ 
est  ethics”  and  a  “thoughtful  human 
being.” 

In  1974,  Knight  Newspapers  Inc. 
merged  with  Ridder  Publications  Inc.  to 
form  Knight-Ridder  Newspapers. 

Knight-Ridder  Newspapers,  of  which 
Knight  was  the  largest  shareholder,  owns 
S3  daily  newspapers.  The  group  also 
owns  three  television  stations  and  a  host 
of  other  subsidiaries. 

As  principal  stockholder  he  owned  just 
under  20%  of  the  K-R  stock.  His  brother 
James  owns  about  10%  of  the  outstanding 
shares. 

Knight  built  his  newspaper  group  on 
the  concept  that  good  journalism  was 
good  business.  His  newspapers  have  won 
26  Pulitzer  Prizes. 

In  1968,  he  himself  was  awarded  the 
Pulitzer  Prize  for  distinguished  editorial 
writing  for  a  series  of  his  “Editor’s  Note¬ 
book”  columns,  in  which  he  said  that  the 
United  States  was  wrong  to  become  in¬ 
volved  in  Vietnam  and  that  vigorous  pub¬ 
lic  dissent  on  the  war  was  proper. 

Knight,  whose  first  newspaper  was  the 
EDITOR  &  PUBLISHER  for  June  20.  1981 


Akron  Beacon  Journal,  which  he  inher¬ 
ited  from  his  father  in  1933,  insisted  that 
his  newspapers  be  both  editorially  and 
economically  independent. 

His  philosophy  was  reflected  by  the 
credo  he  established  for  his  newspapers. 
In  it,  he  wrote;  “The  Knight  Newspapers 
strive  to  meet  the  highest  standards  of 
journalism.  We  try  to  keep  our  news  col¬ 
umns  factual  and  unbiased,  reserving  our 
personal  opinions  for  the  editorial  page, 
where  they  belong. 

“It  is  true  that  we  make  mistakes.  So 


does  every  other  newspaper  that  isn’t 
afraid  of  its  own  shadow.  When  our  facts 
are  shown  to  be  faulty,  we  make  amends 
cheerfully  and  resolve  to  do  better  next 
time. 

“But  our  newspapers  .  .  .have  never 
been  run  by  the  Board  of  Commerce,  the 
Retail  Merchants  Association,  the  manu¬ 
facturers,  the  banks  or  the  labor  unions. 
We  do  not  operate  them  in  the  interests  of 
any  class,  group,  faction  or  political 
party. 

(Continued  on  page  42) 


EDITOR'S  COMMENT  I 

I  Charles  Worth  Ward 
H  Executive  Editor 

■  Times/Record  News 

■  Wichita  Falls,  Texas 

B  “The  New  York  Times  News  Service  has  magnified  the  news 
B  report  and  analysis  we  bring  our  readers.  Since  many  of  our 
B  readers  have  just  come  to  Texas  from  the  northeast,  we  find 

B  a  ready  acceptance  for  the  service.  Also,  the  high  name 

B  identification  of  such  writers  as  Hedrick  Smith,  Tom  Wicker, 

B  Russell  Baker,  James  Reston  and  Craig  Claiborne  has  upgraded 
B  our  editorial  pages . . . .” 


NeUf  {Jork  Sintra 

■  NEWS  SERVICE 
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yonknow 

^ewYork 


Canyon  identify 
this  Y.Y.  market? 

In  addition  to  being  one  of  the  5  New  York  boroughs,  this  marketer’s  gem  enjoys  the  unique 
position  within  New  York  City  of  having  these  enviable  attributes: 

•  The  highest  median  income  . . .  $21 ,100. 

•  The  youngest  median  age  . . .  30.5 

•  The  only  county  in  N.Y.C.  that  is  growing. 

•  Has  no  local  TV  or  Radio  stations. 

•  Over  2000  acres  of  prime  undeveloped  land. 

•  Three-quarters  of  the  adults  are  homeowners. 

•  Total  Retail  Sales. . .  over  one  billion  dollars. 

•  Ranks  2nd  only  to  Manhattan  in  Total  Retail  Sales  per  household. 

•  50%  of  the  female  market  is  employed. 

•  For  the  second  consecutive  year. . .  leads  all  New  York  State  in  new  single  family  building. 

•  Has  only  one  local  daily  and  Sunday  newspaper. . .  reaching  9  out  of  10  adults . . .  one  of  the 
highest  readership  penetration  percentages  in  America. 

•  In  case  you  haven’t  already  guessed  ...  the  market  is  Staten  Island  and  the  newspaper  is  the 
Staten  Island  Advance,  represented  by  Newhouse  Newspapers.  For  more  on  this  gem 

call  Jack  Furnari  (212)  981-1234. 
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AT&T  chairman  raps  ANPA 

White  House  backs  AT&T’s 
expansion  into  barred  areas 


By  George  Brandon 

The  Reagan  Administration  has  given 
its  qualifled  support  to  the  Senate  Com¬ 
merce,  Science,  and  Transportation 
Committee  in  its  dispute  with  the  Justice 
Department  over  how  AT&T  should  be 
restructured  in  shaping  the  nation’s  fu¬ 
ture  communications  policy. 

During  a  hearing  before  the  committee 
(June  11),  Secretary  of  Commerce  Mal¬ 
colm  Bsddrige  pledged  “the  strong  sup¬ 
port”  of  Commerce  “and  the  Reagan 
Administration  for  the  thrust  of  this  time¬ 
ly  and  significant  deregulation  en¬ 
deavor.” 

Baldrige’s  remarks  referred  to  a  bill 
(S.898)  sponsored  by  four  Republican 
members  of  the  committee  that  would  re¬ 
write  the  basic  communications  laws. 

Baldrige’s  appearance  drew  thanks  and 
praise  from  chairman  Bob  Packwood  (R.- 
Ore.)  and  Barry  Goldwater  (R.-Ariz.), 
chairman  of  the  communications  sub¬ 
committee,  both  sponsors  of  S.898.  The 
two  senators  had  criticized  administra¬ 
tion  waffling  over  the  bill  after  Baldrige 
cancelled  a  previous  appointment  to  give 
the  administration  view  on  June  2. 

Baldrige’s  last-minute  cancellation  was 
spurred  by  William  F.  Baxter,  head  of  the 
Justice  Department’s  Antitrust  Division. 
That  division  currently  is  waging  a  fight  in 
Federal  District  Court  in  Washington  to 
break-up  AT&T. 

Under  the  Senate  bill  AT&T  would  be 
allowed  to  go  beyond  offering  basic  tele¬ 
phone  services  to  enter  unregulated  com¬ 
petitive  markets  and  provide  “enhanced 
services”  such  as  computers,  data  trans¬ 
mission  and  certain  information  services. 
But  AT&T  would  only  be  allowed  into  the 
competitive  markets  through  the  device 
of  “fiilly  separate  affiliates.” 

What  Justice  is  attempting  to  do  in  its 
current  antitrust  suit,  however,  is  force 
total  divestiture  of  current  AT&T  sub¬ 
sidiaries  and  a  restructuring  of  the  com¬ 
pany  into  at  least  two  separate  indepen¬ 
dent  corporations,  one  to  provide  reg¬ 
ulated  telephone  services,  and  another 
one  or  more  for  unregulated  competitive 
markets. 

The  main  Justice  objection  to  the  sepa¬ 
rate  affiliate  approach— that  it  would  not 
prevent  AT&T  from  using  its  favored 
monopoly  position  in  the  huge  telephone 


service  market  to  favor  its  affiliates — is 
shared  by  the  American  Newspaper  Pub¬ 
lishers  Association. 

ANPA  opposes  allowing  AT&T,  which 
has  a  near-monopoly  over  ownership  of 
the  nation’s  telephone  transmission  sys¬ 
tem,  to  begin  offering  information  ser¬ 
vices  over  the  same  system.  The  Senate 
bill  would  allow  AT&T,  through  a  fully 
separate  affiliate,  to  offer  weather,  time 
and  sports  information,  printed  or  elec¬ 
tronic  directory  advertising  or  “any  in¬ 
formation  service”  it  or  its  affiliates 
already  offered  by  April  7  this  year. 

But  the  bill  forbids  AT&T  to  provide 
cable  or  “mass  media”  services  such  as 
television,  radio,  pay  tv  or  printed  or 
electronic  publications,  including  news¬ 
papers. 

Asked  by  Sen.  Goldwater  whether 
AT&T  should  be  “precluded  from  pro¬ 
viding  mass  media  and  information  ser¬ 
vices,”  Baldrige  replied;  “I  think  the  bill 
approaches  a  reasonable  compromise  on 
that.  AT&T  would  be  allowed  under 
S.898  to  provide,  on  a  nondiscriminatory 
basis,  the  facilities  for  others  to  offer 
these  services.” 

Baldrige  said  that  limit  together  with 
the  provision  allowing  AT&T  to  offer 
“electronic  advertising  or  yellow  pages, 
and  so  forth”  through  a  separate  subsidi¬ 
ary  represents  a  legislative  compromise 
under  which  the  public  can  receive  the 
benefits  of  AT&T’s  size  while  competi¬ 
tors  still  are  protected  from  the  influence 
AT&T  wields. 

Baldrige  termed  the  information  ser¬ 
vices  area  “one  of  the  most  complicated 
parts  of  the  bill”  because  of  the  necessity 
for  compromises  between  the  competing 
interests  in  unregulated  markets. 

Goldwater  agreed  that  a  compromise  is 
needed  but  said,  “so  far,  we  haven’t  been 
able  to  get  any  unanimity  or  agreement 
between  ANPA  and  AT&T.” 

“There  are  many  small  newspapers 
that  could  make  a  very  good  case  against 
telephone  companies  of  any  size  offering 
these  sevices,”  Goldwater  said  in  a  dis¬ 
cussion  of  whether  AT&T  should  be 
allowed  to  provide  electronically  trans¬ 
mitted  “yellow  pages”  advertising. 

“But  on  the  other  hand,”  he  said,  “it’s 
hard  to  find  a  newspaper  in  this  country 
that  isn’t  going  into  some  form”  of  elec¬ 
tronic  distribution  of  news  and  advertis- 
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ing,  “either  through  telephone  wire  or 
cable.” 

In  his  testimony,  Baldrige  was  careful 
to  throw  the  support  behind  the  thrust  of 
the  committee’s  deregulation  efforts, 
without  giving  a  wholehearted  endorse¬ 
ment  to  the  particular  bill. 

But  he  urged  prompt  enactment  of 
“regulatory  reform  legislation  patterned 
after  S.898.”  Baldrige  said  Bernard  Wun- 
der  Jr.,  his  Assistant  Secretary  for  Com¬ 
munications  and  Information  would  “set 
forth  our  specific  comments  and  recom¬ 
mendations  concerning  this  proposed  leg¬ 
islation  later.”  Baldrige  also  said  the 
administration  strongly  believes  that 
S.898  “seemed  to  be  rather  qualified” 
and  asked  him  to  list  some  “problem 
areas”  that  might  need  amending. 

Aside  from  the  national  defense  and 
emergency  system  needs,  Baldrige  said, 
the  problem  areas  include  “the  how-to 
part  of  setting  up  a  fully  separate 
affiliate  ...  we  support  that  idea,  but, 
of  the  eight  or  10  ways  that  would  set  up 
that,  there’s  no  way  we  could  be  sure  they 
would  be  completely  correct.” 

Asked  by  Cannon  whether  his  testi¬ 
mony  indicating  a  preference  “against  di¬ 
vestiture”  of  AT&T  in  the  current  Justice 
Department  antitrust  suit  means  the 
Reagan  Administration  “has  its  position 
together  now,”  Baldrige  said,  “I  express¬ 
ed  a  preference  againt  divestiture  in  sup¬ 
port  of  this  bill  .  .  .  Asked  if  Justice 
should  drop  the  antitrust  suit  if  S.898  pas¬ 
ses,  Baldrige  answered,  “I’m  not  pre¬ 
pared  to  speak  on  that.” 

At  a  later  hearing  on  June  16,  former 
Attorney  General  Griffin  B.  Bell  told  the 
committee  he  favored  “the  idea  of  a  leg¬ 
islative  solution  to  the  AT&T  litigation” 
and  other  monopoly  cases  brought  by  the 
government  under  antitrust  law  when 
they  “affect  broad  segments  of  the  Amer¬ 
ican  economy.” 

Charles  L.  Brown,  chairman  of  the 
board  of  AT&T,  appeared  the  same  day 
and  reiterated  his  firm’s  support  of  S.8^ 
while  suggesting  recommendations  for 
some  changes. 

In  extended  questioning  Packwood 
tried  to  get  Brown’s  views  of  “what  you 
think  the  bill  would  allow  AT&T  to  do” 
under  the  fully  separated  affiliate  provi¬ 
sions. 

“It’s  very  clear  in  the  bill,”  Packwood 
said,  “that  you  cannot  originate  news.  Is 
that  right?” 

“Yes  sir,”  Brown  replied. 

Noting  that  there  is  a  dispute  over 
whether  AT&T  should  be  allowed  to  go 
beyond  the  traditional  yellow  pages  in 
offering  advertising,  Packwood  said: 

(Continued  on  page  22) 
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Last  place  Chicago  Cubs 
sold  to  Tribune  Company 


By  Celeste  Huenergard 

When  some  of  the  country’s  top  sports 
editors  learned  that  the  Chicago-based 
Tribune  Company  was  getting  ready  to 
plunk  down  $20.5  million  for  the  Chicago 
Cubs,  they  chanted  a  chorus  of  “Gee,  I’m 
glad  it’s  not  us.” 

"They’re  (the  Chicago  Tribune)  really 
going  to  have  problems  with  reporter  con¬ 
flicts  and  reader  credibility,”  Jay  Searcy, 
sports  editor  of  the  Philadelphia  Inquirer, 
declared.  “I’m  just  thankful  I’m  not  in 
their  shoes.” 

Stipulating  that  all  Tribune  properties 
would  continue  their  “independent 
coverage”  of  baseball  news,  the  com¬ 
pany  announced  on  Tuesday  that  it  had 
reached  an  agreement  with  William  Wrig- 
ley  to  purchase  81%  of  the  Cubs  stock,  as 
well  as  all  the  club’s  assets,  including 
Wrigley  Field.  The  deal,  expected  to  be 
approved  quickly  by  the  National 
League,  will  end  the  club’s  60-year 
majority  ownership  by  three  generations 
of  the  chewing  gum  dynasty. 

The  surprise  announcement  came  just 
one  day  after  Business  Week  hit  the  news¬ 
stands  with  a  Tribune  profile  which  fo¬ 
cused  on  recent  budget  cutbacks  in  its 
Chicago  newsroom,  circulation  losses  at 
the  New  York  Daily  News  and  a  company 
debt  that  has  more  than  doubled  in  two 
years  to  $117  million,  and  is  expected  to 
double  again  next  year  thanks  to  the  con¬ 
struction  of  a  new  Canadian  newsprint 
mill  and  a  $185  million  offset  plant  in  Chi¬ 
cago.  The  article  said  that  while  the  debt 
“will  put  a  strain  on  the  company’s  ba¬ 
lance  sheet,  it  will  continue  to  escalate 
rapidly  its  interest  costs,  which  rose  70% 
last  year. 

Some  observers  called  the  company’s 
move  a  shrewd  step  toward  assuring  a 
“cable  tv  bonanza.”  Tribune  currently 
owns  and  operates  cable  systems  in  New 
Jersey,  New  York,  Maryland,  Tennes¬ 
see,  Louisiana,  New  Mexico,  California 
and  Michigan.  Its  Chicago  am  radio  sta¬ 
tion,  WGN  (World’s  Greatest  Newspap¬ 
er)  broadcasted  its  first  Cub  game  in  1924 
while  its  sister  VHF  station,  WGN-tv, 
has  had  the  exclusive  television  rights  to 
the  games  since  1948.  The  tv  station  also 
televised  a  number  of  White  Sox  games 
this  season. 

Maxwell  McCrohan,  who  is  being  re¬ 
placed  as  editor  of  the  Chicago  Tribune, 
was  assigned  to  work  on  the  development 
of  electronic  publishing  opportunities  as 
one  of  his  new  responsibilities  as 
vicepresident  of  Tribune  Co. 

The  company  said  it  will  pay  the  cor¬ 
poration  that  controls  the  Cubs  $20.5  mil¬ 
lion  for  the  assets  and  most  of  the  liabili¬ 
ties  of  the  ball  club  which  has  a  net  worth 
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of  $2.2  million. 

Many  local  fans  welcomed  the  news  of 
the  sale,  hoping  that  the  new  owners 
would  invest  the  money  necessary  to  pull 
the  last  place  team  up  to  respectable 
standing  and  out  of  its  pending  $3  million 
deficit  for  the  1981  season. 

Shortly  after  the  Tuesday  announce¬ 
ment,  Tribune  reported  that  Andrew  J. 
McKenna,  an  investor  and  director  of  the 
Chicago  White  Sox  from  1975  to  1980, 
had  been  appointed  chairman  of  the 
board  of  a  new  Tribune  subsidiary  that 
will  be  formed  to  purchase  and  operate 
the  ball  club.  McKenna  is  president  of 
Schwarz  Paper  Compay ,  a  Chicago  based 
converter,  printer  and  distributor  of  pap¬ 
er  products. 

While  many  of  the  company’s  flagship 
reporters  greeted  the  acquisition  almost 
gleefully — some  of  them  even  donned 
Cubs  caps  and  one  staffer  said  it  was  the 
best  thing  that  had  happened  in  the  news¬ 
room  all  year — some  of  their  colleagues 
on  other  papers  were  having  problems 
accepting  the  idea. 

“No  matter  how  meticulous  and  fair 
they  (the  Tribune)  are  about  their  cover¬ 
age,  people  are  still  going  to  think  that  the 
Cubs  have  them  in  their  hip  pocket,”  Wil¬ 
liam  Shirley,  sports  editor  of  the  Los 
Angeles  Times,  said.  “The  image  of  a 
conflict  is  still  there.” 

“It’s  going  to  create  a  tremendous 
amount  of  pressure  and  anxiety  for  peo¬ 
ple  in  the  sports  department,”  Richard 
Sandler,  sports  editor  of  Long  Island 
Newsday,  said.  “Even  when  they  make 
the  right  decision  they’re  going  to  wonder 
what  influenced  them.” 

Sandler  said  his  own  paper  sponsors 
several  community  sports  events 
throughout  the  year  and  that  his  staff  ago¬ 
nizes  over  the  amount  of  space  and  play 
they  give  the  proceedings. 

“But  these  are  on-time  events.  They 
may  last  a  day  or  two  and  then  they’re 
gone.  I  don’t  know  what  I  would  do  if 
Times  Mirror  bought  the  Mets,”  he  said. 

‘  ‘  It  appears  to  me  that  any  time  an  orga¬ 
nization  that  reports  the  news  becomes 
involved  in  the  news  making  process 
there  is  certainly  a  possibility  for  con¬ 
flict,”  Fred  Behringer,  vicepresident  of 
Montgomery  Publishing  Company,  Fort 
Washington,  Pa.,  and  chairman  of  the 
ethics  committee  of  the  Society  of  Profes¬ 
sional  Journalists — Sigma  Delta  Chi, 
said. 

“I’m  not  sure  that  they  will  ever  get  rid 
of  the  stigma  of  a  conflict  of  interest  .  .  . 
no  matter  what  you  do,  the  public  know¬ 
ing  that  you  both  own  and  cover  is  damag¬ 
ing,”  Searcy  said. 

(Continued  on  page  29) 


AAcCrohon  Squires 

Fla.  news  executives 
run  Chicago  Tribune 

James  T.  Squires,  vicepresident  and 
editor  of  the  Orlando  (Fla.)  Sentinel-Star, 
was  named  vicepresident  and  editor  of 
the  Chicago  Tribune. 

He  succeeds  Maxwell  McCrohon,  who 
was  moved  to  the  newly  created  slot  of 
vicepresident/news.  Tribune  Co.  The 
changes  are  effective  July  1 . 

Squires  becomes  the  second  Sentinel 
news  exec  to  join  the  Tribune.  Charles  T. 
Brumback,  52,  formerly  Sentinel  presi¬ 
dent  and  chief  executive  officer,  assumed 
the  same  title  at  the  Chicago  Tribune  on 
June  1,  succeeding  Clayton  Kirkpatrick 
who  retired. 

Harold  R.  Lifvendahl,  previously  ex¬ 
ecutive  vicepresident/general  manager, 
Chicago  Tribune,  succeeded  Brumback 
in  Orlando.  No  successor  for  Squires  was 
announced. 

“Squires  is  an  outstanding  newspaper¬ 
man,”  said  Brumback.  “In  a  short  period 
of  time  he  greatly  improved  the  editorial 
quality  of  the  Sentinel  Star.” 

As  vicepresident/news  of  Tribune  Co., 
McCrohon  will  supervise  the  activities  of 
the  (Chicago  Tribune-New  York  News 
Syndicate,  participate  in  the  company’s 
editorial  product  planning,  provide  edito¬ 
rial  consultation  to  its  newspapers  and 
work  with  others  in  the  organization  on 
the  development  of  electronic  news  pub¬ 
lishing  opportunities. 

Tribune  Company  presently  is  partici¬ 
pating  in  two  such  projects.  One  is  a  joint 
electronic  news  publishing  venture  with 
Time,  Inc.,  in  Orlando.  The  other  is  a 
teletext  experiment  using  the  facilities  of 
WETA,  a  Washington,  D.C.  public  tele¬ 
vision  station. 

Felker  out  as  M.E. 

Clay  Felker  has  resigned  as  editor  of 
the  Tonight  edition  of  the  New  York 
News.  He  was  replaced  by  Richard 
Oliver,  assistant  managing  editor  of  the 
morning  edition  of  the  News.  Tonight 
came  out  on  August  18,  1980  with  an  Au¬ 
gust  19  dateline.  According  to  marketing 
director  Les  Bridges,  Tonight’s  circula¬ 
tion  remains  at  “100,000  and  change.” 

Edwin  Diamond,  associate  editor  of 
Tonight  and  long-time  friend  of  Felker, 
wiU  remain  in  his  post  but  said  his  role  at 
the  paper  “is  under  active  considera¬ 
tion.” 
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U.S.  jury  okays  joining 
of  2  San  Francisco  dailies 


By  M.L.  Stein 

A  Federal  Court  jury  decided  unani¬ 
mously  June  15  that  the  San  Francisco 
Chronicle  and  Hearst’s  San  Francisco 
Examiner  are  entitled  to  limited  exemp¬ 
tion  from  anti-trust  laws  under  their  1%5 
joint  operating  agreement. 

“For  all  practical  purposes,  this  ends 
litigation  on  the  issue,”  said  John  Martel, 
chief  attorney  for  the  2  newspapers. 
There  appeared  to  be  little  dispute  over 
his  assessments. 

The  6  jurors  brought  in  the  verdict  after 
l-'A  days  of  deliberation  following  an  11 
week  trial  before  San  Francisco  Federal 
Judge  Robert  Aguilar.  A  trial  on  the  same 
complaint  last  year  ended  in  a  split  jury. 

The  suit  was  brought  by  the  Pacific 
Sun,  a  Marin  County  weekly  newspaper; 
the  defunct  Berkeley  Barb  and  4  employ¬ 
ment  agencies,  which  charged  the  joint 
agreement  injured  them  financially 
through  alleged  price  fixing  and  profit 
splitting  by  the  2  dailies.  The  Chronicle 
and  Examiner  are  among  more  than  22 
U.S.  newspapers  that  have  merged  their 
business  and  production  size  but  main¬ 
tain  separate  editorial  departments. 

The  Examiner,  once  the  city’s  leading 
morning  paper,  claimed  it  suffered  losses 
of  $2  million  a  year  from  1%1  to  1964  and 
would  have  folded  without  the  agree¬ 
ment.  The  plaintiffs  contended  the  Ex¬ 
aminer  had  other  alternatives. 

As  a  result  of  the  merger,  the  Examiner 
became  the  afternoon  paper  and  now 
trails  the  Chronicle  in  circulation  by  more 
than  350,000.  The  verdict  was  hailed  by 
Martel  as  a  victory  for  ailing  newspapers 
throughout  the  country. 

“The  decision  should  encourage  news¬ 
papers  to  enter  into  joint  operating  agree¬ 
ments  if  they  are  in  trouble,”  he  told 
E&P.  “There  was  a  vast  amount  of  testi¬ 
mony  at  the  trial  that  the  Newspaper  Pre¬ 
servation  Act  has  meaning.  There  are  a 
lot  of  newspapers  losing  money  out  there, 
especially  in  the  30  major  markets.  Small¬ 
town  papers  are  doing  all  right  but  many 
of  the  big  metros  are  not.” 

An  appeal  appeared  in  doubt.  There 
also  seemed  little  chance  the  trial  would 
move  to  its  second  phase,  a  determina¬ 
tion  of  whether  the  2  newspapers,  which 
operate  as  the  San  Francisco  Newspaper 
Agency,  engaged  in  “predatory”  activi¬ 
ties  under  the  agreement.  Such  activities 
are  not  exempted  by  the  Newspaper  Pre¬ 
servation  Act. 

“We  have  to  study  the  verdict  before 
we  decide  about  an  appeal  or  phase  2,” 
said  Steve  McNamara,  Pacific  Sun  pub¬ 
lisher  and  formerly  the  Examiner’s  Sun¬ 
day  editor.  “We  want  to  cover  the  whole 
matter  with  our  lawyers.” 
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In  his  interview  with  E&P,  McNamara 
said  he  was  not  bitter  about  the  verdict 
but  added: 

“What  mainly  amazes  me  is  that  the 
people  who  preach  the  joys  of  the  free 
enterprise  systems  and  the  value  of  com¬ 
petition,  are  so  quick  to  run  for  cover  and 
grab  monopoly  profits  when  faced  with 
the  problem  of  actually  having  to  com¬ 
pete.”  McNamara  contended  that  the 
joint  operating  agreement  has  brought  “a 
decline  of  San  Francisco  journalism.” 


Associated  Press  reached  tentative 
contract  agreements  with  the  Wire  Ser¬ 
vice  Guild  and  the  United  Telegraph 
Workers  on  June  16,  averting  a  strike. 

Tom  Pendergast,  AP  vicepresident  and 
director  of  personnel  and  labor  relations, 
said  the  two-year  agreement  with  the 
Guild  sets  a  top  minimum  of  $500  a  week 
retroactive  to  January  1,  1981.  In  the 
second  year  of  the  contract,  from  January 
1,  1982  to  December  31,  1982,  the  top 
minimum  will  rise  to  $535  a  week.  Under 
the  old  contract  which  expired  on  Decem¬ 
ber  31,  1980  the  top  scale  was  $474.10. 

Pendergast  said  the  pact  with  the  Guild 
includes  “for  the  first  time  since  1972  a 
system  of  economic  differentials  for  va¬ 
rious  bureaus  in  the  U.S.” 

Pendergast  explained  AP’s  120  bureaus 
were  divided  in  four  classes:  A,  B,  C,  and 
D. 

Reporters  and  photographers  in  Class 
A  bureaus  will  receive  an  across  the 
board  differential  of  $30  per  week  on 
November  1,  1981,  Pendergast  said.  In 
the  second  year  of  the  contract,  the  dif¬ 
ferential  goes  up  to  $35. 

AP’s  Class  A  bureaus  are  New  York 
City,  Washington  D.C.,  AP  Radio  in 
Washington  D.C.,  Chicago,  Boston,  Los 
Angeles,  and  San  Francisco. 

Reporters  and  photographers  in  AP’s 
16  Class  B  bureaus  will  receive  a  differen¬ 
tial  of  $20  a  week  beginning  November  1 , 
1981.  Those  in  the  28  Class  C  bureaus  will 
get  an  extra  $15  a  week  on  that  date.  Class 
D  bureau  reporters  and  photographers 
will  receive  a  $10  differential  on  Novem¬ 
ber  1. 

There  are  about  1,325  A.P.  employees 
represented  by  the  Wire  Service  Guild,  of 
which  approximately  1,080  are  editorial 
people,  Pendergast  noted. 

“We  proposed  the  differentials  for 


During  the  trial,  the  defendants  pre¬ 
sented  an  array  of  expert  witnesses  who 
testified  the  Examiner  would  have  been 
doomed  without  the  merger.  They  em¬ 
ployed  a  series  of  elaborate  charts  to 
show  Examiner  losses  in  circulation  and 
advertising  revenue.  The  plaintiffs  attor¬ 
ney,  Arthur  Shartsis,  questioned  the  fi¬ 
gures  and  argued  further  the  Hearst  Cor¬ 
poration  could  have  helped  the  Examiner 
by  investing  in  new  equipment  and  initiat¬ 
ing  various  economies.  The  reasons  these 
steps  were  not  taken,  according  to  Shart¬ 
sis,  was  that  the  joint  operating  agree¬ 
ment  was  more  profitable. 

Judge  Aguilar  set  September  24  for  new 
motions  in  the  case.  The  plaintiffs  are 
expected  to  ask  that  the  verdict  be  set 
aside  and  to  seek  a  new  trial. 


many  reasons,”  Pendergast  said.  “We 
could  no  longer  continue  a  national  con¬ 
tract  that  paid  everybody  the  same  re¬ 
gardless  of  the  size  of  the  city.” 

Pendergast  remarked  the  new  contract 
eliminates  the  cost  of  living  adjustment 
protection  contained  in  the  previous  one. 
The  COLA  protection  “triggered”  when 
the  consumer  price  index  hit  8%  and  kept 
pace  with  it,  he  said. 

“We  demanded  it,”  Pendergast  said  of 
the  elimination  of  COLA  protection.  “It 
was  an  uncontrollable  expense  for  us.” 

Pendergast  remarked  the  pact  with  the 
Wire  Service  Guild  concludes  nearly 
seven  months  of  negotiations  which  be¬ 
gan  last  November  24. 

AP’s  tentative  two-year  agreement 
with  United  Telegraph  Workers  provides 
for  a  $19  a  week  increase  for  top  scale 
workers,  from  $381.81  to  $400.81.  The 
increase  is  retroactive  to  May  18,  1981. 
The  old  contract  expired  on  May  17. 

In  the  second  year  of  the  contract, 
UTW  members’  top  minimum  will  in¬ 
crease  another  $28.19  to  $429. 

UTW  technicians  also  receive  econo¬ 
mic  differentials  similar  to  those  of  the 
Wire  Service  Guild. 

Those  in  Class  A  cities,  which  are  the 
same  as  for  the  Wire  Service  Guild,  re¬ 
ceive  a  $30  differential.  Technicians  in  12 
Class  B  cities  get  a  $20  differential,  while 
in  21  Class  C  cities  the  differential  is  $15. 
All  other  UTW  technicians  receive  a  $10 
differential. 

Pendergast  said  202  AP  technicians  are 
UTW  members.  The  UTW  represents  a 
total  of  240  AP  employees. 

“I  think  they  (the  contracts)  will  be 
ratified,”  the  AP  executive  said,  noting 
union  leaders  have  recommended  the 
pacts  to  their  members. 

Dates  for  the  ratification  meetings  have 
not  yet  been  scheduled. 


Economic  differentials 
agreed  to  in  AP  contract 


13 


'Executive  sweeV  salaries  listed 

Guild  says  $1 ,000  per  week 
is  not  too  much  to  demand 


The  Newspaper  Guild  annual  officers’ 
report  to  its  members  says  $1,000  per 
week  is  “not  too  much  to  ask  for  em¬ 
ployees  in  the  key  classifications  of  the 
news  industry.” 

The  employers  can  well  afford  it,  the 
Guild  report  contends  as  it  lists  what  it 
calls  “executive  sweets” — that  is,  com¬ 
pensation  in  the  executive  suites  of  news¬ 
paper  companies. 

Citing  as  sources  Forbes  Magazine, 
Gallagher  Report,  and  company  annual 
reports,  the  Guild  lists  the  salaries  and 
monetary  compensation  of  a  number  of 
•'ey  newspaper  executives  around  the 
country.  The  Guild  believes  the  wealth 
should  be  spread  among  its  members. 

Allen  Neuharth,  chairman,  president 
and  chief  executive  officer  of  Gannett 
Co.,  according  to  the  Guild  and  the  above 
mentioned  sources,  earned  in  1980  sal¬ 
ary,  bonuses,  benefits  and  stock  renum¬ 
eration  a  total  of  $1.3  million. 

The  Guild  report  also  cites  Robert  Mar- 
but,  president  and  chief  executive  officer, 
Harte- Hanks  Communications,  of  having 
a  total  monetary  compensation  of  about 
$1  million  in  1980. 

“Of  course  not  every  newspaper,  or 
newspaper  chain  for  that  matter,  is  a 
Harte-Hanks,  much  less  a  Gannett,”  the 
Guild  report  states.  It  goes  on  to  quote, 
however,  from  a  National  Conference  of 
Editorial  Writers  report  on  the  newspap¬ 
er  business  which  stated:  “You  don’t 
need  much  more  than  a  cursory  know¬ 
ledge  of  decimals  and  percentages  to  look 
at  your  business,  the  newspaper  busi¬ 
ness,  and  realize  the  prime  rate  at  which 
newspapers  are  making  money.” 

Other  newspaper  executives  and  their 
1980  monetary  compensation,  according 
to  the  Guild  and  the  sources  cited,  are: 
Douglas  McCorkindale,  Gannett  senior 
vicepresident  and  chief  financial  officer, 
$344,371;  Larry  Franklin,  executive 
vicepresident  and  president  of  newspaper 
operations  for  Harte-Hanks,  $565,616; 
Arthur  Sulzberger,  chairman  of  the  New 
York  Times  Co.,  $434,908;  Walter  Matt¬ 
son,  president  of  the  New  York  Times 
Co.,  $326,446;  Alvah  Chapman,  Jr.,  pres¬ 
ident  and  chief  executive  officer  of 
Knight-Ridder  Newspapers,  $391,424; 
Byron  Harless,  senior  vicepresident  of 
Knight-Ridder,  $247,325;  Warren  Phil¬ 
lips,  chairman  and  chief  executive  officer 
of  E)ow  Jones  &  Co. ,  which  publishes  the 
Wall  Street  Journal  and  owns  Ottaway 
Newspapers,  $545,000;  Ray  Shaw,  presi¬ 
dent  of  Dow  Jones,  $353,722;  and  Lloyd 
Schermer,  president  of  Lee  Enterprises, 


$215,436. 

The  biggest  “executive  sweet”  of  all, 
the  Guild  report  states,  was  one  obtained 
by  Mark  Meagher,  who  left  as  Washing¬ 
ton  Post  president  in  January  and  took  a 
position  as  president  and  chief  operating 
officer  of  Penthouse  International. 

Citing  a  report  by  the  Washington  Post 
Guild  unit  based  on  company  stockholder 
reports,  the  Guild  said  Meagher  left  the 
Post  with  a  $1.8  million  committment. 

“Meagher,”  the  Guild  states,  “who 
had  been  the  Post’s  president  for  just  over 
three  years,  left  with  more  than  a  half 
million  in  hand — $537,587 — to  compen¬ 
sate  him  for  surrendering  the  option  to 
purchase  52,000  shares  of  stock  at  below- 
market  value.” 

The  remainder,  the  Guild  said,  “will 
come  in  annual  payments  of  $83,906  for 
each  of  the  next  15  years.  The  payments 
will  total  $1,258,600.” 

The  Guild  states  that  the  “unweighted 
average  of  the  reporter  top  minimum 
under  all  Guild  contracts  as  of  the  begin¬ 
ning  of  the  current  fiscal  year  was  $432.” 

The  officers’  report  goes  on  to  state 
that  while  the  $1,000  figure  is  not  un¬ 
reasonable,  a  “more  immediate  goal  is  to 
raise  that  average  ($432)  to  $500  by  the 
end  of  the  current  fiscal  year.” 

The  Guild  reports  that  the  average  re¬ 
porter  starting  minimum  reached  $271  as 
of  April  1,  or  9%  more  than  the  previous 
year. 

Reporter  top  minimums  of  $500  or 
higher  were  in  effect  April  1  under  39 
Guild  contracts  and  10  additional  con¬ 
tracts  negotiated  as  of  April  1  provide  for 
a  reporter  top  minimum  of  $500  that 
will  take  effect  during  the  current  fiscal 
year. 

Ninety-two  Guild  contracts  negotiated 
as  of  April  1 ,  provide  for  a  reporter  top 
minimum  of  $400  or  more. 

As  of  April  1 ,  the  New  York  Times  con¬ 
tract  o'''?red  reporters  the  highest  mini- 
murii-  ;16  per  week.  The  Times  was 
followed  by  the  New  York  News,  $578; 
New  York  Post,  $563;  Chicago  Sun- 
Times,  St.  Louis  Globe-Democrat  and  St. 
Louis  Post-Dispatch,  all  $555;  Reuters, 
U.S.,  $548;  Richmond-Berkeley  (Calif.) 
Independent  &  Gazette,  Daily  Racing 
Form  (N.Y.)  and  the  Washington  Post, 
all  $539. 

Other  newspaper  contracts  containing 
top  reporter  minimums  of  at  least  $500 
per  week  are:  the  Fresno  (Calif.)  Bee', 
Minneapolis  Star  &  Tribune;  St.  Paul 
Dispatch  and  Pioneer  Press;  Modesto 
(Calif.)  Bee;  Oakland  (Calif.)  Tribune; 


San  Francisco  Chronicle  &  Examiner; 
San  Jose  Mercury  &  News;  San  Mateo 
Times;  Santa  Rosa  Press  Democrat;  De¬ 
nver  Post;  Denver  Rocky  Mountain 
News;  Vancouver  Sun  &  Province;  Mon¬ 
treal  Gazette;  Toronto  Star;  Detroit 
News;  Detroit  Free  Press;  Mt.  Clemens 
(Mich.)  Macomb  Daily;  Reuters  of 
Canada;  Honolulu  Advertiser;  Honolulu 
Star-Bulletin;  Eugene  (Ore.)  Register- 
Guard;  Seattle  Post-Intelligencer;  Seat¬ 
tle  Times;  Sacramento  Bee;  Toledo  Blad- 
e;  and  the  Akron  Beacon  Journal. 

At  the  Guild’s  upcoming  annual  con¬ 
vention  in  Memphis,  Tennessee  begin¬ 
ning  June  29,  membership  will  consider 
an  International  Executive  Board  sugges¬ 
tion  to  adopt  a  provision  in  the  bargaining 
recommendations  that  locals  negotiate 
specific  contract  guarantees  ensuring  that 
all  employees  in  the  Guild  bargaining  unit 
receive  a  “substantial  share”  of  the  in¬ 
come  accruing  to  the  employer  from  elec¬ 
tronic  distribution  systems. 

The  officers’  report  states  that  in  the 
past  fiscal  year,  “far  too  many  (contract) 
settlements  permitted  retrogressions.” 
Another  of  the  International  Executive 
Board  recommendations  to  the  upcoming 
convention  is  to  urge  locals  to  refuse  to 
agree  to  retrogressions  in  contract  settle¬ 
ments. 

The  Guild  reports  that  of  the  40,000 
persons  it  represents  through  contract 
agreements,  about  6,500  have  not  been 
paying  dues.  The  Guild  has  appointed 
Janet  McDavid  as  an  International  Repre¬ 
sentative  who  will  be  in  charge  of  going 
after  what  the  Guild  calls  “free  riders.” 

The  1981-82  Guild  budget  that  will  be 
submitted  to  the  annual  convention,  pro¬ 
vides  for  the  addition  of  another  Interna¬ 
tional  Representative,  raising  the  total  of 
field  personnel  to  11. 

The  Guild  also  reports  that  as  of  March 
31 ,  the  net  worth  of  its  Defense  Fund  had 
reached  the  $4  million  mark.  In  1979,  the 
Fund’s  net  worth  was  a  deficit  of  $1.5 
million. 

The  Guild’s  General  Fund  also  showed 
a  surplus  for  the  year  ending  March  31, 
1981 .  This  was  accomplished  for  only  the 
second  time  in  the  past  10  fiscal  years. 
The  surplus  was  $29,879. 

A.H.  Belo  plans 
public  offering 

A.H.  Belo  Corporation,  the  owner  of 
the  Dallas  Morning  News  and  WFAA-tv 
in  Dallas,  disclosed  a  proposed  initial 
public  offering  of  shares  of  its  common 
stock.  Shares  will  be  sold  by  the  company 
and  by  certain  shareholders  of  the  com¬ 
pany,  with  the  proceeds  to  the  company 
being  used  for  its  capital  expenditure 
program.  The  offering  will  be  made  only 
by  means  of  prospectus  to  be  filed  with 
the  Securities  and  Exchange  Commission 
in  early  July. 
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Sports  editors  get 
a  feel  for  the  future 


By  Mike  Gibson 

A  fire  scare  chased  over  200  of  the  na¬ 
tion’s  best  sports  journalists  out  of  the 
Plaza  Cosmopolitan  in  Denver  in  the  mid¬ 
dle  of  the  night,  on  June  7,  but  that  false 
alarm  may  have  been  only  a  foretelling 
symbol  of  how  hot  the  debate  over  the 
future  of  sports  reporting  was  to  get. 

They  talked  for  about  three  hours  ab¬ 
out  issues  that  usually  never  make  the 
sports  pages,  the  ethics  behind  running 
betting  lines,  how  new  trends  in  graphics 
will  affect  the  flow  of  information  to  read¬ 
ers  and  generally  argued  back  and  forth 
or.  how  sports  sections  of  the  future  will 
be  run. 

The  uniqueness  of  such  a  forum  is  that, 
until  a  few  years  ago  at  least,  topics  such 
as  these  were  limited  to  the  back  rooms  at 
bars  after  games  and  only  among  local 
media.  Now  the  issues  are  hashed  out  at 
the  Associated  Press  Sports  Editors  Con¬ 
vention,  a  forum  that  has  been  a  huge 
success  for  eight  years.  Over  200  sports 
editors,  writers  and  deskmen  from  all 
over  the  country  attended  this  year’s  con¬ 
vention. 

The  language  may  have  toned  down, 
but  the  topics  are  just  as  hot.  It  was  the 
old  guard  versus  the  new,  the  deskmen 
vs.  the  writers,  the  editors  vs.  the  repor¬ 
ters,  with  good  points  made  on  both  sides 
during  a  heated  exchange  in  a  more  for¬ 
mal  setting. 

The  ideas  taken  back  to  home  towns 
across  the  country  by  the  more  than  200 
sports  editors  and  writers  may  literally 
change  the  look  and  tone  of  sports  sec¬ 
tions  for  years  to  come. 

Nowhere  was  the  exchange  more  he¬ 
ated  than  when  the  subject  was  the  pros 
and  cons  of  the  latest  betting  lines  run  by 
many  newspapers. 

Dave  Kindred,  one  of  the  sports  col¬ 
umnists  at  the  Washington  Post,  took  up 
the  mantle  of  the  cons,  while,  ironically, 
the  champion  of  the  pros  was  his  boss, 
George  Solomon,  the  assistant  managing 
editor  in  charge  of  sports  at  the  Post. 

“Sports  editors  say,  ‘Our  readers  want 
information’,’’  Kindred  said.  “But  we 
don’t  give  our  readers  all  the  information 
they  want.  We  don’t  give  them  a  consum¬ 
er  report  on  prostitution.  We  don’t  tell 
them  how  to  make  hashish.  We  don’t  be¬ 
cause  it’s  not  our  business  as  a  responsi¬ 
ble  newspaper  and  why  should  we  be  any 
different  on  the  sports  pages? 

“Some  will  say,  ‘Well,  it  (gambling) 
doesn’t  hurt  people.’  But  1  say  it  does 
hurt  people.  It  hurts  them  in  a  lot  of  ways. 
It  hurt  people  at  Boston  College  (when 

(Mike  Gibson  is  a  sportswriter  for  the  Dai¬ 
ly  Intelligencer  in  Doylestown,  Pa.) 
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basketball  players  there  were  charged 
with  point-shaving  in  1978).  I  have  strong 
feelings  on  this.  I  could  talk  all  day  about 
it.” 

He  almost  did.  Solomon  recoiled  at 
Kindred’s  almost  evangelical  verve  on 
the  subject  and  merely  restated  the  pap¬ 
er’s  policy  once  more. 

“We  print  what  we  feel  people  want  to 
read,”  he  said.  “And  we  feel  most  of 
them  who  want  it  are  the  types  who  bet  in 
a  small  office  or  in  other  harmless  ways, 
or  just  want  more  information  about  the 
relative  strengths  or  weaknesses  of  two 
teams.  We  only  print  college  and  pro  foot¬ 
ball  lines — not  the  other  sports  because 
we  don’t  see  the  interest  in  it.” 

There  was  an  even  more  heated  ex¬ 
change  over  the  increased  use  of  graphics 
by  many  newspapers. 

“My  case  against  graphics  is  not  so 
much  as  graphics  per  se  but  the  overuse 
of  color  art  on  a  Brobdingnagian  scale  of 
absurdity,”  Edwin  Pope  said.  “We  at  the 
Miami  Herald  get  over  1,000 job  applica¬ 
tions  per  year  and  increasingly  more  ap¬ 
plications  from  graphics  geniuses  who  are 
functional  illiterates.  I  don’t  agree  with 
Mike  Rokyo  (Chicago-based  syndicated 
columnist)  that  graphics  has  done  more  to 
ruin  big-city  newspapers  than  any  single 
factor,  but  I  do  think  we  are  sacrificing 
the  art  of  words  for  the  art  of  pictures. 

“I  don’t  like  to  see  a  sports  section 
locked  in  with  some  giant  layout  (of  art)  at 
the  expense  of  a  well-written  column.  1 
don’t  like  to  see  my  column  jumped  just 
because  some  color  monstrosity  is  on 
page  one.  Some  people  honestly  think 
this  is  20  years  ahead  of  its  time.  I  think 
it’s  20  years  behind  the  times. 

“People  can  see  20,000  better  images  in 
one  minute  of  watching  television  than 
they  can  in  five  years  of  looking  at  a  news¬ 
paper.  Our  overemphasis  on  art  forfeits 
our  biggest  advantage — providing  read¬ 
ers  with  something  television  cannot.” 

Kindred  agreed  with  Pope — to  a  point. 

“I  don’t  like  to  see  2  by  20  drawings  on 
the  front  page,”  he  said.  “But,  on  the 
other  hand,  we  at  the  Post  always  had  a 
policy  of  putting  seven,  eight  or  nine  stor¬ 
ies  outside  on  the  front  page  and  all  of 
them  had  to  jump.  We’ve  got  that  down  to 
a  manageable  few.  I  think  we’re  seeing  a 
blend  now,  in  a  way  that’s  pleasing  and, 
at  the  same  time,  presenting  news.” 

Then  there  was  the  pet  peeve  of  many  a 
sportswriter,  the  portable  computer  ter¬ 
minal  that  he  takes  on  the  road  to  games. 

David  Israel,  who  has  been  a  columnist 
in  Washington,  Chicago  and  now  Los 
Angeles,  told  of  a  computer  that  didn’t 


work,  calling  the  office,  getting  an,  “I 
don’t  know”  answer  and  promptly  pick¬ 
ing  the  terminal  up  and  drop-kicking  it. 

“I  sent  it  back  to  the  office  Emery  Air 
Freight,”  Israel  said.  “I  think  they  got  it 
back  in  a  thousand  pieces.” 

“It’s  very  hard  to  be  creative  when 
you’re  down  on  your  hands  and  knees 
trying  to  find  an  electrical  outlet,”  said 
John  Schulian  of  the  Chicago  Tribune, 
voted  the  best  sportswriter  in  the  country 
by  this  organization  last  year.  “Compu¬ 
ters  are  a  plot  on  the  sanity  of  one  who  is 
out  on  the  road.” 

Computer  problems  notwithstanding, 
the  trend  of  the  future,  Schulian  said,  is 
“getting  the  real  world  into  the  sports 
department.”  He  cited  the  baseball 
strike,  Billie  Jean  King  and  NFL  vs.  Al 
Davis  as  examples. 

“I  don’t  care  if  you  do  this  by  making 
them  laugh  or  cry,”  he  said.  “We’ve  got 
to  find  some  way  of  dealing  with  the  intru¬ 
sion  of  the  real  world  into  sports.” 

There  was  a  consensus  of  agreement 
among  the  panel  of  six  that  sports  depart¬ 
ments  have  done  this  part  of  their  job 
particularly  well  in  the  last  few  years. 

“The  writers  are  100%  better  than  they 
were  25  years  ago,”  Pope  said.  “Sport- 
swriting  is  a  proud  part  of  journalism  and 
it  will  get  better.  Maybe  it’s  because  the 
quote  newspaper  hierarchy  unquote  sees 
sports  as  more  important  to  the  total  pro¬ 
duct  and  many  are  increasingly  coming 
around  to  the  notion  that  sports  sections 
make  more  readers  and  more  money.” 

The  scheduled  session,  like  the  unsche¬ 
duled  fire  drill  of  the  night  before,  won’t 
be  soon  forgotten  by  a  group  that  was,  on 
the  most  part,  hardened  by  years  in  the 
business  and  years  of  back-room  bar  de¬ 
bates.  That  they  survived  both  only  has  to 
bode  well  for  the  future  of  the  art. 


Baseball  stays  alive 
in  N.Y.  Daily  News 

Baseball  is  alive  and  well  in  the  New 
York  Daily  News,  and  will  be  for  the  dura¬ 
tion  of  the  strike.  Executive  sports  editor 
Buddy  Martin  has  announced  the  intro¬ 
duction  of  “Baseball  Classics.” 

Sports  columnist  Dick  Young  led  off  in 
the  Tuesday  News  with  a  nostalgic 
account  of  Bobby  Thomson’s  “shot 
heard  round  the  world,”  the  story  of  how 
the  Giants  clinched  the  pennant  in  1951, 
defeating  Brooklyn  in  the  playoffs.  Then 
the  story  of  Don  Larsen’s  “perfect 
game”  in  the  Wednesday  News.  Thurs¬ 
day’s  paper  featured  the  Mets  World 
Series  clinching  game  back  in  1%9.  And 
the  Friday  News  brought  back  the  1955 
Dodger  World  Series  that  culminated 
with  Leo  O’Melia’s  famous  “Who’s  A 
Bum!”  cartoon  on  the  front  page. 
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IGA  Chief  likes 
newspaper  ads 


The  food  industry  is  “very  healthy  and 
highly  competitive”  and  this  bodes  well 
for  newspapers,  according  to  William  E. 
Olsen,  president  of  IGA,  Inc.,  Chicago. 

Olsen  addressed  the  annual  meeting  of 
Allied  Daily  Newspapers  in  Spokane  last 
month.  For  all  its  basic  health,  he  ex¬ 
plained,  the  food  industry’s  growth  line 
has  flattened  because  the  nation’s 
population  growth  has  slackened.  “In  a 
flat  market  situation,  the  only  way  to 
grow  is  to  take  it  away  from  someone 
else.  We  have  to  promote.” 

Olsen  noted  that  the  supermarkets 
must  promote  to  take  business  away  from 
the  fast-food  marketers.  “Again,  we  have 
to  promote,  and  that  means  advertising.” 

He  predicted  that  item  price  advertis¬ 
ing  will  continue  to  be  the  dominant  su¬ 
permarket  theme,  and  newspapers  will 
continue  to  be  the  principal  medium,  be¬ 
cause  none  of  the  electronic  media  can 
promote  item  prices  effectively. 

He  said  he  expects  preprints  to  grow  in 


Charges  of  sex  discrimination  in  the 
advertising  department  of  the  Greenwood 
(S.C.)  Index-Journal  were  upheld  by  a 
majority  of  the  U.S.  Court  of  Appeals, 
Fourth  Circuit,  reversing  a  district 
court’s  ruling. 

The  charges  were  brought  by  Martha 
Armstrong,  a  female  former  employee, 
who  claimed  that  she  was  employed  in  an 
advertising  sales  position  limited  to 
women,  and  that  she  was  excluded  from  a 
higher-paying  position  whose  duties  she 
satisfactorily  performed.  She  alleged  that 
the  Journal’s  segregation  of  jobs  by  sex 
adversely  affected  her  status  as  an  em¬ 
ployee  and  deprived  her  of  the  opportun¬ 
ity  to  reach  the  maximum  salary  payable 
to  salesmen. 

Armstrong  was  employed  in  a  classi¬ 
fication  known  as  “special  salesman,” 
which,  she  charged,  received  a  lower 
base  pay  and  less  desirable  advertising 
accounts  than  the  classification  “regular 
salesman,”  held  exclusively  by  men.  She 
further  charged  that  her  complaints  about 
this  treatment  led  to  her  discharge. 

The  Court  found  that,  during  her  em- 


food  advertising,  borne  out  in  this  area  by 
a  Safeway  move  into  weekly  ad  supple¬ 
ments.  He  said  he  would  expect  more  use 
of  zoned  distribution  of  these  preprints  as 
stores  emphasize  “segmented 
marketing.” 

Couponing  “still  remains  the  fastest, 
easiest  and  most  flexible  means  of 
marketing  foods,”  Olsen  declared.  He 
urged  the  newspapers  to  “work  on  misre- 
demption”  and  he  warned  them  to  police 
confidentiality  in  the  handling  of  a  food 
advertiser’s  copy  prior  to  printing. 

He  said  that  the  independent  stores 
making  up  the  IGA  organization  “adver¬ 
tise  in  more  newspapers  than  any  other 
group  or  chain.”  He  observed  that 
“generic”  food  marketing  hasn’t  affected 
private  label  sales  much,  but  has  hit  the 
national  brands. 

Olsen  is  a  member  of  the  board  of  Lee 
Enterprises,  and  has  a  long  background  in 
the  food  industry. 


ployment  in  the  newspaper’s  display 
advertising  department,  Armstrong  per¬ 
formed  the  same  tasks  as  the  male  s^es- 
men,  and  that  there  were  no  additional  or 
different  tasks  assigned  to  the  regular 
salesmen  from  which  she  was  excluded. 
It  noted,  however,  that  Armstrong  per¬ 
formed  additional  work  not  required  of 
the  regular  salesmen,  because  she  was 
the  only  person  with  artistic  ability.  She 
assisted  the  regular  salesmen  when  an  ad 
required  an  in-house  drawing.  While  the 
men  were  at  lunch,  she  assisted  walk-in 
advertisers  and  substituted  for  the  dis¬ 
patch  clerk  in  addition  to  working  on  her 
own  accounts. 

The  Journal  conceded  that  Armstrong 
handled  about  the  same  number  of 
accounts  as  the  regular  salesmen,  but 
asserted  that  she  handled  a  different  mix 
of  accounts.  It  said  that  she  was  assigned 
only  large  service  accounts  and  small 
contract  and  open-rate  accounts.  The 
Journal  argued  that  because  ads  for  the 
service  accounts  were  prepared  by  the 
customers  and  the  smaller  accounts  pro- 
(Continued  on  page  18) 


COUPON  ADS — General  Foods  will 
run  these  inserts  in  Sunday  newspapers  to 
raise  funds  to  fight  muscular  dystrophy. 
Benton  &  Bowles  is  the  ad  agency. 

Coupon  campaign 
to  fight  disoaso 

General  Foods  Corporation  has 
announced  plans  to  help  the  fight  against 
muscular  dystrophy  by  conducting  the 
largest  multi-brand  promotion  in  the  cor¬ 
poration’s  history. 

Twenty  major  General  Foods  brands 
will  be  involved  in  a  multi-million  coupon 
redemption  promotion  designed  to  link 
General  Foods  and  consumers  of  its  pro¬ 
ducts  in  an  unusual  fund-raising  effort  for 
the  Muscular  Dystrophy  Association. 

Coupon  savings  totaling  up  to  $3.00  on 
these  products  will  be  featured  in  special 
Sunday  newspaper  inserts  nationwide 
during  August.  For  each  coupon  re¬ 
deemed  by  September  30,  General  Foods 
will  contribute  five  cents  to  the  Muscular 
Dystrophy  Association  —  up  to 
$1,000,000. 

“Our  slogan  is  simple  but  to  the  point,” 
explained  Ross  Barzelay,  General  Foods 
president.  “We’re  urging  Americans 
through  MDA  national  chairman  and 
spokesperson  Jerry  Lewis  to  “Save  a  lit¬ 
tle  something  for  yourself  and  Jerry’s 
kids’.”  The  coupon  advertisements  also 
feature  this  year’s  MDA  national  poster 
child  Christi  Bartlett. 

Barzelay  noted  that  consumers  will  be 
made  aware  of  the  program  and  the 
coupon  savings  through  television  adver¬ 
tising.  “We  expect  our  television  com¬ 
mercials  and  the  practical  savings  offered 
by  the  coupons  will  help  enlist  the  sup¬ 
port  of  millions  of  consumers  across  the 
country.” 


Court  says  daily  discriminated 
against  female  ad  salesman 


SAVE 
A  LITTLE 

iX'^i^RSELF 
XfOS  ^ 


16 


EDITOR  &  PUBLISHER  for  June  20,  1981 


f 

conquer  costs 


For  the  metropolitan  newspaper,  the 
rugged  arxl  reliable  Uthomatic  II 
beats  deadlines.  And  production 
costs.  With  quality  at  70,000  pph. 

And  M.A.N.-Wbod  backs  this 
big  press  with  big  accomplishments. 

We’re  reinforcing  our  service 
group  to  offer  instant  attention  to 
your  needs. 

We’re  increasing  our  production 
capacity  to  help  us  keep  up  with 
demand. 

And  all  of  the  new  people,  new 
ideas  and  total  service  of  a  dynamic 
company  are  yours  with  Uthomatic  II. 
Together  with  cost-cutting 
performance. 

Take  color.  You  save  with  max¬ 
imum  flexibility.  Uthomatic  II 
provides  a  choice  of  unit-mounted 
color  couples  or  color  cylinders  with 
continuous  bearer-to-bearer  design. 
You  never  need  extra  printing  units 
to  gain  extra  color. 

The  patented  Jet  Air™  damp¬ 
ening  system,  aisle-mounted  for 
instant  access,  reduces  con¬ 
tamination  and  maintenance  prob¬ 
lems,  cuts  ink  consumption  and 
paper  waste. 

The  unique  Wood-Hoe  ink 
pump  system  moves  precise 
amounts  of  ink  at  ultimate  press 
speeds. 

These  efficient  arrangements 
of  cylinders,  ink  motion  and  damp¬ 
ening  system  meet  every  demand 
for  spot  or  process.  Color  at  any 
page  position  without  extra  equip¬ 
ment.  And  color  changeover  in 
minutes! 

Want  low  energy  consumption? 
Uthomatic  II  is  designed  to  deliver 
maximum  performance  with  low 
horsepower  requirements. 


For  ultimate  effiderx^y  and  sav¬ 
ings,  Uthomatic  II  offers  a  range  of 
press  consoles,  from  basic  remote 
to  the  computerized  command  sys¬ 
tem  of  our  Programmed  Press 
Control. 

And  if  you’re  thinking  of  con¬ 
version  from  letterpress,  Uthomatic  II 
is  designed  to  replace  Colormatic 
units  and  others.  And  change  cut¬ 
off  at  the  same  time. 


UTHOMAIKH 

Big  support  for  the  big  paper 
defeats  deadlines,  conquers  costs. 

M.A.N.-Wood  Industries, 

Wood- Hoe  Division,  333  Cedar 
Avenue,  Middlesex,  NJ  08846. 
Telephone  201-469-6600. 


Shopper  subsidiary 
revenues  soaring 


Court  rules 


Journal  Co.,  Milwaukee,  has  wandered 
out  of  its  backyard  to  enter  the  lucrative 
world  of  shoppers. 

Plunking  down  an  undisclosed  sum  last 
January,  the  publishers  of  the  Milwaukee 
Journal  and  Sentinel  purchased  6  shop¬ 
pers  in  Wisconsin,  2  in  Montana  and  one 
monthly  magazine  with  a  controlled  cir¬ 
culation  in  Fort  Collins,  Colo. 

The  company  acquired  a  52%  interest 
in  the  publications  from  Kenneth 
Burgess,  with  plans  to  acquire  the  re¬ 
maining  shares  over  the  next  8  years. 

Burgess,  chairman  of  ADD  Inc.,  the 
Journal’s  newly  formed  shopper  subsidi¬ 
ary,  began  his  company  in  1972.  In  1973, 
he  recorded  revenues  of  $570,000.  Seven 
years  later  he  boosted  that  figure  to  $3.9 
million. 


Color  inserts 
to  intro  new 
Daddy  Crisps 


Burgess  said  he  first  met  Journal  presi¬ 
dent  Tom  McCollow  at  a  Rotary  Club 
meeting.  After  hearing  about  the  pub¬ 
lisher’s  fledgling  venture,  McCollow 
jokingly  told  him,  “When  you’re  big 
enough,  we’ll  buy  you.’’ 

Some  time  later,  when  Burgess  was 
looking  for  capital  to  expand  he  remem¬ 
bered  McCollow’s  comment  and  tele¬ 
phoned  him  for  lunch.  McCollow  guessed 
immediately  why  Burgess  was  calling  and 
simply  said,  “Bring  the  figures.’’ 

ADD  Inc.  is  headquartered  in  Waupa¬ 
ca,  Wise.,  where  one  Web  Leader  offset 
press  prints  all  9  publications.  “We  print 
only  20,000  (papers)  an  hour,  but  the  big¬ 
gest  circulation  we  currently  have  is 
35,000.”  ■ 


Crisp  International,  producers  of  the 
premium  line  of  Daddy  Crisp  potato 
chips,  introduced  Royal  Hawaiian  Maui- 
Style  potato  chips  June  8  with  a  quarter 
million  dollar  ad  campaign. 

A  total  budget  of  $500,000  was  sche¬ 
duled  through  August  in  the  Los  Angeles, 
San  Diego  and  Las  Vegas  markets. 

A  full-color  insert  is  scheduled  to  run 
June  21  in  daily  papers  in  the  San  Francis¬ 
co,  Sacramento,  Los  Angeles,  San 
Diego,  Phoenix  and  Tucson  areas, 
reaching  a  combined  circulation  of 
4,259,000.  Television  spots  tagged  with 
the  Maui-Style  chip  began  airing  June  8. 

The  insert  ad  will  offer  a  coupon  with 
lOii  off  on  the  Royal  Hawaiian  Chips  and 
also  provide  a  contest  number  which  cus¬ 
tomers  can  try  to  match  with  in-store  POP 
at  participating  retailers. 

Lucky  number  holders  who  match 
their  number  to  the  one  on  the  display  will 
become  “instant  winners,”  qualifying  for 
prizes  ranging  from  picnic  kits  and  beach 
umbrellas  to  portable  gas  barbeques  and 
complete  outdoor  patio  ensembles. 

Incentive  contests  for  distributors  and 
retailers  have  also  been  developed  to  en¬ 
courage  participation  on  those  levels. 

First  place  Sweepstakes  winners  will 
receive  a  trip  for  two  to  Hawaii  over  the 
Labor  Day  weekend  and  attend  a  spec¬ 
tacular  Daddy  Crisp  picnic  on  Waikiki 
Beach. 

Agency  for  Crisp  International  is 
Cochrane  Chase,  Livingston  &  Co. 


The  shoppers  claim  a  combined  cir¬ 
culation  of  112,000  in  Wisconsin  and 
72,000  in  Montana. 


When  asked  if  the  Journal  would  ever 
introduce  a  shopper  in  its  own  city,  a 
spokesman  said  the  dailies  had  avoided 
the  problem  of  shopper  competition  in 
1948  when  they  first  offered  reduced  rates 
for  special  advertising  sections.  Those 
tabloid  sections  still  run  today  on  a  fairly 
regular  basis,  concentrating  on  group  ads 
from  shopping  centers  and  areas. 


The  spokesman  did  say  the  company 
plans  to  acquire  other  shoppers  outside 
its  daily  newspaper  market. 


The  publications  included  in  the  Jour¬ 
nal’s  acquisition  last  winter  are:  the 
Wausau  (Wise.)  Valley  View;  Eau  Claire 
(Wise.)  Home  Magazine;  Wisconsin 
Rapids  (Wise.)  Advertiser;  Seymour 
(Wise.)  Advertiser;  Berlin  (Wise.)  Shop¬ 
ping  News;  Great  Falls  (Mont.)  Consum¬ 
er  Press;  Missoula  (Mont.)  Messenger; 
and  Choice  Magazine,  Fort  Collins, 
Colo. 


Seminar  introduces 
SAUs  to  advertisers 


(Continued  from  page  16) 


vided  little  opportunity  for  increasing 
advertising  linage,  Armstrong  exercised 
little  skill  and  therefore  deserved  less 


in  rejecting  the  Journal’s  arguments 
that  Armstrong’s  qualifications  and  job 
were  not  substantially  equal  to  those  of 
the  male  salesmen,  the  court  noted  that 
the  Journal  had  no  specific  qualifications 
with  respect  to  either  education  or  skill  in 
entry  level  positions  for  either  female  or 
male  salemen.  It  also  noted  that  the  start¬ 
ing  base  pay  for  both  positions  was  the 
same,  and  that  the  publisher  acknow¬ 
ledged  that  Armstrong  performed  every 
duty  set  forth  in  the  job  description  that 
the  Journal  maintained  for  regular  sales¬ 
men.  As  for  the  longer  tenure  and  greater 
on-the-job  experience  of  the  male  sales¬ 
men,  the  court  acknowledged  that  tenure 
is  a  proper  consideration  in  fashioning 
relief  However,  the  court  said,  it  does 
not  rebut  the  claim  that  the  jobs  were 
improperly  segregated  by  sex. 

The  court  found  that  the  arguments 
that  Armstrong  handled  accounts  where 
“the  possibility  of  a  sizeable  increase  in 
dollar  sales  was  practically  negligible” 
were  not  supported  by  the  facts. 

The  court  declared:  “We  conclude  that 
the  Journal  did  not  articulate  a  legitimate 
nondiscriminatory  explanation  for  segre¬ 
gating  its  sales  personnel  according  to  sex 
in  a  way  that  limited  Armstrong’s  em¬ 
ployment  opportunities  and  prevented 
her  from  reaching  the  maximum  salary 
payable  to  male  salesmen.  The  Journal, 
through  its  lower  cap  on  her  pay  scale,  in 
effect  told  her  ‘This  high  you  may  go  but 
no  higher,’  though  males  doing  the  same 
work  can  receive  more.  We  therefore  re¬ 
verse  the  district  court’s  judgment  that 
the  Journal  did  not  discriminate  against 
Armstrong  in  violation  of  Title  VII.” 

One  member  of  the  three-judge  panel 
dissented,  and  the  Journal  has  petitioned 
for  a  rehearing. 


A  pilot  seminar  which  will  introduce 
“standard  advertising  units”  to  small 
businesses  in  the  Washington,  D.C.,  met¬ 
ropolitan  area  has  been  scheduled  by  a 
Washington-based  print  consulting  firm. 
Communications  Media  Group,  Inc. 

The  seminar,  “Advertising  for  the 
Small  Business,”  will  be  held  August  6 — 
7  at  the  Springfield,  Va.,  Hilton  Hotel.  It 
will  cover  a  number  of  topics  which  seem 
to  mystify  many  print  advertisers:  good 
vs.  bad  advertisement  typography,  page 
design  and  placement,  advertising 
stereotypes  and  use  of  graphics.  The 


seminar  will  culminate  with  each  atten¬ 
dee  creating  a  rough  ad,  using  the  new 
SAUs. 

According  to  CMG  president  Phil  Nes¬ 
bitt,  “The  majority  of  daily  and  weekly 
newspapers  in  this  area  are  adopting  the 
SAU.  Because  this  will  mean  a  new 
approach  for  the  newspaper  advertiser, 
we  will  try  to  explain  the  many  benefits  of 
the  SAU  system,  among  other  advertis¬ 
ing  concerns.” 

Leaders  for  the  seminar  include 
Edmund  Arnold,  Richard  Curtis  and  Nes¬ 
bitt. 

Depending  on  the  success  of  this  semi¬ 
nar  and  the  value  placed  on  the  training 
by  the  attendees,  Nesbitt  said  CMG 
would  plan  a  series  of  similar  seminars 
throughout  the  United  States. 
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bring  Rurth  of  July  drinking  into  focus. 


DDERATION  —  A  blurred  headline 
:aution  Fourth  of  July  celebrants  in 
jtest  House  of  Seagram  moderation 
3ge  to  be  published  in  newspapers  in 
lays  and  weeks  before  the  holiday, 
uzzy  headline  is  followed  by  ad  copy 
dates:  "If  you're  seeing  double,  your 
are  fine.  It's  simply  our  way  of  focus- 
fi  on  the  problem  of  Fourth  of  July 
ing."  Agency  for  the  Seagram  mod- 
>n  ads  is  Warwick,  Welsh,  &  Miller, 
Since  1934,  Seagram's  widely 
limed  ads  have  been  urging  restraint 
moderation  in  the  use  of  beverage 
iol,  echoing  the  theme  set  more  than 
ears  ago,  "We  who  make  whiskey 
'Drink  moderately'." 


Hey  promoted 

)n  Hatley,  retail  advertising  manager 
le  Greenville  (S.C.)  News-Piedmont 
;  1979,  will  become  advertising  direc- 
jf  the  Montgomery  Advertiser  and 
mma  Journal  on  July  1 .  His  succes- 
at  the  News-Piedmont  will  be  Dave 
:e,  currently  assistant  retail  advertis- 
nanager. 

ins  sales  staff 

lan  C.  Ford  has  joined  the  sales  staff 
he  Los  Angeles  office  of  Cresmer, 
jdward,  O'Mara  &  Ormsbee,  Inc. 
Ford  was  in  public  relations  in 
Angeles  before  joining  CWO&O. 
O&O-Los  Angeles  is  managed  by 
vard  Boyington. 


n  Jahnke  dies 

Villiam  (Bill)  Van  Jahnke,  68,  retired 
s  representative  of  Metropolitan  Sun- 
Newspapers  died  June  8.  He  was  a 
nber  of  the  MSN  New  York,  sales 
F  from  1958  and  retired  in  1976. 
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Ad-Ventures 


HONDA  CO-OP  “UNLIMITED;”  American  Honda  has  announced 
plans  for  “unlimited  co-op  advertising  funds  on  a  50  /  50  basis  for  all  au¬ 
thorized  Honda  dealers.  The  spending  allowance  per  motorcycle  dealer  is 
reportedly  eliminated  under  this  new  program  which  supercedes  the  1981 
Co-op  Program  which  was  in  effect  at  the  beginning  of  the  year.  Applica¬ 
tion  deadlines  were  extended  from  60-90  days  after  the  advertising 
appears  and  a  provision  for  the  promotional  giveaway  of  up  to  two  units 
has  been  included.  Details  were  mailed  to  dealers. 

«  4c 

TOP  SALES  VOLUME;  For  the  second  consecutive  year,  Anheuser- 
Busch  Co.  has  earned  the  distinction  as  the  biggest  United  States  bever¬ 
age  company  in  Beverage  World's  annual  sales  volume  ranking  of  the 
Top  100  Beverage  Companies. 

The  listing,  which  appears  in  the  magazine's  July  1981  issue,  shows 
that  76.4%  of  the  beverage  industry’s  multi-billion  wholesale  dollars  are 
concentrated  in  its  100  largest  companies.  In  1980,  those  Top  100  firms 
collected  $37.4  billion  out  of  the  entire  industry’s  $48.9  wholesale. 

The  top  ten  companies  represent  nearly  $19.2  billion  (51.3%  of  the  Top 
lOO’s  wholesale  dollar  volume).  The  top  ten  includes  four  breweries 
(Anheuser-Busch,  Joseph  Schlitz.  Adolph  Coors,  Pabst),  one  soft  drink 
franchisor  (PepsiCo),  three  distilled  spirits  and/or  wine  marketers  (Jos.  E. 
Seagram,  Hiram  Walker-Gooderhan  Warts  Ltd.,  Heublein)  and  two  di¬ 
versified  beverage  marketers  (Coca-Cola  Co. — soft  drinks,  juices  and 
wines;  Philip  Morris — beer  and  soft  drinks). 

The  Top  100  companies  include  43  firms  which  deal  exclusively  with 
soft  drinks,  14  wine^pirits  companies,  9  brewers,  9  juice  producers,  one 
bottled  water  company  and  24  diversified  beverage  marketers  (companies 
who  market  more  than  one  type  of  beverage). 

♦  *  ♦ 

UNUSUAL  INSERTS  have  become  a  specialty  for  a  weekly  in  Palo 
Alto,  California.  The  Palo  Altan  has  attracted  attention  for  handling  ev¬ 
erything  from  a  sample  issue  of  a  national  magazine  to  Trick  or  Treat 
bags  as  inserts.  During  the  past  year,  the  Palo  Altan  has  distributed  these 
special  inserts,  along  with  others; 

— Trick  or  Treat  Boxes  for  UNICEF.  These  were  distributed  at  Hallo¬ 
ween  along  with  information  flyers. 

— Sample  issues  of  a  national  magazine.  This  was  a  heavy  load  for 
Palo  Altan  carriers,  who  had  to  make  two  trips  to  deliver  instead  of  one. 

— Copies  of  a  local  theater  magazine. 

— Season  brochures  for  the  San  Jose  Symphony  and  several  other  area 
cultural  arts  groups. 

— Plastic  bags  for  Halloween  in  cooperation  with  Home  Federal  Sav¬ 
ings  of  San  Francisco. 

— A  wine  newsletter  published  by  Mirassou  Vineyards. 

*  *  * 

STORES  EXPAND  TV  USE;  Many  of  the  leading  department  stores 
expanded  their  use  of  the  television  medium  in  1980,  a  tabulation  by  the 
Television  Bureau  of  Advertising  of  Broadcast  Advertisers  Reports  data 
reveals. 

1980  %  Chg 

$2,311,400  29 

2.166.500  35 

1.971.400  (3) 

1.946.800  40 

1.773.500  25 

1,663,100  314 

1,622,700  74 

1,620,600  17 

1,515,200  49 

1.470.400  11 

1.417.800  (2) 

1.412.300  51 

1.407.500  81 

1.229.300  90 

1,083,400  188 

$24,611,700  41 

In  markets  below  the  top  25  in  size,  Macy ’s/Kansas  City  was  up  164%, 
Sibley,  Lindsay  and  Curr/Rochester  was  up  92%,  Gottschalk’s/Fresno  in¬ 
creased  81%,  Elder  Beerman  was  up  74%,  and  D.H.  Holmes/New 
Orleans  increased  64%. 


1.  Macy’s/San  Francisco 

1979 

$1,787,000 

2.  Foley’s/Houston 

$1 ,604,600 

3.  Abraham  &  Straus/New  York 

2,030,500 

4.  Gimbels/New  York 

1,388,500 

5.  Broadway/Los  Angeles 

1,413,900 

6.  Marvyn’s/San  Francisco 

401,400 

7.  Elder-Beerman/Dayton 

934,400 

8.  Hudson’s/Detroit 

1,382,600 

9.  Macy's-Bamberger's/N.Y. 

1,016.500 

10.  The  Bon/Seattle 

1,318,400 

1 1 .  May  Co./Los  Angeles 

1,435,000 

12.  Emporium  Capwell/San  Francisco 

933,300 

13.  Gottschalk's/Fresno 

778,300 

14.  Robinson's/Los  Angeles 

645,600 

15.  Marshall  Field's/Chicago 

375,700 

TOTAL  TOP  15 

$17,445,700 
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Rebate  promotion  sells 
cars  and  doubles  linage 


Oakland  (Mich.)  Press  $100  rebate 
program  ended  June  10  with  a  total  payoff 
of  $10,200  to  the  purchasers  of  the  vehi¬ 
cles  from  participating  dealers  and  34 
pages  of  classified  ad  pages. 

“Of  the  285  vehicles  advertised  as  eligi¬ 
ble  for  the  rebate,  102  (35.8%)  were 
sold,”  Bruce  McIntyre,  publisher  of  the 
Oakland  Press,  said,  noting  that  the  total 
retail  value  of  the  rebated  vehicles  was 
$785,100.00. 

“We  accomplished  what  we  set  out  to 
do,”  McIntyre  added,  ”...  we  gener¬ 
ated  enough  interest,  showroom  traffic, 
and  consumer  motivation  to  sell  more 
than  three-quarters  of  a  million  dollars  in 
1981  vehicles.” 

The  program  began  April  26,  and  in¬ 
volved  36  dealers  throughout  Oakland 
County.  Dealers  advertised  specific  vehi¬ 
cles  as  identified  rebate  vehicles  (serial 
numbers  were  used  as  identification). 

The  program  generated  105,105  lines  of 
display  classified  advertising  (34. 1  pages 
of  lO-cols  each)  .  .  .  7,507.5  column  in¬ 
ches.  The  Press’s  May  1981  display  clas¬ 
sified  was  doubled  over  May  1980. 

Subscribers  to  the  Oakland  Press  who 
purchased  a  rebate  vehicle  were  required 
to  present  their  auto  registration  form  and 
bill  of  sale  when  claiming  their  $100  re¬ 
bate. 

“Dealer  participation  and  cooperation 


Auto  promo  draws 
56,000  to  doalers 

New  York  News'  “Win  Some  Wheels” 
contest  promotion  drew  more  than  56,000 
readers  to  auto  showrooms,  the  paper  re¬ 
ports. 

Six  News  readers  drove  away  with  new 
cars.  The  contest  was  billed  as  the  biggest 
promotion  ever  mn  by  a  newspaper  in  the 
New  York  Market. 

The  contest,  which  ran  over  a  six- week 
period  beginning  in  early  May,  required 
readers  to  clip  an  entry  coupon  from  the 
newspaper’s  classified  advertising  sec¬ 
tion  and  take  it  to  a  participating  auto 
dealer  for  validation.  The  winners  were 
chosen  by  random  drawing,  and  the  sales¬ 
people  who  validated  the  winning 
coupons  netted  $100  each  {E&P  May  23, 
1981). 

Classified  advertising  manager  George 
Harrell  said,  “The  contest’s  primary 
objective  was  to  get  people  to  visit  auto 
dealers’  showrooms  at  a  time  when  mar¬ 
ket  sales  were  soft.  ‘Win  Some  Wheels’ 
verified  to  the  dealers  the  pull-power  ot 


was  outstanding,”  Dave  Litzenburg, 
promotions  director  for  the  Press,  said, 
noting  that  participating  dealers  made 
good  use  of  the  aluminum  license  tags  and 
large  window  posters  furnished  by  the 
newspaper  for  the  duration  of  the  rebate 
program. 

“For  at  least  six  weeks  this  Spring,” 
Litzenburg  said,  “we  were  successful  in 
generating  some  excitement  and  sales 
activity  in  the  Oakland  County  auto  mar¬ 
ketplace,  where  business  has  been  slow 
for  some  time.” 

Litzenburg  added:  “Dealers  who  par¬ 
ticipated  in  this  rebate  program  have  told 
us  that  the  rebate  was  effective  not  only  in 
moving  specific  vehicles,  but  in  selling  a 
variety  of  autos  not  covered  by  the  re¬ 
bate.” 

“Many  dealers  told  us  that  customers 
bought  non-rebate  cars  after  they  found 
the  identified  rebate  vehicles  not  to  be 
exactly  what  they  wanted,”  Litzenburg 
said. 

The  Oakland  Press  $100  Rebate  was 
the  first  program  of  its  kind  to  be  spon¬ 
sored  entirely  by  a  newspaper,  and  came 
on  the  heels  of  the  early  Spring  factory 
rebates  that  expired  in  April. 

The  Press  is  a  Capital  Cities  Com¬ 
munications  newspaper  with  a  daily  dis¬ 
tribution  of  more  than  78,000  in  Pontiac 
(Michigan)  and  surrounding  Oakland 
County. 


the  newspaper  as  an  advertising 
medium.” 

The  contest  drew  rave  reviews  from 
Milt  Shiffman,  president  of  the  Schiff- 
man-Ferguson  Advertising  Company, 
the  agency  for  the  Tri-State  Buick  Deal¬ 
ers  Association. 

“You  just  couldn’t  ask  a  newspaper  for 
better  support,”  said  Shiffman.  He  said 
the  contest  had  “really  a  very  defminite 
positive  influence  on  the  traffic.” 

K&E’s  Howe  named 
Chrysler  ad  mgr. 

Michael  V.  Howe  was  named  manager 
for  Chrysler-Plymouth  Advertising, 
Sales  and  Marketing  Group,  Chrysler 
Corporation,  it  was  announced  by  Doyle 
W.  Lott,  director  of  advertising. 

Howe  joins  Chrysler-Plymouth  from 
Kenyon  &  Eckhardt  Advertising  where 
he  was  a  vicepresident  and  supervisor  on 
the  Chrysler-Plymouth  account,  a  post  he 
held  for  two  years. 

He  served  with  K&E  for  approximate¬ 
ly  10  years. 


Contest  gets  3,000 
to  test  drive  a  car 

A  February  20  —  April  24  Vancouver 
(B.C.)  Columbian  classified  display 
promotion  involving  30  suburban  Van¬ 
couver  new  car  dealers  produced  over 
3,000  coupon  entries. 

Readers  of  the  Columbian  (35,000  daily 
circ.)  and  offspring  weekly  TOD  A  Y  pub¬ 
lications  (122,000  total  circ.)  were  invited 
to  test  drive  vehicles  at  participating  deal¬ 
ers  and  then  fill  out  contest  coupons 
which  had  to  be  validated  by  their  sales¬ 
person. 

Grand  prize  was  a  trip  for  two  to 
Hawaii  provided  by  Sunflight  Holidays 
and  runner-ups  in  the  promotion  won 
$100  certificates  from  High  Low  Food 
Stores.  All  winners  actually  purchased 
the  cars  test  driven.  The  Hawaiian  win¬ 
ners  also  won  the  bonus  prize  of  $400 
worth  of  gasoline  because  they  purchased 
a  truck. 

Slick,  three-color  promotion  material 
was  provided  to  each  dealership  includ¬ 
ing  posters,  windshield  banners,  lapel 
buttons,  entry  boxes  and  entry  blanks. 
Logo  sheets  for  dealer  classified  disolav 
advertisements  in  the  Columbian  were 
also  provided. 

Of  the  3,000  of  the  people  who  entered 
the  contest,  approximately  25%  or  750 
actually  purchased  vehicles. 

Publisher  acquires 
commercial  printer 

Omaha  World-Herald  has  purchased 
Rapid  Printers  and  Lithographers  Inc., 
the  largest  commercial  web  printing  plant 
in  Omaha,  for  an  undisclosed  sum. 

Rapid’s  business  has  more  than  dou¬ 
bled  in  the  past  5  years,  mainly  because  of 
its  success  in  winning  contracts  to  print 
newspaper  inserts. 

Last  year  the  company  printed  more 
than  300  million  inserts  that  ran  in  500 
newspapers  throughout  the  country.  The 
company  also  prints  direct  mail  pieces 
and  in  1980  addressed  and  mailed  more 
than  32  million  such  pieces  and  produced 
nearly  55  million  address  labels. 

Rapid  employs  170  full  and  part-time 
workers  in  a  24-hour  press  operation. 
John  Brown  will  continue  as  president. 


Ad  manager 

John  Kelly  was  promoted  from  retail 
advertising  manager  to  advertising  mana¬ 
ger  for  the  Palm  Springs  (Calif.)  Desert 
Sun,  according  to  Edcl  Davis,  director  of 
marketing.  Kelly,  29,  has  worked  in  the 
advertising  department  of  the  Desert  Sun 
for  four  years. 
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The  judging  took  place  in  court.  This  town  councilman  wouldn't  allow  wet  t-shirt  con¬ 
tests  in  a  local  pub.  So  a  local  D.J.  called  him  a  nerd.  The  councilman  sued  for  libel.  But 
the  D.J.  won.  And  ERC  paid  the  contest  fees.  Because  for  just  this  kind  of  unforeseeable 
event,  we  pioneered  libel  insurance  over  50  years  ago.  And  we  keep  innovating  to  meet 
your  changing  legal  needs.  To  find  out  more,  talk  to  your  broker  or  ERC  representative. 
In  Boston,  call  (617)  723-5330.  Employers  Reinsurance  Corporation. 

BEATING  THIS  GUY  IN 
THE  INET  T-SHIRT  CONTEST  WASNT  EASY. 


Suspect  seeks  news 
blackout  in  Atlanta 

A  hearing  on  a  motion  to  bar  publica-  about  him  in  separate,  and  open  hearing 


tion  and  broadcasting  about  a  suspect  s 
involvement  in  the  murdered  children 
situation  in  Atlanta  was  scheduled  to  be 
held  on  June  19  in  Federal  District  Court 
in  Atlanta. 

A  closed  hearing  was  held  (June  16)  in 
the  same  court,  presided  over  by  U.S. 
District  Judge  Orinda  Evans,  on  a  mo¬ 
tion  to  bar  law  enforcement  officials 
from  discussing  the  suspect,  Wayne  Wil¬ 
liams,  a  23-year-old  black  freelance 
cameraman,  who  was  picked  up  for 
questioning  in  the  murdered  children 
situation. 

News  groups  appealed  the  closed  hear¬ 
ing  ruling  in  5th  (Tircuit  Court  of  Appeals 
in  New  Orleans.  The  appeal  was  denied. 
After  the  hearing.  Judge  Evans  released 
copies  of  the  transcript  to  reporters. 

Judge  Evans  said  she  would  consider 
Williams’  request  to  bar  further  reporting 

AT&T 

(Continued  from  page  H) 

“We  did  not  intend  that  you  could  go  out 
to  (retail  merchandise  stores)  and  take 
their  normal  daily  newspaper  ads  and  put 
them  on  your  wires?” 

“We  had  no  intention  of  doing  that,” 
Brown  replied. 

Brown  said  AT&T’s  dispute  with 
newspaper  critics,  including  ANPA, 
seems  to  “center  on  the  Yellow  Pages.” 
He  said  there  is  nothing  in  current  regula¬ 
tions,  or  in  a  1956  Consent  Decree  signed 
with  the  Justice  Department,  that  bars 
AT&T  entry  into  unregulated  markets, 
“which  keeps  us  from  mechanizing  our 
Yellow  Pages  ...” 

“I  do  understand  they  (newspapers) 
seem  anxious  to  make  sure  we  are  ex¬ 
cluded  from  anything  which  may  even¬ 
tually  compete  with  them,”  Brown  said. 
“From  the  standpoint  of  the  Wirth 
Amendment,  I  think  their  arguments  are 
specious.” 

Following  Gold  water’s  observation 
that  “there  are  many,  many  examples  to¬ 
day  of  newspapers  buying  cable  tv  Brown 
said:  “They  feel  the  origination  of  in¬ 
formation  should  not  have  anything  to  do 
with  ownership  of  the  conduit  through 
which  it  moves  ...  if  that’s  the  princi¬ 
ple,  then  it  seems  to  me  that  newspapers 
that  own  cable  tv  would  be  subject  to  the 
same  argument  ...  I  just  don’t  believe 
this  kind  of  restriction  makes  any  sense.” 

ANPA  was  scheduled  to  testify  on 
S.898  when  the  commerce  committee 
hearings  resumed  June  19.  The  associa¬ 
tion  also  was  scheduled  to  testify  at  a 
Senate  Judiciary  Committee  hearing  this 
week  on  competition  in  the  telecom¬ 
munications  field. 
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on  June  19. 

The  man’s  lawyer,  Mary  Welcome, 
had  sought  a  single  closed  hearing  on 
both  motions.  She  told  Judge  Evans  that 
her  client  “has  been  tried  and  is  being 
tried”  in  connection  with  the  slayings.  If 
the  hearing  on  his  petition  for  a  prelimi¬ 
nary  injunction  to  halt  the  “blitzkrieg  of 
media  harrassment”  were  open  to  the 
public,  information  previously  published 
and  broadcast  would  surface  again,  she 
said. 

Judge  Evans  said  the  man’s  right  to  a 
fair  trial,  “if  one  were  to  be  held”  must 
be  balanced  against  the  First  Amend¬ 
ment  rights  of  the  public  and  the  news 
organizations. 

The  petition  named  several  news  or¬ 
ganizations. 

Williams  has  been  the  topic  of  many 
news  reports  since  June  3,  when  he  was 
questioned  for  almost  12  hours  at  the 
Atlanta  headquarters  of  the  Federal 
Bureau  of  Investigation.  He  was  released 
the  morning  of  June  4.  There  were  no 
charges  against  him. 

The  controversy  that  developed  was 
whether  the  man’s  identity  should  be 
mentioned  in  the  stories.  Three  tv  sta¬ 
tions  on  their  local  newscasts,  and  one 
radio  station,  refused  to  reveal  the  man’s 
identity.  His  name  was  mentioned  on 
network  newscasts. 

After  he  was  released,  Atlanta  stations 
attempted  to  persuade  the  networks  not 
to  use  the  man’s  name.  Only  ABC  agreed 
to  withhold  the  name. 

Officially,  Williams’  name  was  never 
released  by  police.  But  within  hours  after 
he  was  picked  up,  the  Journal  and  Con¬ 
stitution,  United  Press  International  and 
all  three  networks  named  him. 

United  Press  International  decided  to 
use  Williams’  name  in  its  stories  after  he 
conducted  a  press  conference  at  his 
home  on  June  4  and  handed  out  a  five- 
page  resume  on  himself. 

Associated  Press  has  not  used  Wil¬ 
liams’  name  in  its  stories,  taking  the  posi¬ 
tion  that  it  will  only  do  so  if  Williams  is 
arrested  and  charged. 


Interest  in  cable 

Affiliated  Publications  Inc.,  parent 
company  of  the  Boston  Globe,  has  ac¬ 
quired  a  minority  interest  in  McCaw 
(Communications  Inc.,  Bellevue,  Wash., 
operator  of  cable  television  systems  and 
radio  stations.  The  $8  million  acquisition 
is  for  45%  of  McCaw’s  voting  stock  and 
34%  of  non-voting  stock,  with  Affiliated 
to  buy  an  additional  11%  of  non- voting 
stock  for  $4  million  during  the  next  year. 


Texas  court  okays 
AT&T’s  Austin  test 

The  Texas  Daily  Newspaper  Associa¬ 
tion  suffered  a  setback  in  its  atteinpt  to 
block  AT&T’s  test  of  electronic  yellow 
pages  in  Austin  when  the  state’s  Third 
Court  of  Civil  Appeals  ruled  the  Public 
Utilities  Commission  erred  in  not  giving 
Bell  a  hearing  before  ordering  a  stop  to 
the  experiment. 

The  court’s  ruling  enabled  American 
Telephone  &  Telegraph  and  its  subsidi¬ 
ary,  southwestern  Bell,  to  proceed  with 
their  home  electronic  information  test. 

“The  ball’s  in  another  court,”  stated 
John  Murphy,  TDNA  executive 
vicepresident.  “The  PUC  cannot  sum¬ 
marily  suspend  the  Austin  experiement 
pending  a  final  hearing.” 

Murphy  said  TDNA’s  attorneys  have 
decided  to  ask  for  such  a  hearing  on  the 
Austin  test  and  “hope”  it  can  be  held  on 
June  29. 

“We’re  going  to  ask  PUC  to  hear  evi¬ 
dence  on  why  it  (electronic  yellow  pages 
test)  should  be  stopped.  We  feel  it’s  im¬ 
portant  to  stop  them  (AT&T),”  Murphy 
remarked,  citing  the  “competition  fac¬ 
tor”  as  TDNA’s  primary  argument 
against  the  Austin  test  by  AT&T. 

“They ’re  just  moving  into  a  field  where 
we  think  they  don’t  belong,”  he  said. 

The  Texas  PUC  had  halted  the  Austin 
test  last  March  but  did  not  hold  a  hearing 
when  it  did  so.  The  PUC  ruled  that 
AT&T’s  Austin  test  was  not  ex¬ 
perimental  but  a  home  marketing  test 
(E&P,  March  14,  p.  7). 

Murphy  said  TDNA  has  already  won  a 
victory  against  AT&T  by  denying  the 
phone  company  “the  stamp  of  approval 
of  the  PUC”  for  its  Austin  test. 

St.  Paul  opts  for 
public  cable  tv 

The  city  council  of  St.  Paul,  Minn., 
turned  down  franchise  bids  from  seven 
cable  companies  in  favor  of  attempting  to 
create  a  publicly  owned  cable  television 
system. 

The  council  hopes  to  raise  $41  millon 
for  the  development  of  an  80  to  90  channel 
system  by  selling  Port  Authority  indust¬ 
rial  bonds  yielding  around  11%  interest. 
The  council  chose  to  raise  the  money  with 
industrial  bonds  rather  than  general 
obligation  bonds  because  taxes  will  not 
have  to  be  increased  if  there  is  a  default. 

If  the  publicly  owned  system  is  cre¬ 
ated,  the  city  would  use  the  revenues  to 
pay  for  services  and  redevelopment  pro¬ 
jects. 

A  tax  exempt,  non-profit  organization 
would  operate  the  system  without  any 
interference  from  the  city,  municipal  offi¬ 
cials  said. 

The  system  would  have  public  access 
and  information  channels  as  well  as  chan¬ 
nels  for  entertainment. 
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About  awards 


Diplomatic  Copy  .  .  .  Two  writers  for 
Business  Week  magazine  and  two  writers 
for  the  Christian  Science  Monitor  re¬ 
ceived  Edward  Weintal  prizes  for  disting¬ 
uished  reporting  on  foreign  policy  and 
diplomacy.  The  School  of  Foreign  Ser¬ 
vice  at  Georgetown  University  cited: 
John  Carson-Parker  and  Thomas  Gibson, 
of  Business  Week;  and  Geoffrey  Good- 
sell  and  David  K.  Willis,  of  Christian  Sci¬ 
ence  Monitor.  Also  honored  was  Gerard 
Smith,  author  of  “Doubletalk.” 

*  ♦  * 

About  nursing  .  .  .  Texas  Nursing 
Home  Association  gave  its  Media  Awards 
to  Jim  Raynes,  TerrellTribune,  and  Robert 
E.  Collins,  Lindale  News,  for  reporting; 
and  to  Sharon  Hannon,  Perryton  Herald, 
for  photography.  Runners  up  were:  Betsy 
Stiteler,  Dallas  Morning  News;  John 
Moseley,  Paris  News;  and  Mary  Ann 
Woodall,  Wood  County  Democrat,  Honors 
for  radio  coverage  went  to  Faye  Chessher, 
KWED  Segiun  and  Dorothy  Haney,  KPET 
Lemesa. 

*  * 

The  Checkered  Flag  ...  In  the  STP/ 
AARWBA  competition  for  coverage  of 
auto  racing  those  first  across  the  line 
were:  Pat  Singer,  Philadelphia  Journal; 
Randy  Hallman,  Richmond  News 
Leader;  Peggy  Gossett,  W.  Palm  Beach 
Post;  Shav  Glick,  Los  Angeles  Times; 


with  honors  to  Mickey  Schaffer  and  Jim 
Caiella  of  UPI  for  black-and-white  action 
photos.  Other  citations  in  newspaper 
categories  were  to:  Dave  Woolford,  Tole¬ 
do  Blade;  Bob  Steinbrink,  Riverside 
Weekly  Reader;  Roger  Jaynes,  Mil¬ 
waukee  Journal;  Leal  Beattie,  Dayton 
Journal  Herald;  Leroy  Samuels,  Phi¬ 
ladelphia  Journal;  Dick  Mittman,  Indi¬ 
anapolis  News. 

*  «  « 

Double  Winner  .  .  .  The  Los  Angeles 
Herald  Examiner  staff  won  both  the  Chief 
Plaque  and  the  John  Randolph  Hearst 
Memorial  Trophy  in  the  writing  and 
photography  contests  among  the  Hearst 
Newspapers.  The  trophies  are  given  on  the 
basis  of  the  total  number  of  points  scored  in 
several  categories.  Citations  for  commun¬ 
ity  service  went  to  the  following:  Albany 
Times-Union,  for  a  “superb  series”  on  a 
scandal  at  a  home  for  wayward  girls;  L.A. 
Herald  Examiner,  for  “brilliant  expose” 
of  irregularities  and  special  treatment  to 
industry ;  San  A ntonio  Light,  for  ‘  ‘fascinat¬ 
ing  series”  on  San  Antonio;  Boston  Herald 
American,  for  exposure  of  links  between  a 
Carter  fund-raiser  and  issuance  of  housing 
contracts;  Seattle  Post-Intelligencer,  for  re¬ 
velations  of  the  background  of  a  favorite 
for  state  office,  sending  him  down  to  de¬ 
feat;  and  San  Francisco  Examiner,  for 


“Snperlawyers,”  listing  the  city’s  legal 
elite. 

*  *  * 

In  Fashion  .  .  .  Nina  Hyde,  fashion 
editor  of  the  Washington  Post,  will  be  a 
judge  in  the  1981  Atrium  Awards  com¬ 
petition  which  she  won  last  year.  The 
deadline  for  entries  in  the  five  categories 
of  reporting,  commentary,  graphic  design 
and  photojournalism  relating  to  the 
American  garment  industry  is  May  15. 
The  Henry  W.  Grady  School  of  Journal¬ 
ism  at  the  University  of  Georgia  adminis¬ 
ters  the  program  for  the  Atlanta  Apparel 
Mart.  A  check  for  $25  must  accompany 
each  entry. 

*  *  « 

Fire  fighters  .  .  .  Dangers  that  face  the 
men  who  battle  the  fiames  to  save  lives  and 
property  were  dramatized  in  stories  and 
pictures  that  won  $500  prizes  in  the  contest 
sponsored  by  the  International  Association 
of  Fire  Fighters.  Winning  reporters  were: 
Ken  Robinson,  Meridan  (Conn.)  Record 
and  Journal;  Barbara  Palermo  and  Frank 
Greenwalt,  Van  Nuys  (Calif.)  Valley  News. 
Second  prize  money  ($250)  went  to:  Toby 
Smith,  Albuquerque  (N.M.)  Journal;  and 
Jonathan  Black,  GEO.  The  newspaper 
photographers  collecting  prize  money 
were:  Joe  Zlomek,  Oneida  (N.Y.)  Dis¬ 
patch;  Vince  Heptig,  Fort  Worth  Star- 
Telegram;  Colin  McConnell,  Toronto  Star; 
and  Gary  Krambeck,  Moline  (Ill.)  Dis¬ 
patch. 

(Continued  on  next  page) 
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(Continued  from  page  23) 

$1,000  Headache  .  .  .  Wendy  Ander¬ 
son,  a  feature  writer  for  Pioneer  Press 
(Time  Inc.)  newspapers  in  the  Chicago 
suburbs,  won  first  prize  in  the  1981  jour¬ 
nalism  contest  of  the  American  Academy 
of  Family  Physicians.  Her  series  about 
migraine  headaches  ran  in  the  Vernon  Re¬ 
view,  Deerfield.  Also  a  winner  was  Jane 
Clute,  who  wrote  about  breast  operations 
in  the  Rock  Hill  (S.C.)  Evening  Herald.  In 
the  magazine  category  the  winner  was 
Lynne  Lemberg  for  an  article  about  arthri¬ 
tis  in  Better  Homes  and  Gardens.  $500 
prizes  were  awarded  in  newspaper  class  to: 
Karen  May,  Highland  Park  (III.)  News;  Pat 
Malone,  Miami  Herald',  Lynn  Bulmahn, 
Y/aco  (Tex.)  Tribune  Herald;  Dixie  Ladd, 
Anderson  (S.C.)  Independent;  Jay  P.  Gold¬ 
man,  Syracuse  Herald-American;  and  Ann 
Schimelfenig,  Peoria  (III.)  Journal  Star. 

*  *  * 

Dual  Winners  .  .  .  Reporters  who 
looked  into  different  aspects  of  drunk 
driving  won  $1,100  in  prizes  in  the  Steer¬ 
ing  Wheel  competition  of  the  Automobile 
Club  of  Michigan.  The  top  award  of  $700 
went  to  Roland  Halliday,  editor  of  the 
weekly  Benzie  County  Record-Patriot. 
His  story  described  what  happens  when  a 
person  is  arrested,  charged  and  convicted 
of  driving  under  the  influence  of  liquor.  In 
the  daily  newspaper  category  an  Oakland 
Press  team  of  Natalie  Randal,  Elizabeth 
Roach  and  Willie  Payne  shared  $400  for  a 
series  about  the  special  alcohol  enforce¬ 
ment  unit. 

*  ♦  ♦ 

In  the  Cards  .  .  .  Programmers  for 
cable  systems  have  their  ACE  Awards  now 
and  they  include  categories  for 
documentaries  and  news  presentation. 
This  year’s  winners:  Candice  Liepa,  direc¬ 
tor  for  News  25  for  Golden  Triangle  at 
Denton,  Texas;  Jon  Steinerg,  producer  for 
QUBEsumers  Mean  Business,  Columbus, 
Ohio;  Daniel  Stein,  producer  for  Football 
’80,  for  Total  CATV  Baton  Rouge,  La.; 
Tim  Braine,  Home  Box  OfTice,  for  Wimb¬ 
ledon  1980;  and  Cable  News  Network,  for 
Investigative  Report  on  Cancer. 

*  *  * 

On  the  Right  Track  .  .  .  Charles 
Richard  Bush,  18,  who  has  done  some 
sports  reporting  for  the  Lenoir  (N.C.) 
News-Topic,  will  be  the  26th  beneficiary 
of  the  Grantland  Rice  Scholarship  at  Van¬ 
derbilt  University,  beginning  in  August. 
This  year’s  winner  of  the  four-year  scho¬ 
larship  worth  about  $21 ,500  ranks  first  in 
a  class  of  195  at  West  Caldwell  High 
School  in  Lenoir.  Many  of  the  past  win¬ 
ners  of  the  award  from  the  Thoroughbred 
Racing  Association  have  gone  into  news 
media  careers. 

♦  9|c  ;(c 

On  to  Harvard  .  .  .  The  44th  class  of 
Nieman  Fellows  at  Harvard  University 
1981-82  includes  nine  newspaper  writers 
and  two  from  radio.  They  are:  Margo 


Adler,  National  Public  Radio  reporter  and 
producer;  Christopher  Bogan,  UPI 
Washington;  Anita  Harris,  McNeil/Lehrer 
Report  on  PBS;  Alexander  Jones,  Green¬ 
ville  (Tenn.)  Sun;  Gerald  Jordan,  Kansas 
City  Star;  Fay  Smulevitz  Joyce,  St.  Peters¬ 
burg  (Fla.)  Times;  Johanna  Neuman,  Jack- 
son  (Miss.)  Clarion  Ledger,  Steve  Oney, 
Atlanta  Weekly;  Judith  Rosenfield,  Louis¬ 
ville  (Ky.)  Times;  and  Edward  Wall, 
Washington  Post. 

*  *  * 

WOMEN  WINNERS— Six  women  staf¬ 
fers  from  the  Long  Beach  (Calif.)  Press- 
Telegram  have  won  a  total  of  20  awards  for 
excellence  from  the  California  Press 
Women. 

Photographer  Ann  Bailie  collected  five 
firsts  and  one  second  place.  Writer  Dianne 
Smith  got  three  firsts  and  one  third  place, 
incinding  top  honors  for  page  makeup  in 
Life/Style. 

Mary  Neiswender  went  1-2-3  for  news 
story  competition,  interview  and  feature. 
Elaine  Risinger  took  a  first,  two  seconds 
and  two  third  places  for  news  stories  and  a 
sports  column. 

Joyce  Christensen,  editor  of  the  Home 
section  was  awarded  a  first  for  editing. 
Carolyn  McDowell  took  first  place  for  her 
personal  column. 

All  winning  entries  will  be  placed  in  the 
National  Federation  of  Press  Women’s 
nationwide  competition  this  summer. 

Alaska  daily  wins 
top  Kodak  award 

Fairbanks  (Alaska)  News-Miner  was 
the  “best  of  the  show”  winner  in  the  1981 
“run  for  the  money”  newspaper  color 
reproduction  contest  sponsored  by  the 
Eastman  Kodak  Company. 

The  News-Miner  also  won  in  the  offset 
small  category.  The  newspaper  received 
a  check  for  $3,000  from  Kodak  during  the 
American  Newspaper  Publishers  Asso¬ 
ciation  Production  Management  Confer¬ 
ence. 

Kodak  also  recognized  four  other  first- 
place  winners,  each  receiving  $1,000  in 
prize  money.  The  fourth  annual  competi¬ 
tion  attracted  some  300  entries  from  the 
United  States  and  Canada. 

Contest  winners  by  category  were: 
Jackson  (Michigan)  Citizen  Patriot, 
with  an  honorable  mention  to  Kankakee 
(Ill.)  Daily  Journal; 

Hattiesburg  (Miss.)  American,  with  an 
honorable  mention  to  Grants  Pass  (Ore.) 
Daily  Courier; 

Daily  News-Miner,  Fairbanks,  Alaska, 
with  an  honorable  mention  to  Independ¬ 
ence  (Kans.)  Daily  Reporter; 

Daily  Times-Herald,  with  an  honorable 
mention  to  Joilet  (111.)  Herald-News; 

Boston  Globe,  with  a  honorable  men¬ 
tion  to  the  Utica  (N.Y.)  Observer- 
Dispatch  and  Daily  Press. 


Iowa  evening  daily 
converting  to  AM 

Mason  City  (la.)  Globe-Gazette  will 
become  a  morning  newspaper,  effective 
with  the  Saturday  Sunrise  edition  August 
1. 

Jerry  Moriarity,  publisher,  said:  “We 
are  excited  about  this  concept  because  of 
the  timelier  and  fresher  news  product, 
which  will  be  more  appealing  to  subscri¬ 
bers,  expecially  those  in  rural  areas,  and 
also  because  we  will  be  providing  a  grea¬ 
ter  service  to  advertisers,”  the  publisher 
stated. 

Advertisers  will  benefit  from  what  is 
called  the  “longer  shelf  life”  of  morning 
newspapers  delivered  at  about  the  same 
time  to  all  customers  in  the  trade  area. 

“While  we  are  aware  of  the  growing 
trend  in  the  newspaper  industry  toward 
conversion  to  morning  editions,  we  were 
not  influenced  by  this,”  employees  were 
told. 

Local  marketing  research  by  the  news¬ 
paper  reinforced  and  confirmed  what  the 
newspaper’s  professional  research  ear¬ 
lier  had  indicated.  Basically  the  research 
showed  that  the  Globe-Gazette  would  ex¬ 
perience  greater  growth  in  its  North  Iowa 
marketplace. 

Morning  editions  have  become  popular 
with  readers  in  the  past  several  years.  In 
1979,  a  total  of  13  dailies  converted  to 
morning  editions.  Twelve  afternoon 
newspapers  converted  to  morning  pub¬ 
lication  in  1980,  while  not  a  single  morn¬ 
ing  newspaper  changed  its  schedule  to  the 
afternoon. 

The  Globe-Gazette  has  published 
Saturday  Sunrise  editions  on  the  morning 
cycle  for  several  years. 


Chicago  ad  reps 
elecl  officers 

The  Chicago  chapter  of  the  Newspaper 
Advertising  Sales  Association  elected  a 
new  slate  of  officers  at  their  June 
meeting. 

They  are:  John  Picano,  vicepresident 
of  Sawyer-Ferguson-Walker  Co.,  pres¬ 
ident;  John  Andersen,  national  ad  mana¬ 
ger  of  the  Chicago  Sun-Times,  vicepre¬ 
sident;  Larry  Mortimer,  Chicago  mana¬ 
ger  of  Gannett  Newspaper  Advertising 
Sales,  program  chairman  and  secretary; 
and  Richard  Mitchell,  vicepresident  and 
Chicago  manager  of  Cresmer,  Woodward, 
O’ Mara  &  Ormsbee  Inc.,  treasurer; 

Elected  to  the  group’s  board  of  direc¬ 
tors  were:  Kenneth  Cummings, 
vicepresident.  Million  Market  News¬ 
papers;  Richard  Goller,  Chicago  sales 
manager,  Landon  Associates  Inc.;  and 
Sam  J.  Odishoo,  Midwest  manager 
Knight-Ridder  Newspaper  Sales. 
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“The  Boston  Globe  Magazine’s  scope 
is  universal  But  it’s  our  awareness 
of  and  attentiveness  to  the  interests 
of  New  Englanders  that  captures 
and  excites  their  interest’’ 

WILLIAM  O.  TAYLOR  1 

Publisher  Jhe  Boston  Globe  _ 
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“Over  the  years  our  magazine  has 
been  an  outstanding  sales  tool 
for  our  advertisers,  because  it 
provides  excellent  color  and 
reproduction  quality  in  a  superior 
editorial  setting.” 

MILLARD  OWEN 
Advertisins  Director  (Right) 

j 
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*“Our  rriagazine  covers  national  and 
world  issues  and  personalities, 
as  well  as  local  and  regional  ones. 
The  positive  reader  response 
we’re  getting  tells  us  that’s  the 
right  mix  for  our  audience.” 

.  AL  LARKIN 

Editor,  The  Boston  Globe  Magazine  (Left) 

u  . 


NO  NATIONALLy  EDITED  MAGAZINE 
GIVES  you  THE  READERSHIP, 

THE  BELIEVABILiry  OR  THE  ADVERTISING  RESPONSE 
OF  VOUR  OWN  LOCALL/ EDITED  MAGAZINE 

51  of  the  country's  leadins  newspapers  carry  locally  edited  SUNDA/ 
masazines.  And  they  could  probably  give  you  51  good  reasons  why 
Here  are  three: 

•  They  are  powerful  because  they  can  concentrate  on  local  events,  local 
people,  local  happenings.  They  can't  help  having  more  appeal  to  your 
readers. 

•  A  locally  edited  magazine  provides  a  superb  color  extension  to  your 
paper. 

•  They're  of  vital  importance  to  local  retailers.  And  that  means  more 

advertising  dollars  for  you.  ^ 

Your  paper  ought  to  be  positioned  with  the  country's  top  newspapers. 

If  your  circulation  is  over  1^,000,  it's  entirely  feasible . . .  and  we'll  show 
you  how. 

Call  Jim  Davy,  President,  Metropolitan  Sunday  Newspapers,  (212)  689-8200. 


Note:  8  of  the  51  covers  are  shown  above. 

SUNIMy 

MAG/NET 


AKRON  Beacon  Journal,  ATLANTA  Journal  &  Constitution,  BALTIMORE  Sun,  BOSTON  Globe,  BOSTON  Herald  American,  BUFFALO  Courier- Express, 
BUFFALO  News,  CHICAGO  Tribune,  ONCINNATl  Enquirer,  CLEVELAND  Plain  Dealer,  COLUMBUS  Dispatch,  DALLAS  Morning  News, 

DALLAS  Times  Herald,  DA/TON  Daily  News,  DENVER  Post,  DES  MOINES  Register,  DETROIT  Free  Press,  DETROIT  News,  HARTFORD  Courant, 
HOUSTON  Chronicle,  INDIANAPOLIS  Star,  KANSAS  OTY  Star,  LOS  ANGELES  Herald  Examiner,  LOS  ANGELES  Daily  News  of  L.A., 
LCXJISVILLE  Courier- Journal  &  Times,  MEAAPHIS  Commercial  Appeal,  MIAMI  Herald,  MILWAUKEE  Journal,  MINNEAPOLIS  Tribune, 

NEW  ORLEANS  Times- Picayune,  NEW  YORK  Gannett  iXtetchester  Rockland,  NEW  YORK  News,  OMAHA  Wxld- Herald,  ORLANDO  Sentinel  Star, 
PHILADELPHIA  Inquirer.  PHOENIX  Arizona  Republic,  PITTSBURGH  Press,  PROVIDENCE  Journal,  ROCHESTER  Democrat  &  Chronicle, 

ST  LOUIS  Globe- Democrat,  ST,  LOUIS  Post-Dispatch,  ST.  PETERSBURG  Times,  SALT  LAKE  CITY  Tribune.  SAN  JOSE  Mercury  News 
SEATTLE  Post -Intelligencer,  SEATTLE  Times,  SYRACUSE  Herald-American/Post-Standard,  TACOMA  News  Tribune.  TOLEDO  Blade, 

WASHINGTON  Post,  WASHINGTON  Star. 


Buy  team 

(Continued  from  page  12) 


Norman  Isaacs,  chairman  ot  the 
National  News  Council,  said  that  while 
the  company's  motives  may  be  “as  pure 
as  the  driven  snow,  there  has  been  a  lot 
written  .  .  .  during  the  last  few  years  ab¬ 
out  the  conflict  between  sports  writers 
and  sports  stars.  Does  (the  acquisition) 
take  something  out  of  the  sports  editor’s 
fast  ball?” 

Admitting  that  psychologically  “it’s 
different  to  cover  a  team  that’s  owned  by 
your  company,”  Washington  Post  sports 
editor  George  Solomon  said,  “I  would 
think  that  the  Chicago  Tribune  as  a  com¬ 
pany  is  probably  diversified  enough  that 
the  Chicago  Tribune  sports  department 
will  be  able  to  do  its  business  as  usual.” 

And  these  were  precisely  the  words 
Tribune  sports  editor  George  Langford 
used  in  describing  the  paper’s  future 
coverage. 

“If  you  put  yourself  in  my  position, 
you  would  continue  to  cover  the  news  as 
you  covered  it  before.  And  that’s  exactly 
what  I'm  going  to  do,  ”  Langford  said  in  a 
telephone  interview. 

Into  his  third  day  of  a  Florida  vacation, 
Langford  found  out  about  the  sale  when  a 
sub-editor  called  him  from  Chicago. 

He  spend  the  rest  of  the  afternoon  and 
evening  answering  conflict  of  interest 
questions  from  the  media. 

“The  fact  that  they  bought  the  team 
doesn’t  really  excite  me  that  much,  but 
it’s  a  corporate  decision  I  have  nothing  to 
do  with,”  he  said.  “If  you’re  dealing  with 
the  newspaper  (business)  today,  I  think 
you  would  be  a  little  naive  to  think  that 
anybody  in  the  business  is  going  to  bow  to 
pressure  with  your  peers  looking  on.  It 


would  be  so  evident  in  the  sports  pages 
that  you  would  lose  your  reputation  fore¬ 
ver,  and  that’s  just  not  going  to  happen.” 

Langford  pointed  to  the  Tribune’s 
sometimes  hard-hitting  coverage  of  its  tv 
affiliate,  WGN,  as  an  example  of  the  pa¬ 
rent  company’s  lack  of  interference. 

“We  will  cover  the  baseball  news  as 
diligently  as  possible  and  critique  the 
management  and  ownership  when 
appropriate,”  he  told  a  reporter.  “To  do 
anything  less  would  be  to  violate  the  jour¬ 
nalist  ethics  we  advocate.” 

Langford  agreed  that  there  may  always 
be  an  “image  problem,”  but  “I  think 
we’re  just  going  to  have  to  live  through 
this  and  see.  I  can  make  all  the  platitudes  I 
want  .  .  .  but  you’re  going  to  have  to 
read  the  paper  every  day  and  make  the 
decision  yourself.  I  can  promise  you  that 
you  won’t  notice  any  difference.” 

Three  of  the  Tribune’s  baseball  writers 
said  they  would  have  no  problems  work¬ 
ing  under  the  new  circumstances. 

“I  report  baseball  whether  the  Tribune 
owns  them  (the  Cubs)  or  the  Sun-Times 
owns  them  or  Wrigley  owns  them,”  one 
writer  said.  “If  the  time  ever  came  when  I 
was  told  what  to  write  from  management 
or  the  Cubs,  I’d  tell  them  to  stuff  it.” 

Two  other  newspapers  have  held  in¬ 
terest  in  major  league  teams  throughout 
the  years. 

The  Cincinnati  Enquirer  owned  rough¬ 
ly  15%  of  the  Cincinnati  Reds  from  1967 
to  1970,  and  its  publisher,  Francis  Dale, 
was  vicechairman  of  the  club  for  a  time. 
The  daily  sold  its  share  in  1972,  claiming  it 
had  accomplished  its  goal  of  keeping  the 
team  in  town. 

Dale,  now  publisher  of  the  Los  Angeles 
Herald  Examiner,  said  Tuesday  that  the 
conflict  of  interest  question  was  “raised 
when  the  Enquirer  bought  the  Reds. 
What  we  did  ri^t  off  the  bat  was  go  pub¬ 


lic  with  statements  about  the  independ¬ 
ence  of  our  sports  staff.  The  reporting  on 
our  paper  about  the  Reds  was  pretty 
heavy  and  pretty  hard.” 

Bernard  H.  Ridder  Jr.  sold  his  interest 
in  the  Minnesota  Vikings  football  team 
after  his  family’s  chain  merged  with 
Knight  Newspapers,  because  the  latter 
owned  a  paper  in  St.  Paul  that  covered  the 
team.  A  spokesman  for  Knight-Ridder 
Newspapers  told  a  Tribune  reporter  that 
“there  was  a  conflict  of  interest  about 
Knight-Ridder  owning  a  paper  in  an  area 
in  which  we  owned  a  football  team.” 

Meanwhile,  a  Chicago  Sun-Times  arti¬ 
cle  mentioned  on  Wednesday  that  “in¬ 
terestingly,  the  Tribune’s  Monday  edi¬ 
tions  carried  an  editorial  supporting  the 
major  league  baseball  players  in  their  cur¬ 
rent  strike.”  None  of  the  Tribune  staffers 
knew  of  the  sale  on  Monday,  however. 

The  Tribune’s  Wednesday  editorial 
told  readers  that:“We’ve  also  heard  sug¬ 
gestions  of  conflict  of  interest  in  joint 
ownership  of  the  Cubs  and  a  paper  that 
reports  on  them.  We  assure  both  the  Cubs 
and  our  colleagues  in  the  newspaper  and 
broadcasting  business  there  is  no  skul¬ 
duggery  afoot.  When  the  Cubs  begin  their 
winning  streak,  we’ll  not  seek  or  expect 
an  exclusive  on  the  good  news.  The  Tri¬ 
bune  will  remain  as  free  as — and  no  freer 
than — anyone  else  to  cheer — or  de¬ 
plore — the  team.  Heck,  we  may  as  well 
admit  what’s  really  behind  it  all:  We’ve 
always  wanted  to  have  a  ball  team  in  the 
family.” 

Amidst  rumors  that  Sun-Times  col¬ 
umnist  Mike  Royko  had  been  trying  to 
convince  Marshal  Field  to  take  over  the 
Cubs,  Sun-Times  executive  sports  editor 
Marty  Kaiser  said,  “They’re  (the  Tri¬ 
bune)  going  to  have  to  be  awful  careful,” 
referring  to  the  possible  conflict  of  in¬ 
terest. 


THE  JACKSON  NEWSPAPERS 


^  llepitr  Journal-Gourier 

We’ve  moved! 

LONG  WHARF,  40  SARGENT  DRIVE,  NEW  HAVEN,  CT  065 1  I 
The  telephone  number  is  still  203-562- 1121 
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Newspeople  in  the  news 


Schwartz 


AAarro 


Asimov 


NEWSDAY  PROMOTIONS — Lou  Schwartz,  currently  managing  editor  of 
Newsday,  Long  Island,  will  assume  his  new  position  of  executive  editor  on 
July  1.  Anthony  Marro,  Newday  Washington  bureau  chief,  will  succeed 
Schwartz  as  managing  editor. 

Also  in  major  changes  announced  by  Editor  Anthony  E.  Insolia,  Stanley 
Asimov,  vicepresident-development,  will  assume  responsibility  for  editorial 
administration.  In  that  capacity,  Asimov  wll  be  responsible  for  planning, 
recruitment,  new  technology,  labor-management  affairs,  budget  and  inter¬ 
department  liaison. 

Schwartz  has  served  in  a  number  af  editorial  posts  since  he  joined  News- 
day  as  a  reporter  in  1 957,  including  being  named  assistant  managing  editor 
in  1 967  and  managing  editor  for  special  sections  a  year  later.  In  1 978  he 
became  sole  managing  editor  with  responsibility  for  the  entire  news  opera¬ 
tion. 

AAarro,  with  Newsday  since  1 968,  was  assigned  to  the  Washington  bureau 
in  1971 .  He  left  Newsday  in  1974  to  join  Newsweek's  Washington  bureau, 
rejoining  the  paper  as  Washington  bureau  chief  in  1 979. 

Asimov,  with  the  newspaper  since  1952,  served  successively  as  assistant 
managing  editor,  assistant  to  the  publisher,  assistant  publisher  and  was 
named  vicepresident-development  in  1978. 


J.  Michael  Kennedy  was  named 
Beirut  bureau  chief  of  the  Los  Angeles 
Times  and  will  begin  work  in  Lebanon 
June  27.  Kennedy  has  worked  at  the 
Times  since  1978  as  a  general  assignment 
reporter  for  the  Metro  section.  He  recent¬ 
ly  reported  from  Ireland  with  Times  cor¬ 
respondent  William  Tuohy.  Kennedy 
also  has  worked  for  the  Sacramento  Bee, 
Anchorage  Times,  Cincinnati  Post  and 
United  Press  International. 

*  ifc  * 

Sandra  Bell  was  appointed  manag¬ 
ing  editor  of  Warner  Robins  (Ga.)  Daily 
Sun.  She  moved  to  the  Sun  from  the 
Picayune  (Miss.)  Item,  where  she  was 
managing  editor  two  years. 


Expertise  for  Owners 

In  Media 

Ownership  Changes 

(919)  782-3131 
BOX  17127  RALEIGH,  N.C.  27619 

25  Years  o<  Nationwide  Personal  Service 


New  staff  members  at  the  Fort  Worth 
Star-Telegram  are: 

David  Moore,  sports  copy  editor, 
moving  from  the  Dallas  Morning  News. 

Paul  Moseley,  photographer,  from 
the  Lubbock  (Texas)  Avalanche  Journal. 

Anne  Reifenberg,  reporter,  from  the 
Colorado  Springs  Sun. 

Steve  Glynn,  copy  editor,  a  May 
graduate  of  the  University  of  Missouri. 

Sharon  Stockard,  copy  editor,  a 
May  graduate  of  North  Texas  State  Uni¬ 
versity. 


♦  ♦  ♦ 

Sheila  Clark  was  named  newsfea- 
tures  editor  of  Today,  Cocoa,  Florida. 
Clark,  with  the  newspaper  since  1966  in  a 
variety  of  news  positions,  replaces 
Susan  Garvey,  who  is  moving  to 
Washington,  D.C. 

*  *  * 

Betty  P.  Tracy,  Bristol  Press  photo¬ 
grapher,  was  designated  Connecticut 
Photographer  of  the  Year  by  the  Connec¬ 
ticut  News  Photographers  Assocition. 

♦  *  * 

John  J.  Meehan,  a  former  night  edi¬ 
tor,  Quincy  (Mass.)  Patriot  Ledger,  was 
appointed  manager,  McKinney/Public 
Relations,  Boston. 


Richard  J.  Trent,  general  manager  of  | 
the  Seattle  Post-Intelligencer,  is  the  new-  I 

ly  elected  governor  of  the  northwest  dis¬ 
trict  of  the  America  Advertising  Federa¬ 
tion.  Trent,  formerly  with  the  Washing¬ 
ton  Post,  joined  the  P-I  as  advertising 
director  in  1977.  He  was  promoted  to 
general  manager  last  July. 

♦  *  * 

George  Myers,  Jr.,  was  appointed 
marketing/special  sections  manager  for 
the  Harrisburg  (Pa.)  Patriot-News.  He 
began  with  the  newspaper  in  1977  as  an 
account  representative  in  the  retail  adver¬ 
tising  department  and  joined  the  editorial 
s  aff  in  1979  as  a  columnist  for  the  Keys- 
toner  section  of  the  Sunday  Patriot- 
News. 

4c  4c  4c 

John  D.  Donoghue,  music  critic  for 
the  Burlington  (Vt.)  Free  Press  since  1952 
and  former  Springfield  (Mass.)  Daily 
News  staffer,  was  awarded  an  honorary 
doctorate  by  his  alma  mater,  St. 
Michael’s  College,  Winooski  Park. 
Donoghue,  who  taught  journalism  at  the 
college  for  20  years,  is  now  an  assistant 
judge  of  the  Vermont  Superior  Court. 

4c  *  * 

John  J.  Fried,  medical  writer  for  the 
Long  Beach  (Calif.)  Press-Telegram,  was 
appointed  editor  of  the  editorial  page.  He 
replaces  David  Levinson,  who  becom¬ 
es  chief  editorial  writer. 

Fried,  who  was  a  correspondent  in 
London  and  Paris  for  United  Press  Inter¬ 
national  and  worked  in  the  Washington 
bureau,  also  was  a  reporter  and  corres¬ 
pondent  for  Life  magazine  for  over  five 
years  and  a  freelance  writer  in  Los 
Angeles  from  1971  to  1979,  where  he 
wrote  eight  books. 

Levinson  was  managing  editor  of  the 
Press-Telegram  before  his  most  recent 
post  as  editorial  page  editor. 

4c  ♦  4c 

Roger  Landry  has  been  named  presi¬ 
dent  of  La  Press  Ltee,  Montreal,  suc¬ 
ceeding  Roger  Lemelin  who  remains, 
however,  as  publisher  of  the  French  lan¬ 
guage  daily.  Landry  joined  the  morning 
paper  last  year  as  vicepresident  and 
general  manager  after  a  stint  as  vicepresi¬ 
dent  and  director  of  marketing  for  the 
Montreal  Expos  of  baseball’s  National 
League.  Lemelin  had  been  president  and 
publisher  since  1972  and  is  one  of 
Quebec’s  best-known  novelists.  He 
wrote  “The  Plouffe  Family”,  which  ran 
in  a  televised  version  several  years  and 
this  year  was  made  into  a  large-budget 
motion  picture. 

4c  4c  4i 

Stephen  Ranzer  has  joined  the  Eli¬ 
zabeth  (N.J.)  Daily  Journal  as  retail 
advertising  manager.  Ranzer  was  with 
the  Philadelphia  Bulletin  as  an  accounts 
supervisor. 

Also,  Karan  Dalia  was  named  tele¬ 
phone  sales  manager  of  the  Daily  Journal 
in  a  promotion  from  phone  sales  solicitor. 
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Carstensen 

Carl  Carstensen  is  newly  named 
advertising  director  of  Golden  West  Pub¬ 
lishing  Inc.,  Mission  Viejo,  California, 
an  affiliate  of  Media  General  Inc.  He  will 
direct  the  entire  advertising  sales 
effort  for  Golden  West’s  three  newspap¬ 
ers — The  Saddleback  Valley,  Capistrano 
Valley,  and  Leisure  World  News —  and 
also  head  sales  efforts  for  Flight  Jacket,  a 
non-official  military  newspaper  for  El 
Toro  Marine  Corps  Air  Station.  Carsten¬ 
sen  joined  Golden  West  from  the  Orange 
Coast  Daily  Pilot,  Costa  Mesa,  where  he 
worked  in  advertising  capacities  for  the 
past  IS  years. 

*  *  * 

James  A.  Groth,  assistant  managing 
editor  of  the  Pasadena  (Calif.)  Star- 
News,  was  named  managing  editor  of 
Clas  Newspapers  in  southest  Los 
Angeles  County  as  the  first  overall  edito¬ 
rial  exective  for  the  division  of  W.J. 
McGiffin  Co.,  which  publishes  two 
dailies  and  16  semiweekly  community 
newspapers  in  the  area.  Groth  worked  for 
Copley  Newspapers  15  years  and  was 
previously  managing  editor  of  the  San 
Pedro  (Calif.)  News-Pilot  and  on  the  staff 
of  several  California  dailies. 


Foster-Pegg 

Mark  Singletary  was  named  gener¬ 
al  manager  of  the  McKinney  (Texas) 
Courier-Gazette.  Bob  Arnold  was 
promoted  from  staff  writer  to  managing 
editor  and  Darryl  Dunn  and  Barbara 
Schneider  were  added  to  the  news  staff 
as  general  reporters. 

♦  «  « 

David  A.  Shape  was  named  retail 
advertising  manager  of  the  Columbus 
(Ind.)  Republic,  replacing  Curtis  A. 
Meyer,  who  resigned.  Shaff  was  former¬ 
ly  advertising  representative. 

*  *  * 

Carole  Owen  is  newly  named 
vicepresident/personnel  for  Gannett 
Westchester  Rockland  Newspapers, 
New  York.  Owen  joined  GWRN  last 
September  from  the  Wilmington  News- 
Journal,  where  she  was  personnel 
director. 

*  *  * 

Dianne  Maripolsky  has  joined  Trout 
&  Ries  Advertising,  New  York  City,  as 
an  account  executive.  She  formerly  was 
an  account  executive  with  Needham, 
Harper  &  Steers  and  also  has  handled 
media  planning  for  industrial  and  busi- 
ness-to-business  accounts. 


Groth 


Changes  announced  by  Thomas  E. 
Worrell,  Jr.,  president  of  Worrell  News¬ 
papers,  Inc.,  include: 

Doug  Miller,  former  publisher  of  the 
Clinch  Valley  News  and  News  Press  in 
Richlands  and  Tazewell,  Virginia,  was 
named  publisher  of  the  Madisonville 
(Ky.)  Messenger.  Miller  replaces 
Arthur  Powers,  who  joined  Bristol 
(Va.)  Newspapers. 

Ronald  K.  Lower,  former  publisher 
of  the  Twin  City  Tribune,  West  Helena, 
Arkansas,  was  named  publisher  of  the 
Sterling  (Colo.)  Journal  Advocate.  Low¬ 
er  was  a  field  controller  in  the  Worrell 
business  department,  Charlottesville, 
Virginia,  and  worked  in  various  capaci¬ 
ties  on  several  newspapers  before  going 
to  West  Helena. 

T.  Patrick  Cavanaugh  was  named 
publisher  in  Richlands  and  Tazewell,  re¬ 
placing  Miller.  Cavanaugh  had  been  cir¬ 
culation  manager  of  the  Charlottesville 
Daily  Progress  for  a  year  and  before  join¬ 
ing  Worrell  worked  for  several  southern 
newspapers. 

♦  ♦  * 

Three  management  promotions  in  the 
advertising  department  of  the  Oakland 
(Calif.)  Tribune lEastbay  Today  include: 

Mike  Merriman,  promoted  to  the 
newly  created  position  of  assistant 
national  advertising  manager  from 
account  supervisor  in  the  national  depart¬ 
ment. 

Dan  Pitta,  promoted  to  local  adver¬ 
tising  sales  manager  from  major  accounts 
representative  and  responsible  for  sales 
efforts  in  Contra  Costa  County. 

Jack  Tucker,  promoted  to  local 
advertising  sales  manager,  responsible 
for  the  San  Francisco  and  Oakland  sales 
districts.  He  has  been  a  retail  sales  repre¬ 
sentative  for  the  past  four  years. 

*  *  * 


*  * 

Perri  Foster-Pegg  is  the  newly 
named  business  and  financial  editor  of  the 
Trenton  (N.J.)  Times  effective  July  1 .  She 
has  been  a  business,  statehouse  and 
general  assignment  reporter  at  the  news¬ 
paper  since  1977  and  in  1978  won  a  Her¬ 
bert  J.  Davenport  fellowship  in  econo¬ 
mics  at  the  University  of  Missouri.  In  her 
new  editorial  post,  Foster-Pegg  replaces 
Jaye  Scholl,  who  has  won  a  Walter 
Bagehut  fellowship  in  economics  from 
Columbia  University  for  the  coming  year. 
*  *  * 

Jim  Stevenson,  formerly  of  the 
Associated  Press  and  the  Lansing  (Mich.) 
State  Journal,  is  the  new  assistant  manag¬ 
ing  editor  of  T/ie/Ju/io  Statesman,  Boise. 

Rod  Gramer,  a  staffer  since  1974,  was 
named  city  editor;  and  Ron  Johnson 
was  appointed  controller,  replacing  Bud¬ 
dy  Garcia,  who  resigned.  Johnson  pre¬ 
viously  worked  for  the  Poughkeepsie 
(N.  Y.)  Journal  and  the  St.  Cloud  (Minn.) 
Daily  Times. 


Ronald  J.  LaPointe  was  named  head 
of  the  circulation  department  of  the  New 
Jersey  Herald,  Newton.  LaPointe  was 
formerly  city  circulation  manager  of  the 
Duluth  (Minn.)  Herald  and  News  Tri¬ 
bune. 


Robert  J.  Leeney  has  retired  as  edi¬ 
tor  of  the  Jackson  Newspapers,  New 
Haven,  Connecticut — the  Journal- 
Courier  and  the  New  Haven  Register — 
after  a  41 -year  association. 

(Continued  on  page  32) 
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Newspeople 

(Continued  from  page  31) 


Bruce  M.  Kanner  is  the  newly 
appointed  United  Press  International  re¬ 
gional  executive  for  Iowa,  Nebraska  and 
South  Dakota.  He  replaces  Edward  K. 
DeLong,  who  is  being  reassigned  to 
another  UPI  marketing  position.  Kanner 
has  worked  as  a  general  assignment  re¬ 
porter  in  the  Des  Moines  bureau  since 
1978  and  will  continue  to  be  based  in  that 
city.  Before  joining  UPI,  Kanner  worked 
for  several  radio  stations  in  New  York 
state. 

Hi  ili 

Daniel  M.  Aquilino  was  named 
advertising  director  of  the  Baltimore 
News  American.  He  previously  was  retail 
advertising  manager  at  the  Washington 
Star,  where  he  held  various  ad  posts  over 
the  past  14  years. 

«  «  « 

P.  Scott  McKibben  has  been 
appointed  vicepresident-operations  for 
the  Rapid  City  (S.D.)  Journal.  Most  re¬ 
cently  advertising  director,  he  earlier  was 
with  the  Green  Bay  (Wis.)  Press  Gazette 
and  the  Oskosh  (Wis.)  Northwestern. 

Dennis  Hall,  from  the  LaCrosse 
(Wis.)  Tribune,  was  appointed  advertis¬ 
ing  sales  manager. 

*  *  * 

Ross  Fleckenstein  was  named 
sports  writer  at  Fairpress,  a  Gannett 
Westchester  Rockland  Newspaper  serv¬ 
ing  the  Connecticut  area.  Ross  joined 
Gannett  as  a  stringer  for  the  White  Plains 
(N.Y.)  Reporter  Dispatch  and  moved  to 
county  bureau  sports,  Harrison.  He  has 
worked  for  the  the  Reporter  Dispatch  and 
the  Review  Press  Reporter  until  his  re¬ 
cent  appointment. 

H  H  * 

The  Salem  News  Publishing  Company, 
publisher  of  the  Salem  (Mass.)  Evening 
News,  promoted  Damon  Lyons, 
treasurer,  to  vicepresident,  filling  a  posi¬ 
tion  that  had  been  held  by  the  late  Gard¬ 
ner  M.  Damon. 

C.  Allen  Gable,  controller,  was 
appointed  treasurer. 


Kenneth  H.  Brief,  formerly  assis- 
ta;  t  managing  editor/administration  at 
Newsday,  Long  Island,  is  the  new  execu¬ 
tive  editor  of  Connecticut  Newspapers 
Inc.,  publishers  of  The  Advocate  and 
Greenwich  Time.  He  will  have  responsi¬ 
bility  for  all  news  and  editorial  operations 
at  both  papers.  During  his  16  years  at 
Newsday,  Brief  held  a  number  of  news 
department  posts.  He  began  his  career  at 
the  Newark  News  as  a  reporter  and 
bureau  chief. 

*  *  * 

Staff  changes  and  additions  at  the  Kla¬ 
math  Falls  (Ore.)  Herald  and  News  in¬ 
clude: 

Dave  Christy,  city  reporter,  named 
natural  resources  editor,  handling  agri¬ 
business,  timber,  water  and  environmen¬ 
tal  subject  areas; 

Jeannine  Sweat,  general  assignment 
reporter,  becomes  political  reporter; 

Scott  Logan,  formerly  with  the  La- 
Grande  (Ore.)  Observer,  joins  the  staff 
as  city  reporter; 

Pete  Rodriguez  joins  the  staff  as 
darkroom  technician  and  photographer. 

H  H  H 

Arthur  S.  Powers  is  the  newly 
named  executive  vicepresident  and 
associate  publisher  of  Bristol  Newspap¬ 
ers,  Bristol,  Virginia-Tennessee.  Powers’ 
most  recent  assignment  with  Worrell 
Newspapers  has  been  as  publisher  of  the 
Madisonville  (Ky.)  Messenger.  In  Bris¬ 
tol,  he  succeeds  Don  White,  who  retired 
May  30.  White  had  served  as  interim  pub¬ 
lisher  since  the  retirement  of  Herman 
Giles  at  the  end  of  1980. 

Hi  H  H 

Brian  J.  Long,  with  the  Springfield 
(Mass.)  Newspapers  since  1%3,  has  been 
appointed  systems  director,  with  respon¬ 
sibility  for  computer  operations  serving 
the  Morning  Union,  Daily  News  and  Sun¬ 
day  Republican. 

*  ♦  ♦ 

E.  Bartlett  Barnes,  president/pub¬ 
lisher,  Bristol  (Conn.)  Press,  was  re¬ 
elected  to  the  board  of  the  American 
Clock  and  Watch  Museum,  Bristol.  The 
museum  is  located  in  the  post- 
Revolutionary  period  Miles  Lewis 
House. 


Mort  Stern  receives 
Alaska  appointment 

Dr.  Mort  Stern,  former  managing  edi¬ 
tor  and  editor  of  the  editorial  page  of  the 
Denver  Post,  will  fill  the  Atwood  Chair  in 
Journalism  at  the  University  of  Alaska, 
Anchorage.  Dr. Stem  is  currently  execu¬ 
tive  assistant  to  the  chancellor  of  the  Uni¬ 
versity  of  Denver  and  will  spend  the  next 
academic  year  in  Anchorage  as  the 
second  journalist-educator  to  occupy  the 
chair  established  by  Robert  and  Evange¬ 
line  Atwood. 

Stern,  a  Neiman  Fellow,  became  man¬ 
aging  editor  of  the  Denver  Post  a  year 
after  returning  from  Harvard,  and  be¬ 
tween  two  stints  as  editor  of  the  editorial 
page  was  assistant  to  the  publisher.  He 
left  the  newspaper  in  1973  to  become 
dean  of  the  School  of  Communications  at 
the  University  of  Alabama  and  a  year 
later  returned  to  the  western  area  as  dean 
of  the  School  of  Journalism  at  the  Uni¬ 
versity  of  Colorado,  Boulder.  Stern 
moved  to  the  University  of  Denver  in 
1977.  He  had  received  a  Ph.D.  from  the 
university  in  1%9. 


Alan  Churchill,  account  executive 
at  the  Bridgewater  (N.J.)  Courier  News, 
was  promoted  to  co-op/national  advertis¬ 
ing  manager.  He  joined  the  newsaper  in 
1977. 

Laura  Boyer,  national  advertising 
manager,  was  named  inside  classified 
sales  manager. 

*  *  * 

Wayne  Kearl  will  become  chairman 
of  the  Broadcasting  &  Entertainment 
area  of  Harte-Hanks  Communications, 
Inc.,  effective  July  1.  William  G.  Moll 
will  succeed  him  as  president  of  Broad¬ 
casting  &  Entertainment. 

At  that  time,  George  H.  Anderson 
will  take  Moll’s  place  as  president  of  the 
Harte-Hanks  Television  Group  and  Moll 
will  become  chairman  of  the  Television 
Group  in  addition  to  his  new  responsibili¬ 
ties. 

Kearl,  a  senior  vicepresident  of  Harte- 
Hanks,  has  been  with  the  company  since 
1%2  when  it  acquired  KENS-TV,  San 
Antonio,  where  he  was  president  and 
general  manager  many  years.  Kearl 
served  as  president  of  the  Television 
Group  and  later  its  chairman  and  chief 
executive  officer. 

Moll  has  been  president  of  the  Televi¬ 
sion  Group  since  1978,  taking  on  added 
responsibilities  of  chief  executive  officer 
in  1979.  Named  a  corporate  vicepresident 
in  1978,  he  had  joined  the  company  in 
1972. 

Anderson  is  currently  president  and 
general  manager  of  KENS  and  will  hold 
the  position  in  addition  to  his  duties  as 
group  president.  He  has  been  executive 
vicepresident  and  chief  operating  officer 
of  the  Television  Group  since  1978. 
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For  a  thousand  Fridays 

Editor’s  views  on  Page  1 

For  nearly  1 ,000  consecutive  Fridays  the  number  of  letters  to  the  editor.  Last 
the  subscribers  to  the  Northern  Virginia  year,  Obermayer  said,  he  published  more 
Sun  have  perused,  endorsed  or  argued  than  1,000  of  them, 
with  the  opinions  of  editor-publisher  Her-  Headlines  on  the  500-word  columns  in- 

man  J.  Obermayer  on  just  about  every  dicate  the  scope  of  Obermayer’s  views: 
issue  of  the  day.  Lawn  Care  is  a  Suburban  Ritual,  But 

“There  have  been  no  interruptions  for  Not  for  the  Sun’s  Editor.  (Because  I  nev- 
trips,  illnesses,  family  problems,  vaca-  er  do  lawn  work.  My  wife  takes  care  of 
tions,  or  life’s  day-to-day  pressures,’’  ours.) 

Obermayer  told  E&P  in  a  note  with  Unused  Hospital  Facilities  Create  Un- 
Volume  IX  of  “Editor’s  Viewpoint,’’  or  fair  Cost  Burden.  (The  salaries  of  hospital 
“52  Weeks  of  One  Man’s  Opinion.’’  administrators  are  often  directly  related 
($1 .50  per  copy).  to  bed  capacity.  The  more  beds,  the  more 

His  front-page  editorials  are  not,  he  salary.) 
says,  “perfectly  constructed  Emersonian  The  Public  Gets  Gypped  When  School  Herman  J.  Obermayer 

essays,  but  they  do  give  a  cumulative  Boards  Pay  Lobbyists.  (Lobbyists  are 
perspective  as  to  how  one  man  felt  about  generally  perceived  as  special  interest 

the  events  of  the  day.”  representatives  who  cajole,  con,  seduce,  “while  it’s  live  and  current,  not  a  week 

His  morning  newspaper  is  delivered  by  or  corrupt  legislators.  Their  goals  usually  later  when  it’s  old  news.”  The  paper,  he 

mail  on  the  day  of  publication  to  approx-  conflict  with  the  public’s.)  notes,  is  brought  to  the  house  by  “your 

imately  2 1,000  subscribers  who  live  in  the  “Making  each  page,  paragraph  and  pic-  postman — clean,  dry  and  on  time.  You 
suburbs  of  Washington,  D.C.  Obermayer  ture  comply  with  petty  rules  and  regula-  don’t  have  to  look  in  the  bushes,  or  on  the 
says  he  assumes  most  of  them  read  at  tions  would  drive  a  good  editor  nuts,  roof,  or  find  your  paper  wet.  And  no  more 

least  one  metropolitan  newspaper  so  they  Most  survivors  probably  started  that  having  to  deal  with  collections  at  awk- 

are  abreast  of  world  events  and  keep  up  way.  Come  to  think  ofit,  that  may  explain  ward  hours.” 

with  the  local  scene  in  the  Sun.  the  quality  of  Congressional  newslet-  Published  at  Arlington,  the  Sun  serves 

Testimony  to  the  effectiveness  of  the  ters.”  several  communities  in  Arlington  County 

Sun  editorials  in  activating  community  Obermayer  gives  high  marks  to  the  and  Fairfax  County  on  the  outskirts  of 
interest  in  public  affairs  may  be  found  in  Postal  Service  for  delivering  the  Sun —  D.C. 


Looking  for  the 
Nencken  spirit 
today 


The  H.  L.  Mencken  Writing  Award  honors 
distinguished  newspiaper  writing  in  the  spirit 
and  tradition  of  Baltimore  Sun  journalist 
H.  L.  Mencken.  The  annual  award  recognizes 
originality,  vigor  and  significant  work  of 
outstanding  literary  quality. 
A  $2, 5(X)  cash  award  and  a  certificate  of 
achievement  will  be  given  to  the  journalist 
whose  work  best  exemplifies  Mencken's  unique 

style. 


For  complete  rules  and  entry  forms,  write: 

The  H.  L.  Nencken  Writing  Award 
The  Baltimore  Sun 
501  North  Calvert  Street 
Baltimore,  Naryland  21202 
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EQUIPMENT  NEWS  SECTION 


An  Overview 

53rd  ANPA  Production  Management  Conference 


By  Earl  Wilken 

The  overview  that  follows  of  the  53rd 
Annual  ANPA  Production  Management 
Conference  held  in  Atlantic  City,  N.J. 
(June  6-10),  analyzes  the  perceptions  of 
the  suppliers  to  the  newspaper  industry 
that  were  reflected  in  the  diversity  and 
nature  of  systems,  services  and  products 
exhibited.  And  also  the  perceptions  of 
some  newspaper  executives  to  new  pro¬ 
duction  advances  and  the  competing 
media  that  were  reflected  in  their  pre¬ 
sentations  during  three  days  of  work¬ 
shop  and  general  sessions  under  the  con¬ 
ference  theme.  Game  Plan  ’81. 

For  the  past  ten  years  both  suppliers 
and  newspaper  executives  have  been  in¬ 
volved  in  understanding  and  im¬ 
plementing  electronic  copy  processing 
systems.  Electronic  systems  for  the 
newsroom,  classified,  circulation  and 
business  departments,  along  with  electro¬ 
nic  systems  for  advertising  layout  and 
bureau  operations  were  given  top  prior¬ 
ity.  At  this  year’s  exhibition  the  focal 
point  was  the  printing  press. 

Press/Reel  Room  Systems 
The  primary  reason  for  the  major  shift 
in  interest  to  presses  and  away  from  elec¬ 
tronic  systems  stems  from  the  high 
penetration  of  most  of  the  electronic 
building  blocks  for  “The  Total  Systems 
Approach’’  and  the  convergence  of  past 
research  efforts  in  a  number  of  press  and 
related  areas  that  were  driven  by  escalat¬ 
ing  economic  conditions. 

The  interest  level  in  presses  is  also 
being  forced  by  the  number  of  double¬ 
width  units  that  must  be  replaced  due  to 
age  and  the  need  for  additional  press 
capacity.  The  high  cost  of  money  is  sti¬ 
mulating  the  interest  in  retrofit  press  units 
and  in  the  redesign  of  existing  press  lines. 

On  the  research  front,  the  ANPA/RI 
has  been  advocating  for  several  years  that 
doublewidth  lightweight  letterpress 
presses  using  shallow  relief  plates  is  an 
area  for  consideration  by  metropolitan 
newspapers.  The  RI  began  research  work 
on  a  press  and  the  result  of  their  work  was 
the  ANPAPRESS  concept  which  in¬ 
corporated  a  number  of  new  design  objec¬ 
tives. 

In  addition  to  the  ANPAPRESS  pro¬ 
ject,  the  high  cost  of  newsprint,  energy, 
and  the  generally  high  newsprint  waste 
factor  in  offset  printing  for  those  consum¬ 
ing  over  50,000  tons  per  year,  stimulated 
press  manufacturers  with  flexographic 
printing  systems  to  investigate  the  news¬ 
paper  market.  Other  press  manufacturers 
34 


and  suppliers  decided  to  introduce  letter- 
press  to  offset  conversion  systems,  retro¬ 
fit  inking  systems  incorporating  an  anilox 
roller  and  new  firms  were  formed  to  rede¬ 
sign  existing  printing  techniques.  One 
major  firm  is  said  to  be  working  on  an 
evolutionary  offset  press  concept. 

On  the  exhibit  floor,  marketing  reac¬ 
tions  to  the  new  developments  could  be 
seen.  TKS  (Tokyo  Kikai  Seisakusho)  ran 
process  color  using  photopolymer  plates 
on  two  lightweight  doublewidth  letter- 
press  units.  In  an  adjacent  area,  Intercorp 
Corp.  demonstrated  Kidder-Stacy’s  (Fle- 
xomaster)  doublewidth  prototype  flexog¬ 
raphic  press  unit  printing  a  black  and 
white  product  using  a  water  based  ink  and 
running  soft  photopolymer  plates.  This 
unit  is  scheduled  for  installation  at  the 
Providence  (R.I.)  Journal. 

Flex-O-Line  Inc.  of  Portland,  Oregon, 
exhibited  a  flexographic  conversion  unit 
that  uses  water  based  inks  and  soft  photo¬ 
polymer  plates  from  the  Merigraph  Divi¬ 
sion  of  Hercules.  The  unit  is  designed  to 
drain  and  wash  the  water  based  inking 
system  automatically  and  has  an  automa¬ 
tic  throw  off  device  for  the  inking  system 
and  doctor  blade.  The  flexographic  de¬ 
sign  also  permits  a  reversible  doctor 
blade  action  with  the  speed  of  the  unit 
said  to  be  rated  in  the  area  of  2,000  feet 
per  minute. 

John  Sacchia,  national  production 
manager  for  Hearst  Newspapers  and 
chairman  of  the  Printing  System  Task 
Force,  said  during  the  Monday  morning 
(June  8)  workshop  session  on  Printing 
Presses  that  an  anilox  retrofit  unit 
(ANPAPRESS  concept)  was  installed 
two  years  ago  at  the  Boston  (Mass.) 
Herald  American.  The  doublewidth  unit 
has  been  producing  part  of  the  paper’s 
daily  run,  he  stated,  from  its  startup  in 
1979  with  second  copy  on  a  cold  press 
ready  for  circulation  and  reduction  of 
energy  by  approximately  30%  on  the  unit. 

Sacchia  also  pointed  out  the  “good’’ 
and  “bad”  results  from  a  test  of  an  anilox 
inking  device  installed  on  a  Metro  offset 
unit  at  the  Portland  (Ore.)  Oregonian. 
Streaking  in  solid  printed  areas  and  more 
than  normal  lint  build  up  were  the  nega¬ 
tive  factors.  Positive  factors,  he  said, 
from  the  test  included  reduction  of  news¬ 
print  waste  by  approximately  25%;  star¬ 
tup  waste  also  reduced  by  approximately 
25%;  and  the  inking  system  works  equally 
well  with  letterpress  or  offset  inks. 

Then  Sacchia  told  the  workshop  mem¬ 
bers  the  initial  test  of  an  anilox  roller  in  an 
offset  production  press  indicated  there  is 


a  distinct  possibility  of  using  this  inking 
device  in  an  offset  mode  with  compensa¬ 
tory  benefits.  He  then  said  anilox  devices 
are  being  refined  and  shortly  will  be  in¬ 
stalled  in  a  second  offset  installation  in  a 
daily  production  mode.  “I  also  believe 
you  will  soon  see  a  comparable  light¬ 
weight  unit  available  for  offset  printing,” 
Sacchia  announced. 

Other  exhibitors  with  conversion  sys¬ 
tems,  retrofit  systems,  offset  presses  and 
redesign  of  printing  techniques  included 
Dahlgren  Manufacturing,  Harris  Corp., 
K&F  Manufacturing,  Publishers  Equip¬ 
ment  Co.,  Rockwell  Goss,  Rycoline  Sol¬ 
vent,  Smith  RPM,  Solna  King,  Taft 
Equipment  Co.,  Wood-Hoe,  and  Web 
Press  Corp. 

During  the  Monday  printing  press 
workshop,  James  A.  Keeley,  director  of 
construction  and  mechanical  systems  for 
Knight-Ridder  Newspapers,  gave  a  slide 
presentation  on  four  methods  of  conver¬ 
sion  of  letterpress  units  to  offset.  The  four 
were:  TKS;  PMC;  LOC  and  PEC. 

The  analysis  included  how  the  systems 
are  the  same,  how  they  differ,  and  other 
factors  to  investigate  such  as  changing 
the  cut-off,  drive  replacement,  horse¬ 
power  considerations,  inking  system  up¬ 
grade,  RTP  upgrading,  changing  color 
arrangements  and  the  addition  of  automa¬ 
tion. 

In  the  months  ahead  newspaper  execu¬ 
tives  will  be  monitoring  the  results  of 
printing  with  flexographic  units,  letter- 
press  units  with  anilox  inking  systems, 
offset  units  with  anilox  inking  units,  all 
conversion  systems  and  all  redesigned 
press  lines.  How  the  various  press  sys¬ 
tems  print  process  color  is  very  important 
and  critical  in  some  acceptance  criteria. 
This  factor  coupled  with  the  “marketing 
unknowns”  from  the  new  teletext  and 
videotext  electronic  systems,  makes 
press  decisions,  a  most  difficult  one. 

An  arbitrary  categorization  of  the  192 
exhibitors  at  the  Atlantic  City  conference 
shows  a  total  of  36  suppliers  of  Press/Reel 
Room  systems,  services  and  products.  Of 
this  number  there  were  5  ink  and  recov¬ 
ery  system  suppliers;  9  suppliers  with  reel 
room  systems;  7  press  room  accessories 
suppliers  and  15  suppliers  of  press  and 
conversion  systems. 


The  second  part  of  “An  Overview”  of 
the  53rd  Annual  ANPA  Production  Man¬ 
agement  Conference  will  appear  in  the 
next  issue  of  E&P. 
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AT  INAUGURAL  RUN  on  New  York  Times  press  converted  to  offset,  left  to 
right:  Joe  Nerodo,  pressmon-in-chorge;  William  J.  Kennedy  Jr.,  president. 
New  York  Printing  Pressmen's  Union  No.  2;  Dominick  Morsicono,  pressroom 
general  foreman;  Walter  Mattson,  president.  The  New  York  Times  Company; 
Angelo  DePietro,  press  foreman;  J.A.  Riggs  Jr.,  vicepresident,  operations, 
of  the  Times;  and  Frank  Chimento,  pressroom  assistant  general  foreman. 


N.Y.Times  goes  operational 
with  P.E.C.  designed  press 


The  New  York  Times  has  completed 
the  conversion  of  a  seven-unit  letterpress 
press  to  offset  printing.  Thirty-thousand 
copies  of  the  June  1 2th  issue  of  the  Times 
were  printed  on  the  converted  press  and 
within  a  short  time  it  will  be  printing  from 
80,000  to  100,000  copies  daily. 

Results  of  tests  to  be  conducted  on  the 
press  within  the  next  few  weeks  will  de¬ 
termine  the  schedule  for  complete  con¬ 
version  of  the  Time’s  Manhattan  press¬ 
room.  There  are  eight  more  eight-unit 
presses  in  the  pressroom. 

“The  quality  of  the  printing  during  last 
night’s  run  on  the  converted  press  equal¬ 
led,  or  possibly  exceeded,  that  of  the 
offset  presses  at  our  Carlstadt  (N.J.) 


BEACH  MANUFACTURING  CORP. 

15602  Contaimr  Lam.  Huntingtoii  Beach,  CB  92649 
(714)898  5515  (213)598  5548  TtlEX  655307  J 


plant,’’  said  J.A.  Riggs  Jr.,  the  Time’s 
vicepresident  for  operations.  The  Carl¬ 
stadt  plant,  equipped  with  Goss  Metrolin- 
er  presses,  prints  one-third  of  the  Time’s 
weekday  press  run  and  most  of  the  Sun¬ 
day  run. 

The  conversion  of  the  letterpress  units 
is  based  on  a  press-design  breakthrough 
by  the  Dallas-based  Publishers  Equip¬ 
ment  Corporation  with  the  assistance  of 
Riggs. 

The  offset  cylinders  and  auxiliary 
equipment  are  installed  within  the  ex¬ 
isting  press  unit  frames. 

Last  night’s  inaugural  run  was  attended 
by  Riggs;  Walter  Mattson,  president  of 
The  New  York  Times  Company;  Domi¬ 
nick  Marsicano,  pressroom  superin¬ 
tendent;  and  William  J.  Kennedy,  Jr., 
president  of  New  York  Newspaper  Print¬ 
ing  Pressmen’s  Union  No.  2,  who  pushed 
the  buttons  that  started  the  inaugural  live 
run. 

Berthold  NA  buys 
Alphatype 

Berthold  of  North  America  (BNA),  a 
subsidiary  of  H.  Berthold  AG  of  West 
Berlin,  has  acquired  Alphatype  Corp.  of 
Niles,  Illinois,  for  an  amount  in  excess  of 
$21  million. 

Alphatype,  as  it  is  known  today,  was 
founded  by  Allan  and  Beatrice  Friedman 
as  Filmotype  Corp.  in  1930. 


Volt  acquires  Bobst 
and  3  new  products 

The  president  of  Volt  Information  Sci¬ 
ences,  William  Shaw,  announced  recent¬ 
ly  that  Volt  has  acquired  the  operating 
assets  of  the  Bobst  Graphic  Division  of 
Bobst  S.A.  of  Lausanne,  Switzerland. 
Volt  also  acquired  the  sales  organization 
for  Bobst  Graphic  products  in  Switzer¬ 
land,  Italy,  France,  Belgium,  Spain  and 
Germany. 

Shaw  said  the  Bobst  Graphic  product 
line  includes  the  MOPAS  400,  a  photo¬ 
composition  system  which  utilizes  a  spe¬ 
cially  modified  typesetter  manufactured 
by  Volt’s  subsidiary.  Autologic, Inc.,  and 
three  new  products:  the  BG  1000,  a  word 
processing  system  with  typesetter  capa¬ 
bility;  the  Scrib,  a  portable  remote  com¬ 
puter  input  terminal;  and  an  as  yet  un¬ 
named  low-cost  typesetter  which  is  in  the 
final  stages  of  development  and  designed 
to  work  with  small  word  processing  sys¬ 
tems,  including  the  BG  1000. 

The  new  European  operation  will  be 
headquartered  in  Lausanne,  Switzerland, 
and  will  employ  more  than  250  former 
employes  of  Bobst,  150  in  the  engineering 
and  manufacturing  operation,  and  appro¬ 
ximately  100  from  Bobst’s  sales  subsidi¬ 
ary,  FAG  S.A. 

America  East  returns 
to  Hershey  in  1982 

The  1982  America  East  Newspaper 
Production  Conference  will  be  held 
March  24-26,  at  the  Hershey,  Pa.,  Her¬ 
shey  Lodge  &  Convention  Center.  Amer¬ 
ica  East  was  co-sponor  this  year  of  the 
ANPA/RI  Production  Management  Con¬ 
ference  held  June  6-10,  in  Atlantic  City, 
N.J. 

In  1979  and  1980  the  America  East  con¬ 
ference  at  Hershey  drew  over  1500  per¬ 
sons.  America  East  Committee  chair¬ 
man,  Victor  A.  Tardue,  production  man¬ 
ager  of  the  Reading  (Pa.)  Times-Eagle, 
said  “Over  the  past  few  years  the  prog¬ 
ram  format — which  is  a  combination  of 
morning  workshops  and  afternoon  ex¬ 
hibition  hours — seems  to  have  benefited 
exhibitors  and  delegates  alike.  For  that 
reason,  the  America  East  Committee  is 
definitely  in  favor  of  retaining  the  popular 
format.’’ 

Among  program  favorites  for  the  1982 
conference  will  be  a  casino  night,  featur¬ 
ing  over  $1,000  in  prizes,  to  be  held  the 
second  night  of  the  conference. 

Workshop  sessions  for  the  1 982  confer¬ 
ence  will  again  provide  a  common  meet¬ 
ing  ground  for  delegates  and  exhibitors  to 
discuss  current  issues  and  problems  fac¬ 
ing  the  newspaper  industry. 

Exhibition  hours  will  run  from  the  con¬ 
clusion  of  morning  workshops  at  12  noon 
until  5:00  p.m. 
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IF  YOU  PUBLISH  A  SYNDICATED  FEATURE  .  .  . 

you’re  listed  4  different  ways 
in  E&P’s  Syndicate  Directory 
.  .  .  published  July  25,  1981 

1  DIRECTORY  OF  SYNDICATES 

■  Alphabetical  list  with  officers’  names 

2  FEATURES  BY  CLASSIFICATION 

■  Subject  list  .  .  .  Astrology  to  Youth 

3  LIST  OF  FEATURE  TITLES 

■  By-lines,  syndicate  cross-reference 

4  DIRECTORY  OF  AUTHORS 

■  Title  and  syndicate  cross-reference 

Take  one  more 
.  .  .  your  own 
advertising  .  .  . 

FOR  DOUBLE  SALES  IMPACT! 

E&P’S  ANNUAL  SYNDICATE  DIRECTORY  offers  you  a  once-a-year  oppor¬ 
tunity  to  highlight  and  describe  your  features  as  no  other  advertising  medium 
can — reaching  your  best  prospects  not  just  on  a  one-time  basis,  but  all  year 
long,  whenever  they  have  feature  purchases  in  mind.  E&P  reaches  close  to 
100%  of  feature-buying  influences— 91%  of  daily  newspaper  publishers,  93% 
of  editors,  and  a  large  audience  of  other  executives  with  input  in  feature¬ 
buying  decisions  .  .  .  general  managers,  circulation  managers,  departmental 
editors  and  promotion  managers.  More  than  half  of  the  newspaper  execu¬ 
tives  who  read  E&P  syndicate  news  say  they  have  bought  features  after 
reading  about  them  in  Editor  &  Publisher. 

E&P  SYNDICATE  DIRECTORY  ADVERTISING  reaches  more  propects,  with 
more  information,  on  a  more  sustained  basis  than  any  other  advertising 
medium,  and  far  more  economically. 

ADVERTISING  DEADLINES 

Advertising  reservations:  July  8 
Advertising  copy:  July  10 

YOUR  MESSAGE  IS  100%  EFFECTIVE  IN  THE  E&P  SYNDICATE  DIRECTORY 
Editor  &  Publisher  •  575  Lexington  Avenue,  New  York,  N.Y.  10022  •  (212)  752-7050 


AUTOLOGIC  INCORPORATED'S  display  was  judged  the  winner 
of  the  first  place  award  in  the  large  island  booth  category — over 
1 ,000  square  feet. 


PLAQUE  FOR  BEST  EXHIBIT  in  the  small  island  booth  categ¬ 
ory,  1 ,000  square  feet  or  less,  is  presented  by  Ferdinand  C. 
Teubner,  publisher  of  Editor  &  Publisher,  to  vicepresident 
Stephen  Herder,  AAarvin  Douglas  and  Karol  Loeffler  of  Video 
Data  at  the  ANPA/RI  1981  Conference. 


ROCKWELL  INTERNATIONAL'S  manager  of  exhibits,  Walt 
Gaselle,  is  accepting  the  Certificate  of  Merit  in  the  large  island 
booth  category  from  Teubner,  for  Rockwell's  "Goss  Systems" 
exhibit. 


BEST  NON-ISLAND  BOOTH  award  went  to  Dissly  Research 
Corporation  for  a  display  of  the  Info-Ky  library  retrieval  system. 
AAarie  Wisner  accepts  the  award  at  the  ANPA/RI  Conference. 


Canada  Printing  Ink 
Century  lnk$  Corporation 


IRA  KOHLAAAN,  vicepresident  of  LogEtronics,  Inc.  accepts 
the  E&P  Certificate  of  AAerit  for  LogE's  booth  in  the  small  island 


WINNER  of  the  Certificate  of  AAerit  for  non-island  booths  at 


the  ANPA/RI  Conference  was  Century  Inks  Corporation's  booth.  category. 
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7  win  E&P  exhibit  awards  at  ANPA/RI  show 


The  exhibitors  at  the  American  News¬ 
paper  Publishers  Association/Research 
Institute’s  53rd  Annual  Production  Man¬ 
agement  Conference  in  Atlantic  City, 
N.J.,  again  proved  that  an  attractive  dis¬ 
play  creates  interest  and  an  exciting  en¬ 
vironment. 

Seven  exhibitors  were  selected  from  a 
field  of  192  to  receive  awards  in  the  9th 
Annual  Exhibitor  Competition  sponsored 
by  Editor  &  Publisher.  The  awards  give 
recognition  to  the  outstanding  contribu¬ 
tion  made  by  the  exhibitors  to  the  success 
of  the  conference. 

First  prize  for  island  exhibits  of  1 ,000 
square  feet  and  over  was  awarded  to 
Autologic  Incorporated,  with  a  certificate 
of  merit  to  Rockwell  International. 

First  prize  for  island  exhibits  under 
1 ,000  square  feet  was  awarded  to  Video 
Data  Systems,  with  a  certificate  of  merit 
to  LogEtronics,  Inc. 

First  prize  for  non-island  exhibits  was 
awarded  to  Dissly  Research  Corporation, 
with  a  certificate  of  merit  to  Century  Ink 
Corporation. 


A  special  award  for  product  demon¬ 
stration  was  awarded  by  the  judges  to 
Taft  Equipment  Sales  Company  for  their 
display  of  a  TKS  press. 

Judging  in  the  competition  was  based 
on  general  appearance  of  exhibits,  origi¬ 
nality,  design  and  product  presentation. 

Ralph  Roth,  vicepresident/production 
of  Knight-Ridder  Newspapers;  Ken 
Bronson,  vicepresident  affiliated  news¬ 
papers,  Stauffer  Publications;  William  P. 
Williamson,  Jr.,  general  manager.  Inter 
American  Press  Association;  and  Charles 
Reynolds,  publisher,  Atlantic  City  Press 
were  judges  for  the  competition. 

The  awards  were  announced  at  the  be¬ 
ginning  of  the  Tuesday,  June  9,  morning 
session. 

Atlantic  City  was  the  site  of  the  ANPA/ 
RI  Production  Management  Conference 
when  the  first  E&P  awards  were  given  for 
outstanding  exhibits  in  1972.  Among  the 
award  winners  were  MGD  Graphic  Divi¬ 
sion  of  North  American  Rockwell  Com¬ 
pany  (later  Rockwell  International)  and 
LogEtronics,  Inc. 


A  SPECIAL  AWARD  for  Product  De¬ 
monstration  at  the  ANPA/RI  conference  is 
presented  (from  left)  by  Ferdinand  C. 
Teubner,  publisher  of  Editor  &  Publisher, 
to  Kohei  Shiba,  executive  v.p.  of  Tokyo 
Kikai  Seisakusho,  Ltd.,  (TKS);  Garry 
James,  assistant  to  the  presidmt,  ToB 
Equipment  Sales,-  Yuichi  Okamura,  ex¬ 
ecutive  managing  director,  TKS;  and  Mrs. 
Kyoto  Price  of  Taft. 


t^SyLVIA 

Porter  i 


1  in  her  field  ... 

—Joins 

Universal  Press  Syndicate 


Ranks  as  one  of  America’s  more  valuable 
natural  resources.  So  many  Americans  owe 
their  education  in  economic  facts  to  her  excel¬ 
lent  column.^  ^ 

—William  E.  Simon,  former  secretary  of  the  Treasury. 


It  is  with  great  pleasure  that  Universal  Press  Syndicate 
offers  you  Sylvia  Porter’s  oft-honored  and  much-acclaimed 
YOUR  MONEY’S  WORTH  column  for  your  readers. 

It’s  doubtful  anyone  —  journalist  or  reader  —  would  dispute 
Sylvia  Porter’s  reputation  and  standing  as  the  No.  1 
consumer  economics  and  money  management  columnist  in 
the  world. 

What  is  even  more  impressive,  however,  is  the  dedication 
and  verve  in  which  she  continues  to  enhance  that  role. 
Since  she  first  won  the  National  Headliners  Club  Medal  for 
the  best  financial  and  business  reporting,  she’s  prided 
herself  on  her  accuracy  and  the  ability  to  “get  the  story 
first.”  And  she  has. 


For  Samples  and  Rates  Contact: 

Universal  Press  Syndicate 

4400  Johnson  Dr.,  Fairway,  Kansas  66205  (913)362-1523 
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By  Lenora  Williamson 


The  Parkers  mark  25  years  in  marriage  game 


"THE  BETTER  HWJ'  CHW!M:TEl»©l9ei,  REGISTER*  TRIBUNE  SYNWCATE, INC. 
VINNIE  VINSON  ©I9N8  BV  VVILBANKS  i  EXIE  VINSON 


The  Register  and  Tribune  Syndicate  is 
celebrating  the  25th  year  of  national  syn¬ 
dication  for  one  of  its  most  popular  com¬ 
ics,  “The  Better  Half.” 

To  commemorate  the  achievement  in 
the  world  of  husbandry  and  wifedom  on 
the  newspaper  comic  pages,  the  leading 
characters,  Stanley  and  Harriet  Parker, 
take  to  the  altar  to  exchange  their  wed- 


food,  cooking,  wine 
and  cookware... 
a  growing  market, 
and  a  need  for 
information. 


a  new  package  from 
Fairchild  adds  a  staff  of 
experts  to  your  paper  so 
you  can  cover  the  market, 
without  increasing  payroll, 
lively  features 
new  products  &  trends 
personalities  &  reviews 
b/w  sketches  &  photos 

YOUR  BEST  BET  FOR 
SATISFYING  YOUR 
READERS’  APPETITES 

THE  FAIRCHILD  SyHDICATE 

Ahdy  Webster 
(212)  741-4315 


ding  vows  again  for  a  silver  anniversary 
sequence  this  month. 

Vinnie  Vinson  drew  the  special 
anniversary  cartoon  depicting  the  Par¬ 
kers  and  the  supporting  cast  of  characters 
for  subscribing  newspapers. 

The  syndicate  began  national  distribu¬ 
tion  in  mid-summer  of  1956,  with  few 
clients,  but  by  end  of  summer  the  list  for 
creator  Bob  Barnes  had  risen  markedly. 
Many  of  the  charter  clients  are  still  with 
the  panel. 

After  Barnes  died  in  1970,  his  wife 
Ruth,  who  had  for  years  been  both  in¬ 
spiration  and  consultant,  took  over  daily 
production.  The  unfortunate  death  of 
Ruth  Barnes  in  1979  brought  the  present 
creator,  Vinnie  Vinson,  into  the  day  to 
day  scene  of  the  Parker  household. 


One  of  Bob  Barnes'  panels  from  1957 
files,  a  year  after  "The  Better  Half"  began 
in  syndication. 

RTS  president,  Dennis  R.  Allen,  says 
the  key  to  “The  Better  Half’  popularity 
with  readers  and  editors  over  the  years  is 
its  ability  to  adapt  and  reflect  the  daily  life 
of  readers.  “Its  appeal  is  natural  and  uni¬ 
versal  to  our  way  of  life.” 

*  ♦  ♦ 

The  New  York  Times  Special  Features 
will  release  five  excerpts  from  Jean- 
Jacques  Servan-Schreiber’s  new  book, 


SPECIAL  AUTOGRAPH— Cartoonist 
Jim  Davis  takes  a  break  from  auto¬ 
graphing  his  second  book,  "Garfield 
Gains  Weight",  at  B.  Dalton  Bookseller  in 
New  York,  to  draw  his  lasagna-loving  fat 
cat  for  a  customer.  As  with  Davis'  first 
book,  "Garfield  at  Large",  the  second 
one  is  on  The  New  York  Times  Best  Seller 
List  for  trade  paperbacks.  "Garfield"  in 
the  comic  strip  is  distributed  by  United 
Feature  Syndicate. 


“The  World  Challenge”,  on  July  12.  The 
book  by  the  French  journalist,  author  and 
former  Parliament  member  and  cabinet 
minister,  is  already  a  best-seller  in 
Europe  and  will  be  published  here  by 
Simon  &  Schuster  on  June  30. 

In  the  book,  the  author  of  “The  Amer¬ 
ican  Challenge”  offers  an  analysis  of  the 
present  danger  of  explosive  energy  costs 
and  equally  explosive  technology  on  de¬ 
clining  economies  and  details  some  of  the 
historic  moments  leading  to  the  crisis.  He 
declares  that  the  elements  of  survival — 
including  the  brainpower  of  the  West,  re¬ 
sources  of  the  Third  World,  the  capital  of 
OPEC,  the  tecnological  genius  of  modern 
Japan,  the  revolution  of  communication, 
computerization  and  microprocessing 
— can  and  must  be  integrated. 

♦  *  * 

In  time  for  the  beach  and  swimming 
pool  season  across  the  country.  News¬ 
paper  Enterprise  Association  is  distribut¬ 
ing  a  12-part  series  “Shape  Up;  Slim 
Down”  by  Lois  Lindauer. 

Lindauer,  director  of  The  Diet  Work- , 
shop  which  she  founded  in  1 965 ,  details  in 
the  series  a  three  segment  program — a 
low-calorie  diet  plan,  easy  exercises  and 
behavior-modification  techniques  for 
lifelong  weight  control.  She  is  the  author 
of  “The  Diet  Workshop  Success  Diet.” 

^  * 

After  a  brief  interlude,  Arcadia  Feature 
Syndicate  of  Chicago,  is  reintroducing  its 
Stamp  Nook  and  Coin  Notes  feature  as  a 
unit  with  600  words  mimeo  copy  on 
stamps  and  300  words  on  coins.  A  glossy 
illustration  is  supplied  each  week. 

Also,  Arcadia  has  begun  a  new 
“Quotes  and  Verses”  feature  in  proof 
form  six  times  weekly.  The  quotations 
are  from  classical  writers.  The  Bible,  his¬ 
torical  figures,  and  others. 

(Continued  on  page  41) 
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Curator  Lucy  Caswell  will  be  responsi¬ 
ble  for  cataloging  the  editorial  cartoons. 
She  comments,  “You  hear  all  kinds  of 
stories  about  people  throwing  originals 
away,  or  treating  them  fairly  casually.  We 
are  interested  in  obtaining  these  collec¬ 
tions  because  we  think  cartoons  are  a 
historic  record  that  ought  to  be  pre¬ 
served. 

“All  kinds  of  societal  changes  are  re¬ 
flected  in  these  works.  The  purpose  of 
editorial  cartoons  used  to  be  mainly  to 
carry  a  message.  Today’s  cartoonists 
seem  more  humorous.” 


Faye  Hunter 

Faye  Hunter  will  become  sales  mana¬ 
ger  of  Copley  News  Service  effective  July 
1. 

Hunter  joined  the  news  service  in  May 
of  1980  as  special  sections  editor  and 
salesperson  of  the  18  advertising-oriented 
packages  produced  each  year.  Previously 
she  was  in  sales  and  marketing  of  finan¬ 
cial  planning  services  for  Equitec  Secur¬ 
ities  Company  and  in  circulation  and  dis¬ 
play  advertising  departments  of  the  La 
Jolla  (Calif.)  Light.  She  is  a  1978  graduate 
of  Stanford  University. 


Licensing  comics  characters  for  use  in 
clothing  manufacture  is  a  growing  facet  in 
profitability  for  syndicate  properties. 
Latest  announcement  is  that  Universal 
Press  Syndicate’s  “Cathy” — already  the 
syndicate’s  licensing  corporation  hottest 
property  to  date — will  be  used  by  Artex,  ‘ 
Inc.,  manufacturers  of  women’s  sport¬ 
swear.  Artex  will  produce  “Cathy” 
shorts  and  coordinated  tops  for  major  re¬ 
tail  chains  across  the  United  States. 

The  Universal  Licensing  Corporation, 
New  York  City,  was  formed  as  a  mer¬ 
chandising  outlet  for  the  cartoon  prop¬ 
erties  of  Universal  Press  Syndicate.  Pre¬ 
vious  licensing  for  “Cathy,”  the  charac¬ 
ter  created  by  Cathy  Guisewite,  includes 
greeting  cards,  kitchen  textile  products, 
girl’s  sleepwear  and  underwear,  sport¬ 
swear,  t-shirts,  and  a  supermarket  adver¬ 
tising  campaign. 


The  free-lance  art  of  cartoonist  William 
Coulter  of  Alexandria,  Virginia,  is  now 
accompanying  “The  Nation’s  Housing” 
column  by  Kenneth  R.  Harney.  The 
weekly  column  is  syndicated  by  the 
Washington  Post  Writers  Group. 
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Winner  of  the  1981  Pulitzer  Prize 
for  editorial  cartooning. 

America’s  hottest  editorial  cartoonist  is  a  phone  call  away 
from  appearing  in  your  newspaper! 

FOUR  CARTOONS  A  WEEK. 

For  rates  and  availability  in  your  area  call  CHRIS  PIERSON  at 
1-800-221-4816. 

UNITED  FEATURE  SYNDICATE,  200  Park  Avenue,  New, York,  N.Y.  10166 


Syndicates 

(Continued  from  page  40} 


Cartoons  donated 
to  Ohio  State 

Three  Ohio  artists  have  donated  collec¬ 
tions  of  their  editorial  cartoons  to  Ohio 
State  University  School  of  Journalism’s 
Milton  Caniff  Research  Room. 

The  cartoonists,  L.  D.  Warren,  former¬ 
ly  with  the  Cincinnati  Enquirer,  Ray 
Osrin  of  the  Cleveland  Plain  Dealer,  and 
Edward  D.  Kuekes,  emeritus  cartoonist 
of  the  Plain  Dealer,  gave  thousands  of 
their  drawings  to  the  Caniff  Room  so  that 
their  work  can  be  preserved. 
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Knight 


(Continued  from  page  9) 

“As  my  late  father  said  so  appropriate¬ 
ly  many  years  ago:  ‘We  are  ourselves 
free,  and  our  paper  should  be  free — free 
as  the  Constitution  we  enjoy — free  to 
truth,  good  manners  and  good  sense’.” 

Knight  was  bom  October  26,  1894,  in 
Bluefield,  W.  Va.,  the  first  son  of  Charles 
Landon  and  Clara  Irene  Scheifley 
Knight. 

“C.L.,”  as  his  father  preferred  to  be 
called,  was  a  practicing  lawyer  at  the 
time,  a  native  Georgian  who  had  also 
been  a  school  teacher,  a  magazine  editor 
and  the  founder  of  a  newspaper  in  Win¬ 
ston-Salem,  N.C. 

After  a  stay  in  Springfield,  Ohio,  where 
C.L.  served  as  a  writer  and  editor  for  the 
Crowell  Publishing  Co.,  the  family 
moved  to  Akron  in  1900.  There,  Knight’s 
father  became  the  advertising  manager  of 
the  Akron  Beacon  Journal.  Fifteen  years 
later,  he  became  its  owner. 

When  the  time  finally  came  for  him  to 
choose  a  career.  Jack  did  not  want  to  go 
into  journalism.  Although  he  had  sold 
papers  as  a  boy  and  had  grown  up  at  his 
father’s  side  at  the  Beacon  Journal,  he 
thought  his  primary  interest  was  either  in 
business  or  the  law. 

His  father  talked  him  into  carrying  on 
the  family  tradition  and  shortly  after  his 
return  from  the  war,  John  Knight  arrived 
at  the  Akron  Beacon  Journal. 

One  of  his  first  jobs  was  writing  about 
sports.  “I  wrote  under  the  name  of  Wal¬ 
ker,”  Knight  said  years  later.  “I  was 
ashamed  of  the  stuff.  I  didn’t  write  well 
enough.  I  just  kept  my  mouth  shut,  and 
even  when  I  got  the  title  of  managing 
editor  in  1925,  which  was  really  a  mis¬ 
nomer,  I  worked  along  with  the  old 
hands.  I  wrote  a  few  editorials,  and  my 
father,  to  encourage  me,  told  me  some  of 
them  were  good.” 

Knight  took  great  pride  in  his  role  as  a 
working  journalist,  and  he  wrote  with  in¬ 
sight  and  style. 

But  when  he  decided  in  1976  to  end  his 
column,  he  admitted  that  writing  for  him 
was  something  that  had  not  come  easily 
and  that  it  was  a  burden  he  would  not 
entirely  miss. 

“I’mableeder,”  he  said  at  the  time.  “I 
used  to  sit  here  and  struggle  with  the  type¬ 
writer,  smoking  cigarettes  and  drinking 
Cokes  and  ruining  my  gut.  I’d  go  home 
from  the  office  drained.  Hell,  this  was 
work.” 

Charles  Landon  Knight  died  in  1933, 
and  his  son  took  over  as  president  and 
publisher  of  the  Akron  Beacon  Journal.  It 
was  not,  however,  a  trouble-free  inheri¬ 
tance.  Despite  increasing  circulation,  the 
paper  was  in  financial  trouble.  The  De¬ 
pression  had  made  deep  inroads  into 
Akron’s  economic  life,  causing  wide¬ 
spread  unemployment,  business  failures 
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and  bank  closings. 

Borrowing  money  to  pay  the  inheri¬ 
tance  tax  on  his  father’s  estate  of 
$515,000 — most  of  which  was  in  Beacon 
Journal  stock — Knight  began  his  career 
as  a  publisher  struggling  to  keep  his  paper 
afloat. 

Although  his  professional  life  was 
largely  one  of  success,  his  private  life  was 
marred  by  tragedy  and  grief  of  which  the 
public  knew  little,  because  he  rarely 
wrote  or  spoke  of  personal  misfortunes. 

His  first  wife,  Katherine  McLain,  died 
in  1929,  after  eight  years  of  marriage  and 
having  given  birth  to  three  sons. 

His  oldest  son,  John  S.  Knight  Jr.,  22, 
who  served  as  a  first  lieutenant  with  the 
17th  Airborne  Division  in  Europe,  was 
killed  just  before  the  end  of  World  War  II 
while  on  a  scouting  mission  in  Germany. 

Thirteen  years  later,  on  March  9,  1958, 
his  youngest  son,  Frank,  30,  died  of  a 
brain  tumor.  Frank  Knight  was  an  em¬ 
ployee  at  the  Beacon  Journal,  where  he 
had  worked  in  nearly  every  department. 

In  December  1975,  Knight’s  grandson, 
John  S.  Knight  3rd,  was  found  stabbed  to 
death  in  his  apartment  in  Philadelphia. 
Knight,  30,  had  been  a  special  projects 
editor  at  the  Philadelphia  Daily  News. 

Knight’s  surviving  son,  Charles  Land¬ 
on  Knight,  is  president  of  Portage  News¬ 
paper  Supply  Co.  of  Akron,  a  subsidiary 


of  Knight-Ridder  Newspapers. 

In  1932,  Knight  married  Beryl  Zoller 
Comstock  of  Chicago,  who  became  a 
familiar  figure  in  the  cultural  and  social 
circles  of  Chicago,  Akron  and  Miami.  She 
died  in  Akron  on  August  8,  1974,  at  81. 

In  1976,  he  married  Frances  Elizabeth 
Augustus,  widow  of  Ellsworth  H.  Augus¬ 
tus,  a  Cleveland  civic  leader  and  mil¬ 
lionaire  industrialist  who  had  died  in 
1964.  She  died  on  New  Year’s  Day,  1981, 
a  few  days  before  their  fifth  anniversary. 

Knight  won  all  important  journalism 
awards  and  was  president  of  leading  pro¬ 
fessional  societies.  In  1968  he  won  the 
Pulitzer  Prize  for  distinguished  editorial 
writing,  based  on  his  weekly  “Editor’s 
Notebook.”  Other  honors  include  the 
Cabot  Gold  Medal,  University  of  Mis¬ 
souri  journalism  award,  the  John  Peter 
Zenger  Award,  and  the  Elijah  Parish 
Lovejoy  Award.  He  won  a  Citation  of 
Merit  from  the  Poor  Richard  Club  in  1946. 

Knight  served  as  a  director  of  the 
Associated  Press,  and  as  president  of 
these  professional  societies:  American 
Society  of  Newspaper  Editors,  Inter- 
American  Press  Association^  and  Sigma 
Delta  Chi. 

Knight  was  an  alumnus  of  Cornell  Uni¬ 
versity,  where  he  served  as  a  Trustee.  He 
held  honorary  degrees  from  Akron  Uni¬ 
versity,  Northwestern  and  Ohio  State. 


Reagan  abandons  lottery  system; 
Gergen  named  top  spokesman 


President  Ronald  Reagan’s  first  press 
conference  since  he  was  shot  was  con¬ 
ducted  with  new  ground  rules  under 
which  reporters  could  raise  their  hands  to 
ask  for  recognition,  but  could  not  shout 
out. 

Reagan  was  asked  if  he  liked  this  sys¬ 
tem  better  than  the  “lottery”  system  he 
had  tried  during  earlier  press  confer¬ 
ences.  He  said,  “Yes.” 

Reagan’s  last  news  conference  was 
held  March  6.  For  that  session  the  White 
House  chose  the  names  of  reporters  who 
would  be  called  for  questions  in  an  ex¬ 
perimental  lottery  system  of  picking 
names  from  a  jelly  bean  jar. 

About  250  tv  and  print  reporters 
crowded  into  the  conference  which  was 
held  in  the  Old  Executive  Office  Building. 
The  White  House  conference  room  is 
being  renovated. 

Under  the  format  of  prior  administra¬ 
tions,  reporters  would  raise  their  hands 
and  shout  out,  “Mr.  President,”  in  an 
attempt  to  be  recognized. 

Under  the  new  format,  reporters  had  to 
simply  raise  their  hands  and  wait  to  be 
called  on. 

It  worked  well  in  the  first  few  rows,  but 
beyond  that,  confusion  arose,  especially 
when  two  reporters  sitting  close  to  each 
other  attempted  to  be  recognized.  At  one 
point,  two  reporters,  each  thinking  they 


had  been  recognized,  both  stood  up  to  ask 
the  President  a  question.  Reagan  wound 
up  answering  questions  from  both. 

A  question  casting  doubt  about  his  con¬ 
cern  for  working  class  people  caused 
President  Reagan  to  return  to  the  podium 
after  his  press  conference  had  officially 
ended  (June  16),  and  issue  an  emotional 
response,  to  the  reporter  that  asked  the 
question. 

The  exchange  made  almost  as  much 
news  as  some  of  Reagan’s  answers  during 
the  formal  press  conference. 

David  R.  Gergen,  the  White  House 
staff  director  who  was  a  speechwriter  for 
President  Nixon,  was  named  by  Presi¬ 
dent  Reagan  as  supervisor  of  press  oper¬ 
ations  and  speechwriting. 

Larry  Speakes,  one  of  two  deputy 
press  secretaries  to  President  Reagan, 
was  named  “principal  deputy  press  sec¬ 
retary”  and  to  begin  using  the  press  sec¬ 
retary’s  office  that  has  been  vacant  since 
the  shooting  of  press  secretary  James 
Brady  on  March  30. 

Speakes  will  report  to  Gergen,  assis¬ 
tant  to  President  for  communications. 

Kama  Small,  the  other  deputy  press 
secretary,  will  remain  in  her  current  po¬ 
sition  at  the  White  House  press  office. 
She  will  be  joined  by  Peter  Rousell,  a 
public  relations  specialist  from  Houston, 
Texas. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Cr.  Milwaukee  Wl  53217. 


SMALL  BUSINESS  COLUMN— Popular  and 
practical  feature  for  your  local  business  com¬ 
munity.  Provides  expert  advice  for  the  self- 
employed.  Featured  in  Newsday,  Philadelphia 
Bulletin,  Houston  Chronicle  and  100  fine 
newspapers.  Free  samples.  M  Stevens,  15 
Breckenridge  Rd,  Chappaqua  NY  10514. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal.  Box 
278,  Bruce  MS  38915. 

TOP  WRITER,  Philadelphia-based,  offers  styl- 
ish  big-name  interviews,  profiles.  Exclusive 
raur  area.  Reasonable.  Box  2605,  Editor  & 
Publisher. 


TWICE  the  service!  R-Gabs  &  Dickson  unite. 
100  features.  DBI,  17700  Western  69e,  Gar¬ 
dena  CA  90248. 

INTERNATIONAL 

ENGLAND  holds  great  fascination  for  American 
readers.  Regular  features  (with  photos)  on  his¬ 
tory,  culture,  lifestyle  for  supplement-feature- 
travel  sections.  American  Abroad.  1  Orchard 
Cottages,  Knighton,  Ashbury,  Oxon  SN6  8NT 
England. 


WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen¬ 
tary.  350  words.  LA  Chotkowski,  MD,  FACP, 
1143  Chamberlain  Hwy,  Kensington  CT 
06037. 


"MORE  FOR  YOUR  MONEY"— Weekly  column 
of  money-saving  news.  Proven  results.  Camera- 
ready.  ^mples,  Mike  LeFan,  1802  S  13th, 
Temple  TX  76501. 


"EASY  MONEY"  a  weekly  column  that  shows 
how  to  make  money  watching  TV,  playing  office 
politics,  cashing  in  on  Barbie  dolls  and  many 
more  unusual  methods.  Tremendous  reader  re¬ 
sponse.  Charles  Webb,  Route  5,  Box  367, 
Black  River  Falls  Wl  54615. 

"TODAY'S  TIGHTWAD"  shows  how  to  save 
money  in  home,  car,  office,  grocery  store;  how 
to  recycle  everyday  items;  weekly  "freebie" 
listing.  Samples,  Bill  Repp,  9  Sterling  Square, 
Rochester  NY  14616. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  (^rt.  Middle- 
town  NY  10940;  (914)  692-4572. 


PHOTOGRAPHY 

HOW  TO  take  better  photographs.  New,  simple 
tips  for  beginners.  EZ  Pix,  3472  Maplewood. 
Los  Angeles  CA  90066. 


NEED  NEW  different  wordgame  puzzle  for  your 
magazine  or  weekly  paper?  Send  issue  and  let¬ 
terhead  for  return  example.  Raider  Nelson, 
815  E  Oakton  St,  Box  117,  Des  Plaines  IL 
60018. 

_ REAL  ESTATE _ 

HOUSE  CALLS-National  award  says  "enter¬ 
taining,  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge.”  6th  year.  240  Heming¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 


"INTERESTING  WORLD  "—by  the  other  Abby, 
Abby  Berg.  Popular  topical  column  of  wit  and 
wisdom  on  the  human  scene.  $5  weekly,  4 
weeks  free,  7(10  words.  Camera  ready.  Berg 
Features,  Box  23,  Kenoza  Lake  NY  12750. 

SIXTIES  GENERATION'S  only  voice,  the 
acclaimed  "Getting  It  Together"  returns  to 
speak  for  this  huge  readership.  Exciting,  low- 
cost.  exclusive.  Generation,  Suite  46,  345  W 
85  St,  New  York  NY  10024;  (212)  242-6387. 

VOICE  FROM  THE  WOODS  is  an  editorial  col- 
umn  for  readers  troubled  by  our  inapt  enerm- 
using  economy.  Samples.  Walter  Gormly,  Mt 
Vernon  lA  52314. 


Feature  Your  Feature  in 
Features  Available 
antd  watch  you 
syndicate  sales  soar! 

Run  your  ad  for  12,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 

Call  for  information: 

E  &  P  CLASSIFIEDS  (212)  752-7053 

We’ll  give  you  something  to  write  about! 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


PARTNER  for  15  years  old  publishing  com¬ 
pany.  2  weeklies.  Terrific  opportunity.  Health 
reasons.  Box  986,  Albuquerque  NM  87103. 


START  YOUR  OWN  WEEKLY— Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pf  Jefferson  NY  11777. 


HOUSE  FOR  RENT 


SEE  THE  ROYAL  WEDDING  IN  LONDON 
A  luxury  4  bedroom  bungalow  situated  in  an 
acre  of  park  like  gardens  in  an  exclusive  private 
estate  with  easy  access  to  central  London  avail¬ 
able  for  period  24th  July  to  16th  August  at 
rental  of  $2020  per  week.  Photos  on  request. 
Phone  Mr  Avery  ()l-660-5813  or  write  'Roma' 
Birch  Lane.  Purley,  Surrey,  London,  England. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 


HEMPSTEAD  &  CO 

Newspaper  appraisers  and  brokers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av,  Had- 
donfield  NJ  08033;  (609)  795-6026. 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  1(X)  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 
6009. 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  In  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Senrice 

WAYNE  CHANCEY 
CONSU  LTANTS/I NVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
National  Press  Building 
Washington  DC  2(X)45 
(202)  NAtional  8-1133 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Or,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 


KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 
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NEWSPAPER  BROKERS 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montcfair  CA  91763 
(714)  626-6440 


NEWSPAPER  OWNERS-SEEKERS.  We  will  be 
glad  to  go  over  your  plans  with  you.  No  obliga¬ 
tions.  NEWSPAPER  SERVICE  CO,  INC,  PO 
Drawer  12428,  Panama  City  FL  32401. 


SYD  S  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 


WHITE  NEWSPAPER  SERVICE 
Appraisals.  Mergers.  Sales. 

No  charge  for  consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 


NEWSPAPERS  FOR  SALE 


ALTERNATIVE  news  weekly  in  major  northern 
California  city.  Entering  third  year.  Fabulous 
prospects;  (408)  624-3763. 


BUYERS  WANTED  for  excellent  weekly  ac¬ 
quisition  opportunities  in  New  England  and  the 
Eastern  states  Volume  ranges  up  to 
$1,500,(XX}.  Prices  at  gross  or  less.  Terms 
available.  W  B  Grimes  &  Co,  Inc,  National  Press 
Bldg.  Washington  DC  20045. 


ESTABLISHED  rural  central  Maine  weekly.  5M 
paid  circulation,  $250M  gross  and  climbing, 
$210M.  29%  down,  owner  financing  at  12%. 
Box  2597,  Editor  &  Publisher. 


FT  LAUDERDALE-POMPANO  AREA.  Well 
established  bi-weekly,  free  distribution  classi¬ 
fied  tabloid.  "Advertise  free-on  sale  pay  com¬ 
mission"  concept.  Gross  1980,  $135.(X)0. 
Area  offers  excellent  growth  potential.  Price 
open.  R  Mann,  PO  Box  L.  Baldwin  NY  11510; 
(516)  223-1294. 


2  TENNESSEE  SHOPPERS— Circulation 
22,000  and  7500  per  market.  $675,000. 
SPECIALTY  NEWSLETTER  AND  GUIDE,  New 
Jersey.  Owner  will  consider  terms. 

SPECIAL  INTEREST  MAGAZINE,  New  York. 
$150,000. 

NEW  HAMPSHIRE  TABLOIC  MAGAZINE, 
growth  potential.  $230,(XX). 

MARYLAND  area,  3  tabloid  paper,  very  suc¬ 
cessful,  $320,0()0.  Tenns.  29%  down  pay¬ 
ment.  10  years,  9%  interest. 

MINNESOTA  WEEKLY,  60,000  circulation, 

$110,000. 

FOUR  WEEKLY  MAGAZINES— Philadelphia. 
Tampa,  Orlando,  Ft.  Lauderdale.  Will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

2  COLORADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$65,000  and  $120,000. 

SMALL  ALABAMA  WEEKLY— 730  mailed, 
730  placements.  Good  opportunity  for  young 
investor.  $20,000. 

ALABAMA  WEEKLY — Located  in  heavy  indust¬ 
rial  area.  16(X)  circulation.  $50,000. 
PUBLISHING  COMPANY— Excellent  growth 
potential.  Zone  4.  Owner  must  sell. 
MAGAZINE— Located  in  New  England  states. 
Opportunity  for  substantial  growth.  Wants  to 
sell  quick. 

BI-MONTHLY  MAGAZINE.  Sunbelt.  Good 
potential  for  aggressive  person.  $15.(XX). 

Business  Broker 
Associates 
(615)  756-7635 

WEEKLYon  east  coast  of  Florida.  Average  gross 
$100,0(X).  Fully  equipped  offset.  Will  sell  for 
approximate  gross.  Box  2598,  Editor  &  Pub- 
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CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —$3.50  per  line. 

2  weeks— $3.20  per  line,  per  issue 

3  weeks— ^.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  — $2.50  per  line. 

2  weeks — $2.20  per  line,  per  issue. 

3  weeks — $2.00  per  line,  per  issue. 

4  weeks — $1.80  per  line,  per  issue. 


Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 


Count  approximately  39  characters  and/or  spaces  per  line. 
3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 
Features  Available  and  Announcement  ads. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  inch  camera  ready,  $75  pub  set. 


Contract  rates  available  on  request. 


DEADLINEiEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday’s  issue. 


Box  number  responses  are  mailed  each  day  as  they  are  received. 

EdItM-  &  Pwblifber 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name _ 

Company _ 

Add  ress _ 

City _ State _ Zip. 

Phone _ 

Classification _ 

Copy _ 


KANSAS  county-seat  weekly,  $55,000 
($15,000  down,  balance  10%):  COLORADO 
mountain  weekly,  $280,000  ($75,000  down). 
James  J  Brodell,  Broker,  PO  Box  1841,  Grand 
Junction  CO  81502;  (303)  242-5035. 


NEW  LISTINGS 

NORTHEAST  IOWA  county  official,  good  build¬ 
ing,  interest  in  central  plant.  $225,000. 

FAST  GROWING  TABLOID.  California  Sierra 
foothills,  $65,000. 

FIVE  TEXAS  weeklies,  excellent  farming  area, 
$100,000  cash. 

IOWA  county  seat  weekly,  18,600  circulation, 

$110,000. 

NEWLY  ESTABLISHED  WEEKLY,  well- 
equipped,  Iowa  county  seat  town,  $20,000 
gross;  quick  sale  $10,000. 

John  E  van  der  Linden,  Broker 
Sibley  lA  51249 


OKLAHOMA  SHOPPER— No  competition. 
20,000  circulation  weekly,  could  gross  over 
$200,000  with  fixed  expenses  of  $150,000. 
Make  a  great  husband/wife  team.  Have  cash 
flow  problems,  must  sell.  (405)  234-8682 
evenings  or  Consumer,  Rt  6,  Box  71-E,  Enid 
OK  73701. 


PULITZER  PRIZE  Point  Reyes  Light,  3300  cir¬ 
culation  weekly  on  beautiful  coast  of  Marin 
County,  California,  an  hour  north  of  San  Fran¬ 
cisco.  No  competition.  1980  gross, 
$120,000.  Asking  $135,000.  Call  Cecil  As- 
man,  (4 15)  663-8281,  or  write  Box  160,  Point 
Reyes  Station  CA  94956, 


TWO  PAID  WEEKLIES  in  affluent,  tourist- 
oriented  shoreline  communities.  Quality  pub¬ 
lications  with  10,000  combined  circulation, 
$550,000  gross,  room  to  expand.  No  building 
or  press.  $500,000.  Box  2582,  Editor  &  Pub¬ 
lisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


INVESTOR  seeks  minority  interests  in  Indiana, 
Ohio  and  southern  Michigan  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  &  Publisher. 
Replies  will  be  kept  strictly  confidential. 


NEWSPAPERMAN  seeks  weekly  in  Illinois  or 
Indiana.  Income  must  provide  decent  living  for 
wife  and  child  and  make  payments.  Box  438, 
Otterbein  IN  47970. 


PACIFIC  NORTHWEST  WEEKLY.  Experienced, 
community-minded  operator  seeks  solid, 
stable  property;  approximately  $200M  gross, 
county  seat  preferred.  No  brokers.  Write  in  con¬ 
fidence  to;  Box  2525,  Editor  &  Publisher. 


WE  BUY  DISTRESSED  PUBLICATIONS.  Ray 
(312)  561-7115.  Rush  media  material  to 
Room  1126,  Uptown  National  Bank  Bldg,  Chi¬ 
cago  IL  60640. 


SHOPPING  GUIDES 


SHOPPER  START-UP  TECHNICIAN  will  analy- 
je  feasibility  of  market  entry  with jxiint  system 
to  determine  degree  of  potential.  Economically 
"right"  markets  will  then  be  measured  for  best 
format  style,  distribution  pattern  and  start-up 
strategy.  Realistic  loss  projections  and  innova¬ 
tive,  proven  techniques  for  fast-solid  read- 
ershipVad  participation.  Insure  success  by  eli¬ 
minating  fatal  start-up  mistakes.  Five  success¬ 
ful  start-ups  with  no  failures.  Location  "hands- 
on"  helper  tele-mail  consultation.  Alsoguaren- 
teed  increased  proficiency  for  established  or 
fledgling  free  products.  References.  Estil  Cra- 
dick,  1950  Parkwood  Dr,  Dunedin  FL  33528; 
(813)  733-1678. 


INDUSTRY  SERVICES 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Senrice  (203) 
443-5890. 


MESSENGER  SERVICES 


MESSENGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006;  Phone  (202) 
659-2726,  Home  (301)  924-4589. 


NEWSPAPER  DESIGN 


FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS& 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157;  (305)  24B-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 


TYPESETTING  SERVICES 


FAST,  ACCURATE  typesetting  on  our  AM  3510 
Comp  Set.  Call  for  low  quotes.  Copyset,  Box 
194,  South  Paris  ME  04281;  (207)  743- 
6843. 


EQUIPMENT  &  SUPPLIES 


CABLE  TV 


CABLE  TV  character  generator,  MSI  flexicaster 
system,  48K  RAM  memory,  50  pages,  with 
weather  option.  $17,500  complete.  Call  Jeff 
O'Brien,  (814)  445-9621. 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ ^Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 
Mall  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


WEEKLY  OR  DAILY  newspaper  in  northwestern 
North  Carolina  by  native  Tar  Heel  interested  in 
solid  community  service.  Write  Box  2529,  Edi¬ 
tor  &  Publisher. 


PRESS  TIME  AVAILABLE 


PITTSBURGH  AREA 
Quality  Web  Offset 

Press  time  available  for  preprints,  weekly  news¬ 
paper.  48  tabloid  page  capacity  with  quarter 
told.  Call  Bob  Hyman,  (412)  523-5541. 


PUBUCATIONS  FOR  SALE 


A  SUNBELT  RESTAURANT  GUIDE.  Estab¬ 
lished.  Excellent  growth.  Grosses  $70,000- 
$75,0(X)  firm,  29%  down.  Terms.  Contact  J 
Bonneau,  Box  13266,  Albuquerque  NM 
87192;  (505)  299-1553. 


COLORADO — Resort  area  community  news¬ 
paper  (bi-monthly),  tourist  magazine  (6-times 
yearly),  and  small  ad  agency  (brochures, 
menus,  etc.)  for  sale.  Has  been  running  with 
one  person.  Should  have  2  or  3  total  for  needed 
expansion.  $82,000  gross.  27%  net  profit.  Al¬ 
ways  growing.  Cietails  to  qualified  buyers.  Box 
2596,  Editor  &  Publisher. 


MONTHLY  BASEBALL  ONLY  tabloid  with  SOM 
circulation.  Can  be  located  anywhere.  Asking 
$125,000,  last  year's  gross.  Tremendous 
potential.  Owner  wants  to  pursue  other  oppor¬ 
tunities.  Reply  Box  2600,  Editor  &  Publisher. 


CAMERA  a  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


LINOTYPE  PAUL  3040  scanner.  2  years  old. 
Perfect  condition.  Very  reliable.  Low  $50's. 
Call  (516)  678-2622. 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  s^tem  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr,  Over¬ 
land  Park  KS  M212;  (913)  381-1109. 
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EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

COMPUTER  SOFTWARE 

PHOTOTYPESETTING 

When  you  need 
to  reach  news¬ 
paper  people, 
you  can  meet  all 
the  people  you 
want  to  meet — 
sellers,  buyers, 
employers,  job¬ 
seekers,  services, 
in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

Our  telephone  number-(212)  752-7050 


ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
terms  of  "column  inches."  Provides  many  sales 
analysis  reports,  ^ing  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments.  will  calculate  "service  char^,"  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk.  PO  Box  469,  Shawano  Wl 
54166;  (715)  526-6188. 

24  PUBLISHERS  use  Vision's  circulation  and 
business  software  on  their  Digital  Equipment 
Corporation  computers.  Write  or  call  for  soft¬ 
ware  and  computer  information: 

Vision  Data  Equipment  Corp 
35  Fuller  Rd 
Albany  NY  12205 
(518)  489-8188 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAISE  &  INDIJSTRIES 
(213)  257-7557 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley:  (800)  527-1668. 


and  parts,  ucellent  condition.  Available  im¬ 
mediately.  4  stations  with  capability  to  be  run 
as  two-2  stations.  Inquire  to:  Spenley  News¬ 
papers,  Inc,  PO  Box  AD,  Newark  OH  43055; 
(614)  345-4000. 


MAGNACRAFT  602  labeler,  4  up  head  and  1 
up  head,  electronic  zip  sorter,  phase  converter. 
Excellent  shape.  $10,500.  (608)  493-2291. 

6  STATION  DIDDE  GLASER  (Kansa)  inserter 
Model  DG-320/6  SN-124-22.  Can  be  seen  in 
operation.  Call  CXin  Hendrickson  or  Don  Lipp 
(304)233-0100. 

MISCELLANEOUS 

CHESIRE  labeler  for  newspapers,  13,500  per 
hour.  Itek  camera,  18  x  24  and  20  x  24.  ATF 
(3iief  17V%  X  22n  press.  Addressograph  and 
Elliot  equipment.  At  good  prices.  Curtis,  816 
National  Press  Bldg,  Washin^on  (X)  20045; 
(202)  628-5696. 


_ NEWSPRINT _ 

CANADIAN  AND  USA  NEWSPRINT 
AT  LOWEST  MARKET  PRICE 
DIRECT  MAIL  SHIPMENTS 
BOX  2442,  EDITOR  &  PUBLISHER 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS 
DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020 

NEWSPRINT— Spec  iaities-colors-converting. 
David  F  Hoy-Paper  Sales.  Mill  Agent;  Affili¬ 
ated:  The  Paper  Group,  Inc,  Cortaro  AZ  85230, 
(602)  297-9976;  New  York  (212)  752-0558. 


PHOTOTYPESETTING 

COMPUGRAPHIC  7200  High  Range  $1900. 
Compuwriter  I  $1200.  Two  AKI  knboards 
$1000  each.  Kodak  processor  $500.  Top  con¬ 
dition.  (301)  287-9131. 


PCI  80.  $800,  PS;  Ultra.  $1500;  UC.  $2800; 
Uniterm,  NC.  $1800;  CIT  70.  $600;  Fairchild- 
AM.  Greenies,  $150;  Electroset  430,  $400; 
Titus,  $1250. 

COMPUGRAPHIC 

2414,  $9000;  Vid  II,  $4000;  Unisetter. 
$6500;  Universal,  $19,500;  Comp  IV, 
$4500. 

PHOTON-ITEK 

Mark  I.  $800;  Mark  II.  $1500;  Mark  IV, 
$8500. 

POTPOURRI 

APS4,  $25,000;  TXT,  $7500;  Computape  II. 
$2800;  VIP.  $1500;  Harris  2200,  $10,000. 

I  CompStan 

I  Walter  Stanton 

(603)  7784)106 

'  24  hours.  7  days-a-week 

j  PO  Box  1620,  Seabrook  NH  03874 

I  CASH  FOR 

I  MARK  I.  IV.  V  PACESETTERS 

LINOTRON  202 
1  (614)  846-7025 

I  PHOTOTYPESETTING  EQUIPMENT!  Bw  and 
I  sell  CG;  AM;  Mergenthaler  and  more.  Trades 
I  accepted.  Five  Arms  Corp  (813)  921-3571. 


_ PRESS  PARTS _ 

BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery.  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalog.  URBAN 
PRINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157;  (305)  245-1351. 


2lVS"  CUTOFF  HOE  COLORMATIC,  3  units,  2 
hall  decks,  available  now. 

224'4"  Go^  Headliner  unit,  1  color  hump. 
New  ink  oscilating  gear  Goss  Headliner. 

22V4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

1  unit  Harris  VI 5A. 

1  Gregg  imprinter. 

6  unit  V15A. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 


COMPUWRITER  JUNIOR,  8  years  old.  excel¬ 
lent  condition,  $2900.  Kodalith  film  processor 
model  324N  as  is,  best  offer.  Ask  for  Dick  or 
Debbie  (814)  652-5191. 

MERGER  an  re-equipping  make  immediately 
available  Compuwriter  II,  Computape  II,  Clx 
7200  I,  TG  headliner,  all  with  spare  parts  and 
fonts;  Star  Autoperf  with  memory  and  readout; 
Star  Audoedit  terminal,  Shaffstall  MDS-20  and 
MDS-30  minidisc  paper-tape  simulators,  two 
Fridan  8201  perforators.  As  complete  shop  or 
separately.  (514)  932-3157. 


COTTRELL  VISA  3  units,  JF7  tolder-1966-72 
Color  King  4  units  KJ6  folder— 1973 
News  King  2  units.  News  King  folder— 1966 
Baldwin  count-o-veyor  model  l04A. 

Roller  plate  coater. 

Lincoln  ink  pump. 

Compressor  2  HP  rebuilt  1980,  like  new. 

All  equipment  located  in  our  Orlando  ware¬ 
house.  Available  immediately. 

InterWeb  Systems 
1836  Woodward  St 
Orlando  FL  32803 

(305)  896-4330  Telex  56-7471 

GOSS  SUBURBANS,  2  units,  3  units.  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available;  (415) 
626-7020  or  (408)  496-0666. 

GOSS  C38  FOLDER— VARIABLE  SPEED 
COMBINATION  FOLDER 
(213)  885-5995 


GOSS  SUBURBAN— Urbanite  roll  sUnd.  4- 
position,  2  high.  Brass  bushing  style.  $5000. 
Call  Sid  Simon  (215)  365-1155. 


HARRIS  V-15A,  4  units.  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16". 

Cottrell  V-25,  V4  and  VS  folder. 

Goss  Community  add-on  units.  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite.  Suburban,  SU. 

Goss  Urbanite  W  folders. 

Goss  4.  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  V4",  45  VS". 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


I  PEC,  INC 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 
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EQUIPMENT  &  SUPPLIESS 
_ PRESSES _ 

GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 


HELP 

WANTED 


HELP  WANTED 


IPEC,  INC. 

97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

INUND  OF  KANSAS  CITY 
3  unit  Vanguard  web  offset  press. 

3  unit  VISA  web  offset  press  with  Vz  and 
W  page  folder. 

4  unit  News  King  web  offset  press  with  KJ6 
folder.  Offered  reconditioned,  available  for 
immediate  delive^.  All  units  have  side-lay 
and  circumferential  register. 

9  unit  News  King  web  offset  press  with  KJ8 
folder,  Mfg.  1976,  available  Fall,  1981. 

4  unit  Goss  Community  web  offset  press, 

SN  C243,  with  one  oil  bath  unit. 

8  unit  Goss  Community  web  offset  press,  SN 
SC407,  with  two  SC  folders,  Mfg.  1971-72. 
Could  be  offered  as  two  4-unit  presses  or 
as  one  6  unit  press. 

6  unit  Goss  Urbanite  web  offset  press,  SN 
U892,  Mfg.  1971,  available  July/August. 

6  unit  Goss  Urbanite,  SN  U640,  Mfg  1968, 
used  to  produce  15,000  daily.  Available 
July/August. 

AUXILIARY  ITEMS 

3  Ferag  H500  counter-stackers  (1973). 

1  MSI  counter  stackers. 

Offered  exclusively 

INLAND  NEWSPAPE^  MACHINERY  CORP 
105th  Santa  Fe  Dr,  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 

ONE  FINCOR  press  60  HP  motor  and  controls. 

5  roll  stands  stacked  4  high.  One  hoist,  rewin¬ 
der.  One  Universal  press  unit.  All  in  good  condi¬ 
tion.  Must  sell  quick,  need  space.  Contact  Dan¬ 
ny  Henderson,  Morning  News,  Florence  SC 
(803)  669-1771,  ext  19. 

WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb (201)  289-7900.  AMS,  1 290 
Central  Av,  Hillside  NJ  07205. 

EARLY  MODEL  OIL  BATH  Goss  Community  2- 
unit  or  grease  models  2-3  unit.  Minnesota. 
Write  Mr  Williams,  TO  Box  307,  Bemidji  MN 
56601. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

UTE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 
WANTED 

WEB  OFFSET  PRESSES 
We  sold  44  printing  units  and  1 3  folders  during 
the  first  quarter  1981.  Let  Inland  sell  your 
press  on  an  exclusive  basis  or  purchase  your 
press  outright. 

Call,  write  or  wire 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  Santa  Fe  Or,  TO  Box  15999 
Lenexa  KS  66215 

(913)492-9050  Telex  42362 

WILL  PAY  TOP  CASH  PRICES  for  paper  cut- 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M  SELLARS  &  ASSOCIATES 
TO  Box  1352 
Dearborn  Ml  48121 

WANTED  IMMEDIATELY-Compuwriter  Jr  or 
Compuwriter  I.  Also  want  AM  Compset  with 
font  disks.  Call  (714)  751-7()62  an^ime. 


POSITION  REOPENED 
For  1981-82  academic  year  advertising-public 
relations  assistant-associate  professorship  to 
teach  classes  in  advertising  fundamentals, 
copywriting,  layout,  campaigns  and  promotion. 
Tenure-track.  PhD  preferred,  MA  in  journalism/ 
advertising  considered.  Minimum  of  five  years 
experience  in  advertising.  Salary  commensu¬ 
rate  with  experience.  Application  deadline  July 
1,  1981.  Send  letter,  resume,  official  trans¬ 
cripts  and  letters  of  recommendation  to  Profes¬ 
sor  E  C  Karwand,  Chairman,  Dept  of  Journal¬ 
ism,  University  of  Wisconsin,  Eau  Clair  Wl 
54701.  An  equal  opportunity  employer. 

TENURE  TRACK  OPENING  in  journalism, 
starting  August  24,  1981.  Instructor  or  assis¬ 
tant  professor,  depending  on  qualifications. 
Salary  commensurate  with  experience.  Docto¬ 
rate  preferred.  MA  in  journalism  and  five  years 
of  newspaper  reporting/copyediting  experience 
required.  Photojournalism  background  helpful. 
Responsibilities  will  include  teaching  basic 
and  advanced  courses  in  a  news  editorial  sequ¬ 
ence.  Scholarship  required  for  tenure.  Send 
vita,  three  current  recommendations  and  trans¬ 
cripts  to:  Warren  E  Barnard,  Chairman,  Jour¬ 
nalism  Search  Committee,  Indiana  State  Uni¬ 
versity,  Terre  Haute  IN  47809,  by  June  26, 
1981. 

Indiana  State  University  is  an  equal  opportun¬ 
ity/affirmative  action  employer. 

ADVERTISING  and/or  PUBLIC  RELATIONS: 
Assistant  professor  sought  for  tenure  track 
appointment  at  University  of  Idaho  beginning 
August  24.  Send  letter,  resume,  names  and 
phone  numbers  of  references  to  Don  H 
Coombs,  School  of  Communication,  University 
of  Idaho,  Moscow  ID  83843.  Deadline  July  20. 
AA/EEO. 

ADVISOR  TO  UNIVERSITY  NEWSPAPER. 
Teach  undergraduate  courses  in  newswriting. 
Other  courses  as  candidate's  preparation 
allows.  Begin  Fall  quarter.  1981.  PhD  re¬ 
quired;  teaching  and  publication  advising  ex¬ 
perience.  Salary:  rank  and  salary  negotiable, 
depending  upon  academic  and  professional  ex¬ 
perience.  Application  deadline:  July  1 1 , 1981 . 
Send  resume  to:  Dr  John  Cambus,  Chairman, 
Department  of  Mass  Communication,  Califor¬ 
nia  State  University,  Hayward,  Hayward  CA 
94542.  Availability  of  position  dependent 
upon  Universi^  funding.  Equal  opportunity/ 
affirmative  action  employer. 

ALASKA'S  only  four  year  journalism  degree 
program  has  a  tenure  track  position  for  an  assis¬ 
tant  professor  beginning  August  24,  1981. 
This  position  is  responsible  for  teaching  basic, 
intermediate,  and  advanced  photojournalism 
courses,  plus  courses  in  the  news  editorial 
sequence.  Applicants  must  have  a  MA  in  jour¬ 
nalism  and  four  years  of  solid  media  experi¬ 
ence.  Starting  salary  is  approximately 
$27,900.  Send  resume  and  names  of  3  refer¬ 
ences  to  Dr  Mary  Elizabeth  Shutler,  Dean,  Col¬ 
lege  of  Arts  and  Sciences,  University  of  Alaska, 
Fairbanks  AK  99701.  Closing  date  is  June  23 
or  until  filled  after  that  date.  UAF  is  an  equal 
opportunity,  affirmative  action  employer  and 
educational  institution.  Women  and  minorities 
are  encouraged  to  apply. 


A  REQUEST 
TO  ALL 
ADVERTISERS: 

To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number  in 
all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


ASSISTANT  PROFESSOR,  Department  of 
Communications,  Texas  A&M  University. 
Teach  beginning  reporting  and  graphics.  PhD 
with  professional  experience  preferred.  Mas¬ 
ter's  degree  with  outstanding  professional  ex- 
perienceacceptable.  Salary  competitive.  Texas 
A&M,  the  state's  land  grant  institution,  has  a 
student  body  of  35,000.  It  is  located  90  miles 
north  of  Houston  in  a  growing  community  of 
85,000.  The  department  and  its  News- 
Editorial  and  Agricultural  Journalism  sequ¬ 
ences  are  accredited  by  the  American  Council 
on  Education  for  Journalism.  Send  application 
and  resume  to  Bob  G  Rogers.  Head,  Depart¬ 
ment  of  Communications,  Texas  A&M  Universi¬ 
ty,  College  Station  TX  77843.  Deadline:  June 
30,  1981.  Texas  A&M  is  an  Equal  Opportunity 
through  Affirmative  Action  employer. 

JOURNALISM:  One-year  renewable  appoint¬ 
ment  as  an  instructor  of  journalism  in  an  estab¬ 
lished  writing  program.  MA  and  at  least  one 
year  of  full-time  professional  experience  re¬ 
quired.  Teaching  load  includes:  mass  media, 
news  writing  &  reporting,  and  copy  editing. 
Minimum  salary  $12,200.  Post  resume,  three 
letters  of  reference,  official  transcripts  by  24 
July  1981  to:  Robert  D  Arner,  Head  and  Profes¬ 
sor  of  English,  University  of  Cincinnati,  Cincin¬ 
nati  OH  45221.  AA/EOE. 

MEDIA  WRITING.  An  one-year  teaching  posi¬ 
tion  in  magazine-advertising-script  writing. 
University  teaching  and  professional  media 
writing  experience  are  expected.  BA  degree  re¬ 
quired,  MA  preferred.  Write  before  July  1  to  Dr 
James  Chu,  Director,  Center  for  Information 
and  Communication  Studies,  California  State 
University,  Chico,  Chico  CA  95929.  Equal 
opportunity  employer. 

BROADCAST  JOURNALIST.  Tenure-track 
teaching  position  beginning  August  17,  1981. 
Teach  broadcast  journalism  and  at  least  one 
other  specialty  area,  such  as  newswriting,  his¬ 
tory,  law,  theory  or  ethics.  Master's  and  profes¬ 
sional  experience  required.  Doctorate  prefer¬ 
red.  Rank  and  salary  negotiable,  competitive. 
New  broadcast  journalism  sequence.  Master's 
pro^m.  Good  professional  relations  in  State 
Capital  and  media  center.  Apply  with  letter  and 
credentials  to: 

Dr  Luther  W  Sanders 
Acting  Chairperson 

Department  of  Journalism 
University  of  Arkansas  at  Little  Rock 

Little  Rock  AR  72204 
An  Affirmative  Action  Employer. 

ADMINISTRATIVE 

A  SUCCESSFUL  southern  California  web  offset 
commercial  printing  company  is  seeking  a 
take-charge  operations  manager  with  a  willing¬ 
ness  to  get  the  job  done!  A  practical  knowledge 
of  press,  camera,  distribution,  graphics,  sales 
and  accounting  is  essential.  The  atmosphere  is 
highly  competitive,  requiring  great  concern  for 
quality  and  timely  performance  from  a  3-shift 
operation.  Send  your  resume  complete  with 
salary  requirements  to:  JL  Allred,  7750  Convoy 
Ct,  San  Diego  CA  921 11. 

BUSINESS  MANAGER  needed  by  bi-weekly 
liberal  religious  journal  of  opinion  concerned 
with  politics  &  social  issues,  circulation  in  high 
teens.  Person  hired  will  be  responsible  for  su¬ 
pervising  promotion,  ad  sales,  purchasing, 
financial  reporting.  MBA,  publishing  experi¬ 
ence  preferred.  Must  be  entrepreneurial, 
energetic,  well-organized.  Modest  salary, 
perks,  pleasant  office.  Send  resume,  refer¬ 
ences  to  Editor,  Christianity  &  (Jrisis,  537  W 
121st  St,  New  York  NY  10027. 


Small  daily  with  printing  business  has  opening 
for  qualified  controller.  Newspaper  and/or 
printing  experience.  CPA  helpful.  Supenrise 
office  staff  and  data  processing  department. 
Excellent  salary.  Send  resume  with  salary  his¬ 
tory  to:  Journal  Record  Publishing  Co,  621  N 
Robinson,  Room  101,  Oklahoma  City  OK 
73102. 

GENERAL  MANAGER 

For  two-county  newspaper  operation  in  beauti¬ 
ful  area  of  Texas.  Not  daily  yet,  but  moving  in 
that  direction.  Good  compensation  package. 
Complete  resume  to  newspaper,  PO  Box 
340195,  Dallas  TX  75234. 

GENERAL  MANAGER— To  take  charge  of  a 
growing  publications  group  including  European 
operations.  Candidates  must  have  experience 
with  a  decentralized  operation  and  have  heavy 
marketing,  advertising  sales  and  promotion  ex¬ 
perience.  Primary  responsibilities  will  be  to 
assemble  an  aggressive  and  effective  market¬ 
ing  organization.  Company  is  headquartered  on 
the  west  coast  of  Florida.  Excellent  salary  and 
benefits.  Bonus  system  based  on  results.  Reply 
in  confidence  to  Box  2608,  Editor  &  Publisher. 


HELP  WANTED 

ADMINISTRATIVE 

INDUSTRIOUS  EDITOR-PUBLISHER  with 
news,  advertising  and  general  business  back¬ 
ground  to  run  northern  New  England  weekly. 
Growing  paper  in  attractive  area.  Good  salary 
and  profit  sharing  incentive  with  health  insur¬ 
ance.  home  and  auto  included  in  package.  Only 
responsible  and  hard-working  condidates  app¬ 
ly.  Ideal  husband-wife  opportunity.  Box  2584, 
Editor  &  Publisher. 


SENIOR  INTERNAL  AUDITOR 
Position  available  on  corporate  staff  of  major 
broadcasting/newspaper  group  located  in  Fin¬ 
ger  Lakes  region  of  upstate  New  York.  Account¬ 
ing  degree  plus  minimum  of  two  years  auditing 
experience  required.  Audit  experience  with 
broadcasting/newspaper  preferr^,  but  not  re¬ 
quired.  Approximately  50%  travel  to  out-of- 
state  locations.  Opportunity  for  advancement. 
Salary  commensurate  with  experience.  Send 
resume  and  salary  history  in  confidence  to  VP- 
(tontroller.  Park  Broadcasting,  Inc,  TO  Box 
550,  Ithaca  NY  14850. 

VICE-PRESIDENT  OF  FINANCE 
We  are  a  small  group  of  dailies  and  weeklies 
with  an  outstanding  opjxtrtuni^  open  on  our 
top  management  staff.  The  position  requires  a 
CPA  or  equivalent  who  has  the  ability,  know¬ 
ledge  and  experience  to  serve  as  the  chief 
financial  officer  of  our  corporation.  This  person 
will  oversee  our  group  business  office,  that 
administers  our  pension,  benefit  and  insurance 
programs,  manages  our  cash  reserves  and  man¬ 
ages  our  corporate  accounting  procedures.  This 
person  must  be  well-trained  in  all  phases  of 
accounting  and  have  experience  working  with 
computers.  This  is  an  excellent  opportunity  for 
the  right  person  and  it  will  provide  top  responsi¬ 
bility  with  appropriate  authority. 

The  salary  is  excellent  with  good  company  be¬ 
nefits.  If  you  are  interested,  please  send  me 
your  resume  that  includes  a  history  of  your  sal¬ 
ary  and  your  salary  requirements. 

John  E  Mitchell 
Executive  Vice-President 
Nixon  Newspapers,  Inc 
TO  Box  9 

Frankfort  IN  46041 


PUBLISHER 

TAMPA  BAY  BUSINESS,  an 
area  business  news  publication  in 
Tampa,  Florida  is  seeking  a  per¬ 
son  to  fill  the  position  of  Publisher 
of  this  recently  established,  con¬ 
trolled  circulation,  tabloid  format 
newspaper  serving  the  Tampa-St. 
Petersburg  area. 

Position  requires  newspaper 
general  management  experience 
with  emphasis  on  Sales  direction 
and  organization,  also  with  de¬ 
monstrated  ability  to  supervise 
administrative/circulation  func¬ 
tions  and  provide  overview  gui¬ 
dance  to  editorial  department. 

Position  truly  provides  opportun¬ 
ity  to  direct  and  develop  organiza-' 
tion  in  key  management  role. 

Successful  candidate  must  possess 
education  and  public  relations 
skills  commensurate  with  job 
duties. 

Position’s  salary,  fringe  benefits, 
and  status  comparable  to  that  of 
Publisher  of  50,000  circulation 
daily  newspaper. 

Please  reply  in  writing  detailing 
your  credentials  to: 

Hoerner  Publications 
c/o  A.  G.  Llewellyn 
Daily  Gate  City 
1016  Main  St. 

Keokuk  lA  52632 
(319)  524-8300 


EDITOR  &  PUBLISHER  for  June  20,  1981 


HELP  WANTED 


ADMINISTRATIVE 


CONTROLLER— tor  50,000  weekly  group. 
Growth  publisher.  Total  financial  management 
responsibility.  Resume,  salary  requirements  to 
Box  232,  Union  Lake  Ml  48085. 


ADVERTISING 


AWARD  WINNING  7-day  daily  with  12,000  cir¬ 
culation  located  in  Zone  4  is  seeking  experi¬ 
enced  ad  manager.  The  person  we  seek  must  be 
strong  in  all  phases  of  retail  ad  management. 
Outstanding  income  opportunity  with  excellent 
potential  for  advancement  into  top  manage¬ 
ment.  Box  2475,  Editor  &  Publisher. 


ADVERTISING  SALES  REPRESENTATIVE 
needed.  We  were  wiped  out  by  a  tornado  on 
April  22  and  are  in  the  process  of  rebuilding. 
Aggressive  young  publisher  needs  help  im¬ 
mediately  for  twice  weekly  shopper  combina¬ 
tion  near  St  Louis.  Send  resume,  salary  require¬ 
ments  to  Marten  Publications,  PO  Box  903,  De 
Soto  MO  63020. 


ADVERTISING  SALESPERSON  for  Zone  3,  six 
day  a  week  daily.  We  offer  significant  potential 
for  career  advancement.  Salary  and  commis¬ 
sion.  If  you  can  sell,  send  full  resume  to  Box 
2546,  Editor  &  Publisher. 


ADVERTISING  SALES/MANAGER— Position 
in  Zone  7  county  seat  weekly.  Need  a  self¬ 
starter  who  is  goal-oriented  and  wants  to  learn 
about  newspapering  and  is  interested  in  doing 
some  occasional  writing.  Near  lots  of  hunting, 
fishing  and  camping.  Send  resume  to  Box 
2470,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER 
The  La  Crosse  Tribune  is  looking  for  a  person  to 
fill  a  management  position  in  its  advertising 
department.  The  position  will  involve  the  direc¬ 
tion  and  motivation  of  a  nine-person  local  sales 
staff.  Applicants  should  have  a  minimum  of 
three  years  of  advertising  sales  and  sales  man¬ 
agement  experience. 

This  is  the  Number  2  job  in  the  T ribune's  adver¬ 
tising  department. 

The  Tribune  is  a  35,000  circulation  7-day-a- 
week  paper  in  a  growing  retail  and  service  mar¬ 
ket.  Interested  applicants  may  write  Donna 
Taylor,  Personnel  Manager,  La  Crosse  Tribune. 
401  North  Third  St,  U  Crosse  Wl  54601.  A 
cover  letter  and  detailed  resume  should  be  in¬ 
cluded.  An  equal  opportunity  employer. 


AD  MANAGER — 6M  daily  with  TMC  shopper 
needs  shirt-sleeve  manager  who  can  sell,  mer¬ 
chandise,  do  spec  layouts,  train  and  direct 
staff,  plan  and  execute  special  promotions,  de¬ 
velop  co-op.  Good  salary  and  bonus.  Past  3 
managers  now  publishers.  Noble  Welsh,  Terrell 
Tribune,  Box  669,  Terrell  TX  75160. 


AD  MANAGER 

Aggressive,  articulate,  results  oriented  mana- 
«r  for  6000  circulation  weekly  on  Hilton  Head 
Island,  South  Carolina.  Self-starting  ability  a 
must.  Please  send  resume  and  salary  require¬ 
ments  to  Gene  Stewart,  Savannah  News-Press, 
PO  Box  1088,  ^vannah  GA  31402. 


ADVERTISING  DIRECTOR 
Dynamic,  innovative  leader  wanted  to  train, 
motivate  and  lead  a  young  sales  staff  of  a  large 
suburban  group  in  a  major  Midwestern  metro 
market.  A  record  of  successful  sales  leadership 
in  a  competitive  market  is  important.  Attractive 
compensation  package.  Tell  why  you  should  be 
considered  in  a  letter  with  your  resume  to  Box 
2611,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 
TELEPHONE  SALES 
SUPERVISOR 


If  you  have  successul  classified  advertising  su¬ 
pervision  experience  and  would  like  to  join  a 
young  expanding  company  in  a  management 
position  send  resume  and  salary  requirements 
to  Box  174,  Clarence  NY  14031.  Relocate  to 
Zones  1  or  2. 


CLASSIFIED  ADVERTISING 
TELEPHONE  SALES 


Major  metropolitan  publication  in  Zone  2  seeks 
aggressive  sales  oriented  telephone  repre¬ 
sentatives  for  our  classified  advertising  depart¬ 
ment.  We  offer  EXCELLENT  salary  and  be¬ 
nefits,  as  well  as  lucrative  incentive  programs. 
College  background  and  previous  sales  and/or 
advertising  experience  helpful.  If  you  are  se¬ 
rious  about  a  career  in  advertising  sales  and 
feel  you  are  qualified  for  this  challenging 
opportunity  please  send  resume  and  other  de¬ 
tails  about  yourself  to  Box  2577 ,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


ADVERTISING 


ADVERSTISING  SALES  MANAGER 
Upper  Midwest  50,000  group-owned  regional 
daily.  Excellent  potential  to  advance  quickly  to 
advertising  director  from  this  Number  2  posi¬ 
tion.  Ideal  candidate  will  have  both  sales  and 
management  experience  in  classified  and  re¬ 
tail.  Responsibilities  will  include  detail  ex¬ 
pense  and  income  budget  planning  and  opera¬ 
tion.  History  of  creative  newspaper  sales  prom¬ 
otion  a  must. 

Forward  resume  in  confidence  including  salary 
requirements  to  Box  2558,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
For  group  of  5  shoppers  plus  weeklies,  maga¬ 
zines  with  over  100,000  total  circulation. 
Growing  company  wants  applicants  with  strong 
management  experience,  shopper  work  prefer¬ 
red  and  good  organizational  and  training  skills 
for  staff  of  10.  Good  track  record  a  must,  live  in 
rural  area  close  to  metro  life.  Excellent  oppor¬ 
tunity  for  right  person,  salary  negotiable,  top 
benefits.  Send  resume  to  Francis  Moul,  BoxO, 
Syracuse  NE  68446. 


ADVERTISING  SALES  MANAGER  TRAINEE. 
The  Daily  World,  a  6  day,  15,000  circulation 
daily,  in  Opelousas.  Louisiana  is  seeking  an 
experienced  advertising  sales  person/manage¬ 
ment  trainee.  Good  opportunity  for  advance¬ 
ment.  Full  benefits.  Send  resume  to  the  Daily 
World,  PO  Box  1179,  Opelousas  LA  70570  or 
call  (318)  942-4971,  Will  Pitre,  Advertising 
Director. 


ADVERTISING  DIRECTOR  PLUS— Profession¬ 
al  with  20  years  experience  in  newspapers  and 
shoppers.  Box  2606,  Editor  &  Publisher. 


ONE  OF  MICHIGAN'S  largest  weekly  newspap¬ 
ers  is  looking  for  an  experienced  professional 
salesperson  to  fill  a  new  position  on  ad  staff. 
Must  have  ability  to  deal  with  owners  and  ex¬ 
ecutives  of  large  business  organizations  and 
work  productively  with  ad  manager.  Salary 
negotiable,  consistent  with  bacl^round  and  ex¬ 
perience  plus  excellent  commission  program 
and  many  other  benefits.  Send  resume  to  San¬ 
dra  Williams,  Ad  Manager,  The  Suburban 
News,  G-4461  Richfield  Rd,  Flint  Ml  48506. 


RETAIL  SALES  REPRESENTATIVE 
If  you  are  interested  in  working  for  the  fastest 
growing  daily  and  Sunday  newspaper  in  Illinois, 
this  is  for  you.  Past  newspaper  ad  sales  experi¬ 
ence  is  required  accompanied  by  a  related  edu¬ 
cational  background.  Ability  to  layout  ads  is 
also  helpful.  Ambitious,  hardworking  salesper¬ 
son  will  find  excellent  opportunity  for  career 
development.  Send  resume  and  salary  history 
to  Personnel  Manager,  The  Daily  Pantagraph. 
Bloomington  IL  61701. 


SOMEWHERE  there  is  a  good  ad  manager  on  a 
small  daily,  or  a  second  person  on  a  larger  paper 
that  wants  the  challenge  of  running  a  large  13 
person  retail  and  creative  department,  and 
oversee  ad  manufacturing  in  a  42,000  paid 
AM-PM  daily  and  Sunday  in  beautiful  area. 
Opening  created  by  promotion  to  publisher  in 
our  group.  Beautiful  environment,  salary,  fring¬ 
es.  Experience  in  all  aspects  of  people,  budget¬ 
ing  and  goals  very  helpful.  Apply  with  resume, 
date  of  availability  and  salary  expectations  in 
first  letter  to  CF  McClughan,  Advertising  Direc¬ 
tor,  News  &  Daily  Advance,  Box  10129,  Lyn¬ 
chburg  VA  24506. 


SALES  MANAGER  for  88  year  old  weekly  and 
companion  shopper  in  Wisconsin.  Must  have 
proven  sales  record.  Enterprise-News,  Box 
190,  Wittenberg  Wl  54499.  Good  move  up. 


SALES  MANAGER 

If  you  have  a  successful  sales  record  including 
major  account  and  top  level  chain  store  ad  sales 
in  a  competitive  market,  we  want  to  talk  to  you. 
Demonstrated  ability  in  sales  training  and 
motivation  is  a  definite  plus.  We  are  the  largest 
suburban  weekly  group  in  Kansas  City  and  offer 
excellent  compensation  with  a  full  range  of  be¬ 
nefits.  Call  Ron  Lindsay,  collect  at  (816)  454- 
9660. 


TWO  CALIFORNIA  NEWSPAPERS  need  a  pro 
in  advertising  sales.  Salary  plus  commission 
and  other  incentives.  Send  resume  to  Kern 
Herald,  PO  Box  3224,  Bakersfield  CA  93385 
or  call  for  appointment  (805)  323-2430. 


TRAVEL  AND  RESORT  ACCOUNT  EXECUTIVE 
We  have  an  opening  in  our  national  advertising 
department  for  an  aggressive,  sales  goal- 
oriented  individual  experienced  in  newspaper 
advertising  sales.  Duties  involve  selling  and 
servicing,  travel,  resort  and  transportation 
accounts.  We  offer  a  good  starting  salary  and 
commission  plan,  excellent  benefits  and 
opportunity  for  advancement.  Send  confiden¬ 
tial  resume  to:  Mary  Stokes,  The  Knight  Pub¬ 
lishing  Co,  (publishers  of  The  Charlotte  News 
and  The  Charlotte  Observer),  PO  Box  32188, 
Charlotte  NC  228232.  EOE. 


HELP  WANTED 


ADVERTISING 


COME  TO  THE  BEAUTIFUL  Adirondack  Moun¬ 
tains  in  New  York  to  sell  for  one  of  the  best 
small  daily  newspapers  in  the  country.  Great 
life-^le  for  e^essive  salesperson.  Write  all 
details  to  William  Doolittle,  Elox  318,  Saranac 
Lake  NY  12983. 


LIVE  AT  beautiful  Lake  Tahoe.  Join  our  growing 
staff.  Display  advertising  salespeople  needed 
by  Tahoe's  oldest  weekly  newspaper.  Salary, 
incentive  program  plus  company-paid  benefits. 
Write  Mike  Julianelle,  Advertising  Director, 
Lake  Tahoe  News,  PO  Box  6^,  South  Lake 
Tahoe  CA  95705. 


MARKETING  DIRECTOR — Amessive,  innova¬ 
tive  leader  for  hard  news,  55,000,  Zone  5 
group,  dominant  in  market.  Growth  publisher. 
Box  2585,  Editor  &  Publisher. 


ARTIGRAPHICS 


ILLUSTRATOR — The  Virginian-Pilot  is  seeking 
the  best  newspaper  illustrator  in  the  country. 
The  job  requires  intelligence,  imagination,  ver¬ 
satility,  speed,  energy  and  superb  drafts¬ 
manship.  The  successful  applicant  must  be 
familiar  with  offset  production,  the  limitations 
of  newsprint  and  the  potential  of  full  color. 
Arresting,  informative  feature  illustrations  will 
be  the  main  responsibility  but  the  job  will  also 
demand  some  creative  page  design,  photo 
cropping  and  topography.  We  need  an  artist 
who  can  translate  complex  stories  into  telling 
visual  images  quickly  and  cheerfully.  We  do  not 
need  a  cartoonist.  Please  send  resume  and 
work  samples — some  humourous,  some 
serious;  some  black  and  white,  some  full  col¬ 
or— to:  George  Bryant,  Assistant  to  the  Manag¬ 
ing  Editor,  The  Virginian-Pilot,  150  W  Bramb- 
leton  Av,  Norfolk  VA  23501. 


MAGAZINE  DESIGNER/PRODUCTION 
MANAGER 

Award-winning,  twice  weekly  needs  design 
conscious  person  to  take  complete  responsibil¬ 
ity  for  producing  tab  from  editorial  idea,  de¬ 
sign,  layout,  through  camera-ready  art.  Hands- 
on,  shirt  sleeve  abrlity,  knowledge  of  budgeting 
and  cost  control,  and  a  "people"  oriented  man¬ 
ager  who  can  help  staff  motivate  itself  to  pro¬ 
duce  and  achieve  excellence  in  design  and 
finished  product. 

Growing,  inventive  corporation  in  Ohio  offers 
excellent  salary,  benefits,  and  working  atmos¬ 
phere.  Write  Box  2109,  Editor  &  Publisher. 


CIRCULATION 


AGGRESSIVE  CIRCULATION  SUPERVISOR 
needed  for  Las  Vegas'  No.  1  newspaper 
(100,000  circulation!  Strong  background  in 
sales  and  administrating  circulation  programs. 
Company  benfits  and  great  potential  for 
advancement  with  Donrey  Media  Group.  Send 
resume  and  salary  requirements  to  Circulation 
Director,  PO  Box  70,  Las  Vegas  NV  89101 .  An 
equal  opportunity  employer. 


BIG  OPPORTUNITY  in  by  sky  country  for  circu¬ 
lator  with  a  love  for  the  West  and  a  desire  to  get 
ahead.  Small  group  of  community  newspapers, 
2  dailies,  a  weekly  and  a  bi-weekly,  looking  for 
trainee  to  work  into  circulation  manager  posi¬ 
tion.  Some  travel,  considerable  responsibility 
for  the  right  person.  Send  resume  background 
and  salary  requirements  to  John  Sullivan, 
Livingston  Enterprise,  Livingston  MT  59047. 


CIRCULATION  MANAGER  for  11,000  PM  dai¬ 
ly  in  pleasant  Ohio  community.  Must  be  ma¬ 
ture,  promotion  minded  planner  able  to  direct 
small  staff  and  motor  routes.  Send  resume  and 
salary  requirements  in  confidence  to  Box 
2511,  Editor  &  Publisher. 


IDEAL  OPPORTUN ITY  for  young  circulator  who 
is  intelligent  and  willing  to  apply  himself  in 
handling  a  20,000  daily  in  the  Eastern  part  of 
Zone  5.  If  you  are  intrested  in  moving  up  from  a 
smaller  daily  send  your  resume  to  Box  2589, 
Editor  &  Publisher.  Your  reply  will  be  held  in  the 
strictest  confidence. 


MANAGER— Hard  news,  55,000  weekly  group 
dominant  in  Zone  5  growth  area.  Excellent  spot 
for  innovative,  hands-on  circulator  to  build  with 
expanding  publisher.  Box  5555,  Editor  &  Pub¬ 
lisher. 


SALES  MANAGER 

Medium  size  daily.  Zone  2.  We  are  seeking  an 
aggressive  creative  individual  to  head  all  cir¬ 
culation  sales.  This  position  will  be  responsible 
for  carrier  promotion,  single  copy  and  phone/ 
crew  solicitation.  Applicant  must  have  prior  ex¬ 
perience  in  circulation  sales.  Excellent  oppor¬ 
tunity  with  growth  potential.  Qualified  appli¬ 
cants  send  resume  and  salary  history  to  Box 
2418,  Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  SINGLE  COPY 
SALES  MANAGER 

Major  metropolitan  East  Ccast  daily  seeking 
aggressive,  sales-oriented  specialist  to  direct 
expansion  of  single  copy  operation.  Minimum 
10  years  circulation  experience  with  at  least  2 
years  single  copy  sales  management  in  com¬ 
petitive  metropolitan  market.  Challenging 
opportunity  for  qualified  candidate.  Salary 
commensurate  with  experience.  Send  com¬ 
plete  resume  to  Box  2576,  Editor  &  Publisher. 


CIRCULATION  MANGER.  New  Jersey  ABC 
mail  and  carrier  weeklies.  Experienced  self¬ 
starter,  promotion  minded  and  gocto  adminis¬ 
trator.  S^  resume  and  salary  requirements  to 
Box  2578,  Edi^  &  Publisher. 


CIRCULATION  MANAGER  for  medium  size 
daily  in  northern  Minnesota.  Must  have  ability 
to  handle  complete  operation.  Write  Box  2610, 
Editor  &  Publisher. 


CIRCULATION  DIRECTOR  for  15,000  5  day 
and  Sunday  Sunbelt  publication.  Little  mer¬ 
chant  conversion  and  shopper  experience  a 
must.  Must  have  demonstrated  knowledge  of 
circulation.  Respond  to  Jim  Blair,  teneral 
Manager,  The  Daily  Independent.  Kannapolis 
NC  Moisi;  (704)  932-3131. 


CIRCULATION  DIRECTOR  for  45,000  MES  in 
southern  Indiana.  Must  be  excellent  in  plan¬ 
ning,  organizing,  staffing  and  controlling. 
Great  opportunity  to  join  new.  aggressive  man¬ 
agement  team  in  a  rebuilding  effort.  Write  in 
confidence,  giving  employment  and  salary  his¬ 
tory  to:  General  Manager,  Tribune-Star  Pub¬ 
lishing  Co,  721  Wabash  Av,  Terre  Haute  IN 


DATA  PROCESSING 


DATA  PROCESSING 
Sacramento,  California 

McClatchy  Newspapers,  a  multi-plant  group  of 
newspapers,  cable  television  systems,  and 
radio  stations  has  challenging  position  at 
corporate  level  in  Sacramento  for  data  proces¬ 
sing  manager  with  strong  adminstrative  and 
supervisory  experience.  Should  have  minimum 
of  2  years  supervisory  experience  in  medium¬ 
sized  data  processingshop  and  be  familiar  with 
Bunoughs,  Hewlett  l^kvd  and  Digital  com¬ 
puter  equipment.  Good  salary  plus  liberal  vaca¬ 
tion,  medical  and  retirement  benefits.  All  re¬ 
plies  held  in  sbict  confidence,  ^ply  in  person 
or  send  detailed  resume  including  availability 
for  personal  interview  to:  Personnel  Depart¬ 
ment,  McClatchy  Newspapers,  21st  &  Q  Sts, 
Sacramento  CA  95816, 

An  Equal  Opportunity  Employer 


EDITORIAL 


ASSISTANT  EDITOR 

California  daily  newspaper  is  seeking  an  experi¬ 
enced  assistant  editor  with  a  strong  back¬ 
ground  in  graphic  design.  We  are  KJO.OOO- 
plus  circulation  daily  newspaper  preparing^to 
move  forward  into  the  '80s  and  beyond.  The 
individual  we  are  seeking  should  have  experi¬ 
ence  in  newsroom  management  and  be  able  to 
offer  a  strong  background  in  creative  graphics. 
Please  send  resume,  samples  of  previous  work 
and  salary  requirements  to  Box  2320.  Editor  & 
Publisher. 


ARIZONA  REPUBLIC  news-copy  desk  looking 
for  top-notch  editor  and  headline  writer. 
Advancement  wide  open  if  you  measure  up.  Job 
vacant  August  1.  Tryout  mandatory.  First-time 
applicants  only,  please.  Send  resume  with  re¬ 
ferences  to  B  Clair  Cobb,  News  Editor,  Arizona 
Republic,  Box  1950,  Phoenix  AZ  85001. 


ASSISTANT  CITY  EDITOR  for  medium-size 
West  (toast  newspaper.  Should  have  5  years 
experience,  be  well  versed  in  design,  copy  edit¬ 
ing,  story  assignment  and  other  administrative 
tasks.  Send  resume  and  salary  history  to  Box 
2575,  Editor  &  Publisher. 


BROADCAST  JOURNALISM 
Are  you  an  experienced  newspai^  journalist 
for  whom  a  career  in  broadcast  journalism  is 
sheer  fantasy?  Well,  the  Frank  E  Gannett  (ton- 
ter  at  Northwestern  University  now  has  a  prog¬ 
ram  that  can  help  you  translate  your  fanasty 
into  reality.  Our  broadcast  fellows  program  at 
the  Medill  School  of  Journalism  will  teach  you 
broadcast  techniques  and  give  you  a  chance  to 
practice  those  skills  while  reporting  in  Chicago 
and  Washington,  DC.  In  Washington  you  will 
work  for  one  of  eight  commercial  television  sta¬ 
tions  producing  video  taped  news  stories.  The 
deadline  for  application  is  August  15.  For  more 
information  call  (312)  492-5228  or  write: 

BROADCAST  FELLOWS  PROGRAM 
NORTHWESTERN  UNIVERSITY 
1845  Sheridan  Rd 
Evanston  IL  60201 
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HELP  WANTED 


ANTIQUES  EDITOR 

Editor  wanted  for  solid  Midwest  antique  and 
auction  weekly,  34, 000  paid  subscribers.  14th 
year.  Tri-State  Trader,  PO  Box  90,  Knightstown 
IN  46148;  (317)  345-5133. 

COPY  EDITOR— Michigan  PM  daily  needs 
bright,  energetic  journalist  with  experience  in 
copy  editing,  page  layout,  and  VDTs.  Send  re¬ 
sume  and  references  to:  Managing  Editor,  The 
Saginaw  News,  Saginaw  Ml  48605  by  July  1. 

CITY  EDITOR  for  northeast  Texas  daily  of 
32,000.  Need  an  experienced  city  desk  person 
looking  to  move  upand  direct  a  talented,  young 
staff  of  1 1  reporters  and  an  assistant  city  edi¬ 
tor.  Job  demands  a  stern  but  patient  hand  to 
harness  an  abundance  of  energy.  Applicants 
should  be  self-starters  looking  to  advance  in  the 
profession.  Send  resume  and  salary  re- 

?uiremetstO:  David  Kubissa,  Managing  Editor, 
exarkana  Gazette,  PO  Box  621,  Texarkana  TX 
75501. 


CITY  EDITOR 

Exceptional  opportunity  to  join  one  of  Pacific 
Northwest's  finest  daily/Sunday  AM  newspap¬ 
ers.  25  person  newsroom,  modern  compute¬ 
rized  plant.  Local  news  excellence  our  trade 
mark  (22  awards  in  1980);  emphasison  quality 
writing/photojournalism.  Requirements:  2-3 
years  reporting  experience,  top  desk  /  editing  / 
grammar  skills;  solid  news  judgment;  mature 
working  style.  Prime  spot  for  aggressive,  in¬ 
novative  leader  seeking  eventual  managing  edi¬ 
tor  slot.  Send  letter,  resume,  recent  clips/edi¬ 
tions;  salary  history  and  expections  to  Neil  C 
Hopp,  Managing  Editor,  The  Times-News,  PO 
Box  548,  Twin  l^lls  ID  83301.  No  phone  calls. 

COMBINATION  reporter,  assistant  editor, 
assistant  night  editor.  VDT  experience  prefer¬ 
red.  AM  paper.  Zone  7.  Box  2613,  Editor  & 
Publisher. 

EXCELLENT  POST  open  for  productive  journal¬ 
ist  on  multi-magazine  staff.  2-3  years  mini¬ 
mum  experience,  i^riculture  background  help¬ 
ful.  Little  Publications,  6263  Poplar,  Memphis 
TN38119. 

INTERNS  WANTED  to  work  for  3  months  with 
top  investigative  reporter.  No  pay,  but  great 
experience.  Send  resume  and  clips  to  Jack 
Anderson,  1401  16th  St  NW,  Washington  (X) 
20036. 

METRO  DAILY,  Zone  9,  needs  slot  person 
soonest.  Only  top  people  need  apply.  Call  Gary 
Thompson  (702)  385-311 1  or  send  resume  to 
Las  Vegas  Sun.  Box  4275,  Las  Vegas  NV 
89106. 


EDITORIAL 

ASSISTANT 

THE  NEW  FARM,  a 
national  organic  farming 
magazine  published  by 
Rodale  Press,  has  an  im¬ 
mediate  entry  level  open¬ 
ing  for  a  self-starter  to 
answer  reader  questions, 
compile  and  edit  four  de¬ 
partments,  proof  copy  and 
do  some  writing.  Good  be¬ 
nefits,  working  condi¬ 
tions  and  chance  for 
advancement.  Prefer  re¬ 
cent  Ag-journalism  grad. 
Working  knowledge  of 
farming  mandatory.  Send 
resume,  recent  writing 
samples  and  salary  re¬ 
quirements  to: 

Personnel  Department 
(NF-EP) 

RODALE  PRESS,  INC. 

33  E.  Minor  St 
Emmaus  PA  18049 
E.O.E. 


HELP  WANTED 


EDITOR  for  98,000  circulation  semi-weekly 
newspaper  on  the  coast  of  Florida.  We  are  look¬ 
ing  for  an  aggressive  editor  who  is  committed  to 
award  winning  community  journalism.  Excel¬ 
lent  pay,  benefit  package  and  growth  potential. 
Send  resume  and  salary  history  to;  Box  2592, 
Editor  &  Publisher. 

EDITOR 

5  day  daily,  5000  circulation,  five  person  staff. 
Growing  central  Texas  city  of  11,000.  VDT's 
plus  quality  production.  The  individual  we  seek 
must  have  solid  abilities  in  management,  writ¬ 
ing,  photography  and  graphics.  Send  resume, 
clips,  salary  requirements  in  confidence  to: 
Charles  A  Schulz,  Taylor  Daily  Press,  PO  Box 
1040,  Taylor  TX  76574. 

EDITOR 

Prestigious,  major,  regional  Jewish  newspaper. 
Manage  editorial  staff  of  7.  Unusual  appoint¬ 
ment.  Will  pay  relocation  costs  to  Philadelphia. 
Write  Robert  Forman,  Director,  Federation  of 
Jewish  Agencies,  226  S  16th  St,  Philadelphia 
PA  19102. 

FEATURE  WRITER  needed  by  growing  dyna¬ 
mic  Zone  5  weekly.  Should  have  at  least  two 
years  of  on  the  job  experience  and  proven  abil¬ 
ity  to  create  feature  material  and  handle  gener¬ 
al  assignment  reporting.  Knowledge  of  photo¬ 
graphy,  darkroom  techniques  and  layout  help¬ 
ful.  Please  send  resume  and  clips  along  with 
salary  requirements  to  Box  2549,  Editor  &  Pub¬ 
lisher. 

FEATURES  EDITOR 

Can  you  put  out  a  lively  feature/lifestyle  sec¬ 
tion?  The  person  we  re  looking  for  may  be  No.  1 
at  a  medium  sized  daily  and  ready  to  move  to  a 
bigger  paper  with  a  larger,  more  talented  staff. 
Or  you  may  be  No.  2  in  a  good-sized  operation 
and  eager  to  get  your  hands  on  a  section  you  can 
call  your  own.  Wherever  you  are,  you've  got 
good  ideas  and  know  how  to  inspire  assistant 
editors  and  reporters.  Let  us  hear  from  you. 
We're  a  Great  Lakes  city  in  the  Northeast.  Box 
2563,  Editor  &  Publisher. 

GROUP  EDITOR 

Award-winning  California  daily  and  weekly 
newspaper  group  is  seeking  a  top-notch  editor/ 
manager  to  oversee  its  overall  news/editorial 
operations.  The  individual  we  seek  should  be  a 
high  caliber  professional  with  management  ex¬ 
perience  in  all  phases  of  news/editorial  opera¬ 
tions  of  medium  or  large  size  daily  newspapers 
and  have  a  thorough  understanding  of  profes¬ 
sional  management  concepts.  Please  send  your 
salary  history  and  resume  to  Box  2319,  Editor 

6  Publisher. 

IMMEDIATE  OPENING  for  managing  editor  of 
highly  respected  newspaper  in  Perry,  Georgia. 
Position  r^uires  experience  in  overall  manage¬ 
ment  of  weekly  operation.  Ideal  candidate  will 
have  editorial  skills,  management  ability  and 
sound  understanding  of  the  business  office. 
Mechanical  and  photographic  experience  very 
desirable.  Contact  Tom  Reed,  (912)  923- 
6432. _ 

NEWS  (layout)  EDITOR  for  street  edition  by 
aggressive  medium-size  daily  on  Florida  coast. 
Must  be  strong  on  graphics,  headlines  and 
sales  grabbers.  Send  resume,  work  samples  to 
Box  2399,  Editor  &  Publisher. 


COPY  EDITOR 

A  seasoned  editor,  preferrably 
with  long  experience  with  a 
major  daily  newspaper  and/or 
a  national  magazine,  for  a  copy 
editor  slot  with  a  large  suc¬ 
cessful  and  prestigious  nation¬ 
al  magazine  based  in  New 
York.  Position  requires  article 
editing,  some  rewrite  and  heip 
on  headiines.  Only  first  rate 
professionais  shouid  appiy. 
Salary  is  high  but  so  are  the 
requirements.  Piease  submit 
resume  in  confidence  to: 

Box  JCE 
Room  506 
400  Madison  Av 
New  York  NY  10017 

An  Equal  Opportunity  Employer  UIF 


HELP  WANTED 


MANAGING  EDITOR 

You  are  bright,  talented  and  energetic.  You 
have  solid  news  judgment,  skills  in  layout  that 
can  make  a  newspaper  sparkle,  and  an  ability  to 
motivate  and  manage  a  small  but  talented  news 
staff.  You  are  innovative  enough  to  meet  the 
challenges  of  involvement  with  a  pilot  videotext 
project.  We  are  an  11, 500  circulation  dily,  PM 
on  weekdays  and  AM  on  Saturday,  located  in  a 
pleasant  Ohio  town  with  tree-lined  streetsand  a 
fine  shopping  mall.  Send  a  letter  outlining  why 
you're  the  person  for  this  job,  salary  expecta¬ 
tions,  resume,  and  several  stories  and  layouts 
to:  Kaj  Spencer,  Publisher,  The  Advertiser  Tri¬ 
bune,  PO  Box  778,  Tiffin  OH  44883, 

MANAGING  EDITOR  for  15,000  circulation 
daily.  Requires  experience  In  management  as 
well  as  a  strong  background  in  community  and 
benefit  program.  Challenging  job  for  the  right 
person.  Contact  Tom  Reeves,  Daily  Reporter- 
Herald  PO  Box  59,  Loveland  CO  80537. 

MANAGING  EDITOR 

Are  you  good  enough  to  make  it  in  a  market  that 
matters?  Editor/reporter  with  minimum  5  years  ; 
experience  sought  to  join  management  team  of 
Chicago's  fastest  growing,  paid-circulation 
weekly  newspaper  chain.  Position  involves 
editing  and  directing  staff  on  one  or  more  pap¬ 
ers  in  a  160,000  circulation  group.  Growth 
opportunities  abound  with  this  Time  Incorpo¬ 
rated  subsidiary  company  that  has  established 
a  national  reputation  for  professional  journal¬ 
ism.  Excellent  benefits  plus  a  competitive 
starting  salary.  Please  send  resume  plus  copy 
of  paper  along  with  salary  expectation  to  Lawr¬ 
ence  A  Setnicar,  Pioneer  Press,  Inc,  1232  Cen¬ 
tral  Ave,  Wilmette  IL  60091.  EOE-M/F. 

NEWS  EDITOR— The  Kansas  City  Labor 
Beacon,  40,000  circulation  weekly  among 
AFL-CIO  members,  has  immediate  need  for  a 
labor-oriented  news  editor.  Minimum  3  years 
experience,  more  preferred.  Strong  in  tight 
writing,  editing,  photography,  layout.  Salary 
open,  union  benefits.  Send  letter,  resume,  re¬ 
ferences,  clips  to  David  Peery,  Editor,  1015 
Central,  Kansas  City  MO  64105. 

NEW  YORK  BUREAU  CHIEF  for  our  2  energy 
newspapers — one  established,  the  other  up- 
and-coming.  We  want  a  go-getter  to  cover  both 
the  financial  community  and  the  top  com¬ 
panies  and  trade  associations  in  the  Northeast. 
Send  resume,  clips  to  DeVan  L  Shumway,  The 
Oil  Daily  &  Coal  Industry  News,  227  National 
Press  Bldg,  Washington  DC  20045. 

REGIONAL  EDITOR  on  11,000  6-day  PM  in 
Middle  West.  No  correspondence.  Some  farm. 
Lots  of  features  and  photos.  All  benefits  includ¬ 
ing  profit  sharing.  Write  Box  2579,  Editor  & 
Publisher. 

REPORTER  to  cover  Congress/Federal  agen¬ 
cies.  Strong  experience  with  dailies  or  wire  ser¬ 
vices  a  must.  Send  clips,  resume  to  States 
News  Service,  316  Pennsylvania  Av  SE, 
Washington  DC  20003. 

SMALL  TWICE  WEEKLY  Bay  area  newspaper 
wants  major  upgrade  in  editorial  product.  We 
have  bright  future  and  so  will  new  editor.  Solid 
experience  in  repprting,  editing,  layout  essen¬ 
tial.  Editorial  writing  a  big  plus.  First  rate  pay- 
benefits  and  challenge  for  first  rate  candidate. 
Reply  Box  2590,  Editor  &  Publisher. 

SPORTS  EDITOR 

Aggressive  professional  wanted  to  direct  the 
sports  desk  of  our  medium-sized  Zone  1  daily. 
It's  not  enough  to  cover  the  games.  We  want  to 
cover  the  issues.  We  want  to  be  ahead  of  the 
trends  in  recreation.  Person  we  seek  will  fight  to 
get  sports  onto  page  1.  The  successful  appli¬ 
cant  will  be  one  who  knows  howto  plan  and  how 
to  lead.  We  want  someone  with  a  hard  nose  for 
news,  a  bright  and  breezy  style  and  a  flair  for 
page  design.  Excellent  pay  and  benefits  for  the 
right  experienced  person.  Send  clips,  samples 
pages  and  resume  to  Box  2570,  Editor  &  Pub¬ 
lisher.  An  equal  opportunity/affirmative  action 
employer. 

SPORTS  EDITOR.  1  person  department.  VDT 
experience  preferred.  AM  paper.  Zone  7.  Box 
2614,  Editor  &  Publisher. 

WIRE  EDITOR/EDITORIAL  PAGE  EDITOR 
Award-winning  California  100,000-plus  cir¬ 
culation  daily  newspaper  is  looking  for  an  ex¬ 
perienced  wire  editor  and  an  experienced  edito¬ 
rial  page  writer/editor.  We  offer  an  opportunity 
to  work  with  other  professional  journalists,  sal¬ 
ary  commensurate  with  ability,  a  full  range 
fringe  benefit  program  and  an  opportunity  to 
live  in  one  of  the  most  desirable  areas  in  the 
countnr.  The  individuals  we  seek  should  have  at 
least  3  years  experience.  Please  send  resume 
and  salary  requirements  to  Box  2321,  Editor  & 
Publisher. 


HELP  WANTED 


TOP  EDITOR 

Experienced  editor  with  a  flair  for  upbeat  news 
gathering  and  layout  wanted  for  strong  weekly 
in  sophisticated  suburb  not  far  from  Boston. 
This  IS  a  top  slot  for  a  motivator  with  an  able 
staff.  Send  resumes  and  references  to  Box 
2574,  Editor  &  Publisher.  Replies  will  be  kept 
confidential. 


VIDEOTEX!  EDITOR 
AND  MANAGER 

We  are  helping  to  shape  the  landscape  in  elec¬ 
tronic  newspapering.  We  will  spend  this  sum¬ 
mer  "debugging"  equipment,  refining  the  data 
base,  and  outlining  the  marketing  strategy; 
then  "go  to  press"  this  fall.  Over  600  "pages" 
will  be  on-line  initially,  thousands  more  later. 
You  probably  have  some  reporting  and  copy 
editing  experience,  and  also  have  a  grasp  of 
management  and  marketing  principles.  Send 
me  a  letter  explaining  why  you  are  the  person  to 
edit  and  direct  this  project.  Include  a  resume, 
salary  expectations,  and  some  examples  of  your 
work.  Mail  tO:  Kaj  Spencer,  Publisher,  The 
Advertiser  Tribune,  PO  Box  778,  Tiffin  OH 
44883. 

WE  NEED  a  versatile  reporter  who  is  interested 
in  helping  put  together  a  good  weekly  newspap¬ 
er.  Makeup  and  photography  experience  help¬ 
ful,  but  we'll  train  you  if  you  are  willing  to  work 
hard  to  put  out  a  quality  product.  Call  or  write 
Brian  Sherman,  The  Bowie  County  News,  Box 
818,  New  Boston  TX  75570;  (214)  628- 
2535. 

WRITER-PHOTOGRAPHER 
Well-established  Zone  5  agricultural  and  in¬ 
dustrial  communications  agency  seeks 
talented  reporter/feature  writer  with  camera 
skills,  or  will  train  good  writer  in  photography. 
Must  be  willing  to  travel  US  and  Canada.  Prefer 
2-5  years  newspaper  or  magazine  writing  ex¬ 
perience.  Must  have  some  familiarity  with  mod¬ 
ern  agriculture  and  rural  life.  Excellent  oppor¬ 
tunity  with  good  salary  and  fringe  benefits. 
Send  letter,  resume,  and  a  few  non-returnable 
published  samples  to:  Box  2564,  Editor  &  Pub¬ 
lisher. 

WEEKLY  NEWSPAPER,  central  New  Jersey 
needs  someone  who  can  do  it  all  and  do  it 
well— reporting,  rewrite,  editing,  layout, 
heads.  The  hours  are  long,  the  standards  are 
high  and  the  work  load  is  heavy.  We  offer  a 
paper  in  which  you  can  take  pride,  editorial 
freedom,  and  decent  salary  ($13,000)  with 
some  benefits.  Applicants  must  have  some 
newspaper  experience  and  a  strong  desire  to 
help  produce  the  best  weekly  possible.  Call 
(201)  739-1010  or  write  The  Independent,  PO 
Box  81,  Key  Port  NJ  07735. 

WANTED:  Reporter,  with  emphasis  on  court 
house  reporting.  A  political  conservative.  In 
eastern  Missouri.  Box  2612,  Editor  &  Pub¬ 
lisher. 


_ FREELANCE _ 

FREELANCERS:  Interested  in  writing  on 
household  hints,  children's  page,  comics,  per¬ 
sonal  advice,  finance,  and  health/nutrition?  In¬ 
ter-American  News  Services  will  pay  you  and 
you  let  us  worry  about  marketing.  We  need  fresh 
and  different  material  to  supplement  our  syndi¬ 
cated  features  which  will  start  up  in  September 
1981.  Please  contact  with  samples  by  mail 
ONLY:  William  Griffith,  Inter-American  News 
Services,  720  5th  Av,  New  York  NY  10019. 

_ JOB  LEADS _ 

PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


ASSISTANT  MAILROOM  SUPERINTENDENT 

_  Majordaily  newspaper  located  in  Zone  6  needs 

lent.  VDT  individual  with  previous  supervisory  experience 
re  7.  Box  and  sound  technical  knowledge  of  mailroom 
equipment  (Harris-Sheridan  72P.  Sheridan 
48P.  IDAB  440  and  Hall  Monitor  stackers.  Sig- 
■»i  V*-  MLN-2A).  Send  resume  and  salary  history 

'-plus  cir-  Bg,  2499,  Editor  &  Publisher, 
for  an  ex- 

ced  edito-  - 

jportunity  72-P  SETUP 

ilists,  sal-  1  Experienced  setup  person  for  Sheridan  72-P 
full  range  inserter.  Seeking  minimum  2  years  experience, 
irtunity  to  salary  commensurate  with  experience.  Night 
sas  in  the  shift  position.  Contact  Don  Miller,  Production 
lid  haveat  Director  at  (813)  334-2351,  Monday  through 
Id  resume  Friday  9  am  to  5  pm  for  further  information. 

,  Editor  &  Fort  Myers  News-Press 

An  Equal  Opportunity  Employer 

EDITOR  &  PUBLISHER  for  June  20,  1981 


HELP  WANTED 


PHOTOGRAPHER 


JOURNEYMAN  COLOR  PHOTOGRAPHER 
Must  be  experienced  and  creative  in  food, 
fashion  and  color  cover  illustrations.  Newspap¬ 
er  or  magazine  background  with  advanced 
skills  and  technical  knowledge  a  must.  Major 
metro  daily  offers  excellent  salara,  fringe  be¬ 
nefits.  Send  resume  to  Box  2561,  Editor  & 
Publisher. 


PHOTOJOURNAUSM 


PHOTOJOURNALIST  needed  by  dynamic 
20,000  circulation  suburban  weekly  in  central 
Illinois.  Must  have  ability  to  copy  read,  write 
features,  take  photos,  run  darkroom.  Must  have 
own  camera  and  car.  Send  salary  requirements, 
resume  and  clips  to  Obsenrer,  5717  N  Hum¬ 
boldt,  Peoria  IL  61614. 


PHOTOGRAPHER  for  15,000  6  day.  Respond 
to  Jim  Blair,  General  Manager,  The  Daily  Inde¬ 
pendent,  Kannapolis  NC  28081;  (704)  932- 
3131. 


PHOTOJOURNALIST 

20,000  AM  daily/Sunday  that  swept  Pacific 
Northwest  photo  awards  in  1980  has  immedi¬ 
ate  opening  for  photojournalist.  Successful 
candidate  will  have  technical  skills,  great  im¬ 
agination  and  ingenuity,  flair  for  photo  page 
layouts,  desire  to  help  make  one  of  the  best 
photo-conscious  newspapers  even  better.  Wide 
range  of  assignments,  studio  capabilities  a 
plus.  Call  Bob  DeLashmutt  (208)  733-0931, 
The  Times-News,  PO  Box  548,  Twin  Falls  ID 
83301. 


PHOTO  EDITOR,  desk  job.  Someone  to  oversee 
photo  assignments,  photo  department  and  pic¬ 
ture  usage.  Salary  to  $20,000.  Circulation 
70,000.  Zone  2.  Box  2552,  Editor  &  Pub¬ 
lisher. 


PRESSROOM 


V-15  WORKING  PRESSROOM  foreman  with 
plate  and  camera  experience.  Small  daily, 
some  commercial  printing.  Preventative 
maintenance  and  ability  to  train  crew  a  must. 
Any  Compugraphic  equipment  experience  is  a 
plus.  Located  in  South.  Box  2556,  Editor  & 
Publisher. 


PRODUCTION 


PRODUCTION  DIRECTOR 
Major  metropolitan  daily  and  Sunday  newspap¬ 
er  located  in  the  Great  Lakes  region  is  seeking  a 
production  director.  This  position  reports  to  the 
vice-president  of  opertion  and  is  responsible  for 
pre-and  post-press  operations.  The  successful 
candidate  will  have  an  appropriate  degree  and 
has  a  minimum  of  10  years  proven  managerial 
experience  in  a  production  management  posi¬ 
tion  with  a  metro  daily  newspaper.  We  offer  an 
excellent  salary  and  competitive  fringe  benefit 
package.  Please  submit  resume  in  strict  confi¬ 
dence  to  Box  2607,  Editor  &  Publisher.  An 
equal  opportunity  employer  m/f. 


SALES 


SALES  EXECUTIVE  to  sell  and  service  special¬ 
ized  newspaper  features  for  Midwest  newspap¬ 
ers.  Established  territory,  $14,000  plus 
$6000  in  expenses.  National  company.  Re¬ 
spond  to  Personnel  Department.  Box  8024, 
Charlottesville  VA  22906, 


POSITIONS 

WANTED 


ADMINISTRATIVE 


EFFECTIVE  MANAGER  with  solid  credentials 
in  all  phases  of  newspaper.  Experienced,  in¬ 
novative,  conscientious  communicator.  Top 
medium  size  daily  background.  Currently  with 
major  metro.  Ready  to  motivate  your  staff  to¬ 
ward  higher  profit,  fheter  Zones  1 ,  2,  7,  9,  but 
will  consider  all  areas.  Box  26()4,  Editor  & 
Publisher. 


GENERAL  MANAGER— Aggressive,  know¬ 
ledgeable  all  phases  newspaper  operation. 
Proven  record.  Highest  reference.  Box  2182, 
Editor  &  Publisher. 


SUCCESSFUL  young  general  manager  wants 
management  pmition  on  daily.  Let  me  increase 
your  profits  by  using  up-to-date  management 
techniques.  Box  2568,  Editor  &  Publisher. 


ADVERTISING 


MANAGEMENT 

Experienced  display  account  executive  with 
new  ideas  ready  to  move  into  manwement. 
Journalism  school  graduate.  Box  2565,  Editor 
&  Publisher. 


CIRCULATION 


GOOD  DRIVER,  seeks  traveling  job.  30  years 
circulation  experience  with  4  dailies.  Box 
2496,  Editor  &  Publisher. 


EDITORIAL 


AMBITIOUS  COPY  EDITOR,  layout  coordinator 
seeks  entry-level-position  in  print  journalism. 
Two  years  experience  on  award-winning  cam¬ 
pus  newspaper.  Multi-disciplined  Bachelor  of 
Arts  degree  from  Iowa  State  University.  Write 
Marla  Glenn,  19(J9  Buffalo  Rd,  West  Des 
Moines  lA  50265. 


AWARD-WINNING  editor  of  small  daily  seeks 
new  challenges  with  larger  paper.  Ron  Chap¬ 
pell,  Box  4196,  Kenai  AK  (907)  283-3094. 


AWARD-WINNING  assistant  sports  editor  ea¬ 
ger  to  move  up  to  medium-sized  daily.  Special- 
women's  sports.  2  years  experience,  skilled 
in  VDT,  layout,  photo.  Box  2593,  Edrtor  &  Pub¬ 
lisher. 


EDITOR  with  newspaper,  magazine  and  syndi¬ 
cate  experience,  seeks  permanent  position. 
Top  skills  all  areas.  Call  Bob  (814)  234-4344. 


FEATURE  WRITER/REPORTER,  four  years  ex¬ 
perience  on  major  daily.  Strong  clips,  refer¬ 
ences.  Interests  in  urban  affairs,  arts,  science. 
Seek  challenging  work  in  Zones  9, 8.  2,  3  or  4. 
Jack  Hatterkamp,  1408  W  Cuyler,  Chicago  IL 
60613;  (312)  348-5744. 


GOOD  NEWSMAN,  53,  WIDOWER. 
SEEKS  EDITOR'S  SLOT  ON  SMALL  DAILY. 
BOX  2601,  EDITOR  &  PUBLISHER. 


Place  your  bet  on 
E&P  Classifieds 
We  bet  you’ii  be  satisfied. 
Call  for  rates  and  info: 
(212)  752-7050. 


ITS  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret — and  it’s  strictly  classified  information!  We'll 
never  reveal  the  identity  of  an  E&P  Box  Holder.  However,  if  you 
want  to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  ease! 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies 
you  don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in 
an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number 
you’re  answering  is  on  your  list,  we’ll  discard  your  reply. 
IMPORTANT :We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked. 

And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by  a 
group,  it’s  best  to  list  the  properties. 


POSITIONS  WANTED  POSITIONS  WANTED 


EDITORIAL 


BUSINESS  WRITER — ^Two  years  experience  on 
2  major  trade  publications.  Specialties: 
marketing,  finance,  media.  Seek  spot  on 
SO.OOO-pTus  daily,  tox  2521,  Editor  &  Pub-  ' 
lisher.  | 

COPY  EDITOR— '76  grad,  recent  freelancer  i 
with  Zone  2  independent  semi-monthly 
(100,000  circulation),  current  proofreader/ 
typesetter  with  New  Yorit  City  print  shop.  Ex¬ 
perience:  syndicated  features,  broadcast  copy, 
corporate  advertising/public  relations/sales  I 
presentations,  various  reference  works.  Seek  | 
low-pressure  post  with  Zone  1  or  2  weekly  or  ; 
semi-irxmthly.  for  further  experience  and  real  ‘ 
career  opportunity.  Resume  on  request,  ^x  I 
2483,  Editor  &  Publisher.  ! 


EXPERIENCED  New  York  reporter  is  moving  to  i 
Israel.  Will  write  news,  features  not  found  on  { 
the  wires.  Contact  F  Allen.  Box  K-10,  1395  ! 
Lexington  Av,  New  York  NY  10028. 


EXPERIENCED  reporter-photographer  seeks  i 
spot  on  quality  daily.  Skilled  in  VDT.  remote  5  I 
years  experience,  covering  court,  agriculture, 
mining,  prison.  Own  camera  equipment,  car.  I 
Zones  7,  8,  9.  Box  2522,  Editor  &  Publisher.  | 

EXPERIENCED  journalist,  now  city  editor,  ' 
seeks  reporting  job  on  metro  daily.  4  years  in  | 
dailies,  2  in  pr,  4  in  Navy;  MA  journalism.  Box  ! 
2587,  Editor  &  Publisher. 


ENTERTAINMENT  WRITER— Drama  trained. 
Knowledge  of  show  business  with  crisp  writing 
style  on  reviews  and  features.  Seeking  full-time  | 
work.  Also  do  cartoons.  Have  portfolio  of  pieces 
for  weeklies  for  6  years.  Contact  JHB,  61  Par¬ 
ker  St,  Freehold  NJ  07728.  Telephone,  (201) 
780-4033. 


LOOKING  FOR  AN  AWARD-WINNING  copy 
editor/sportswriter?  I'm  "only"  24,  but  I've  got 
the  know-how  to  help... either  as  a  writer  or  on 
the  desk.  Happy  to  relocate  for  a  job  with  a 
future.  CallorwriteJamieTurner,  1028  Bower, 
Howell  Ml  48843;  (517)  546-5880. 


MISSOURI  BJ  1973  seeks  weekly  or  daily 
opening  on  small-town  paper  in  Zones  1, 5  or  7. 
Eight  years  experience  on  8(X),000-plus  week¬ 
ly  tabloid.  ()an  do  it  all  with  emphasis  on  fea¬ 
ture  and  outdoor  writing.  Thrives  on  pressure 
and  deadlines.  Box  25^.  Editor  &  Publisher. 


NEWSPAPERMAN,  25  years  experience,  re¬ 
porter  to  managing  editor,  wants  to  return  to 
journalism  after  brief  hiatus.  Any  reasonable 
offer  considered.  (402)  463-1287. 


RENAISSANCE  MAN  who  can  do  and  has  done 
news,  sports,  features,  desk,  seeks  job  on  daily. 
Zones  1,2.  Have  dwee,  experience,  intelli¬ 
gence,  enthusiasm.  Box  2481,  Editor  &  Pub¬ 
lisher. 


REPORTER,  27,  five  years  experience  on  week¬ 
ly.  Experience  in  features,  general  news,  proof¬ 
reading,  makeup.  Seeks  job,  daily  or  weekly. 
Prefer  Zone  7. 8  or  9.  Resume,  clips  available. 
Box  25()6,  Editor  &  Publisher. 


REPORTER  seeks  entry-level  position,  daily  or 
weekly.  BA  in  journalism;  free-lancer  with  daily 
and  weekly  experience.  Also,  familiar  with 
computer  programming.  JR  Oliver,  PO  Box 
6393,  Pittsburgh  PA  15212;  (412)  321- 
3980,  (412)  521-9652. 


EDITORIAL 


SPORTS  NEWSWOMAN  NOW  covering  pro 
soccer  wants  pro  or  col  lew  sports  beat  in  E^- 
em  metro  area.  VDT  and  desk  experience.  Write 
2571,  Editor  &  Publisher. 


SPORTS  COPY  EDITING  job  wanted  by  writer, 
7  years  daily  experience,  covering  preps  to 
pros.  Zones  2, 3, 4, 6, 8, 9.  Box  2595,  Editor  & 
niblisher. 


SPORTSWRITER — Blue  Chip  prospect  with  3 
years  experience  prepared  to  meet  challenge  on 
medium  to  large  size  daily.  Excellent  writer 
with  flair  for  features  and  columns.  Ok)  it  all, 
including  coverage  of  preps  and  pros,  in  14 
month  tenure  as  sports  editor  of  small  daily. 
VDT  and  layout  experience.  Will  relocate.  Reply 
to  Box  2599,  Editor  &  Publisher. 


SPORTS  EDITOR  job  on  mid-size  daily  sought 
by  creative,  versatile  pro,  34.  Now  cornered  on 
night  sports  desk  of  major  metro.  Heavy  edit¬ 
ing,  layout  and  writing  experience  but  real  ta¬ 
lent  is  as  story  idea  man,  orranizer.  Good  with 
pencil  and  enjoys  working  closely  with  writers. 
Willing  to  take  pay  cut.  Box  2520,  Editor  & 
Publidier. 


TALENTED,  enthusiastic  journalist  available  to 
employer  in  need  of  hi^ly  motivated  leader. 
Experienced  as  editor  of  small  daily;  editor  of 
monthly  magazine;  copy  editor  metro  daily;  in¬ 
dustrial  public  relations  and  advertising  man¬ 
ager;  and  columnist.  Good  knowledge  of  VDT 
sj^ems.  Currently  employed.  Job  must  offer 
stability  and  responsibility.  Will  relocate.  Box 
2566.  Editor  &  Publisher. 


TEN  YEARS  experience— Newspaper  editor, 
reporter,  photographer,  magazine  freelance 
writer.  Winner  of  state  awards.  Seeking  to  relo- 
i  cate.  Write:  5820  Blackhoof  Dr.  Merriam  KS 
;  66203. 

j  VERY  EXPERIENCED  WRITER,  editor,  VDT- 
trained,  seeks  news  position  in  dry  climate.  Pay 
{  secondary  to  low  humidity  in  importance.  Wil- 
I  liam  Delahan.  226  Walnut  St,  Geneva  OH 
;  44041;  (216)  466-3818. 


WRITER/EDITOR,  New  York-based,  33.  with 
12  years  experience  (including  three  as  manag¬ 
ing  editor)  on  dailies,  weeklies,  wires  and 
monthlies— consumer  and  trade — specialties 
include  medical,  features  and  business,  seeks 
challenging  spot  with  advancement  potential  in 
New  York  City  area.  Box  2583,  Editor  &  Pub¬ 
lisher. 


FREELANCE 


REPORTER-PHOTOGRAPHER  living  in  south 
Florida  wants  to  trade  daily  deadline  pressure 
for  freelance  work.  Areas  of  interest:  environ¬ 
mental  sciences,  nutrition,  profiles,  cultural 
I  events,  human  interest  stories,  nature,  enerm. 
I  Capable  of  in-depth  investiratkm  and  stu^. 

I  Willing  to  travel  around  Florida  as  part  of 
assignments.  Box  2594,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


PHOTO  COORDINATOR— Experienced  photo 
coordinator  available  to  corporations/organiza¬ 
tions  as  consultant  on  visual  pr.  Have  top 
credentials  and  outstanding  exp^ience  in  this 
highly  specialized  area.  Box  2507,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  June  20,  1981 


49 


Inflation  takes  toll 
on  20,000-circ.  daily 


The  average  20,000  circulation  daily 
newspaper's  performance  in  1980  shows 
it  continues  to  lose  ground  to  inflation, 
according  to  the  61st  annual  Inland  Cost 
and  Revenue  Study  (1980)  that  was  re¬ 
leased  to  participants. 

Given  a  1980  inflation  rate  13.4%,  the 
20,(KX)  circulation  newspaper  increased 
advertising  rates  7.7%  and  circulation 
rates  11.0%.  These  increases  were  not 
aggressive  enough  to  prevent  deteriora¬ 
tion  of  the  bottom  line  for  the  second 
straight  year.  The  larger  newspapers 
have  been  more  aggressive  in  this  respect 
than  smaller  papers.  Inland  said. 

Total  revenues  increased  7.1%,  total 
expenses  increased  9.1%,  and  operating 
net  profit  dropped  to  $466,100  from 
$484,300  the  year  earlier.  Margin  (operat¬ 
ing  net  profit  as  a  percent  of  total  reve¬ 
nue)  dropped  from  15.5%  to  13.9%  from 
1979  to  1980. 

Year  over  year  increases  in  revenue 
were:  local  advertising  6.7%,  national 
advertising  21.1%,  classified  advertising 
(.6%),  preprint  advertising  10.5%,  total 
advertising  (6.3%),  circulation  10.4%, 
and  total  revenue  7.1%. 

Year  over  year  increases  in  expenses 
were:  news-editorial  9.7%,  circulation 
and  distribution  15.3%,  advertising  9. 1%, 
mechanical  4.2%,  newsprint  10.1%, 
general  and  administrative  8.9%,  and  tot¬ 
al  expense  9.1%. 

Two  years  ago  Inland  began  publishing 
constant  dollar  statistics  because  infla¬ 
tion  tends  to  obscure  the  real  prevailing 
trends  in  the  industry.  The  constant  dol¬ 
lar  data  for  the  average  20,000  circulation 
newspaper  indicate  the  following: 

1.  Circulation  revenue  collected  (re¬ 
venue  after  the  Little  Merchant  share) 
has  declined  four  straight  years,  and  it 
now  has  the  same  relative  value  as  in 
1979. 

2.  Local  advertising  revenue  dropped 
in  1 980  after  being  stable  for  twelve  years . 

3.  Preprint  revenue  reached  a  plateau 
after  six  years  of  growth. 

4.  National  revenue  continues  its  five- 
year  upward  trend. 

5.  Circulation  and  distribution  expense 
continues  upward.  The  fifteen-year  trend 
accelerated  in  1974,  and  1980  shows  no 
evidence  that  it  is  going  to  slow  down. 

6.  Total  mechanical  expense  started  a 
downward  movement  in  1973  and  1980 
continues  that  trend  at  the  same  rate. 

7.  Newsprint,  ink  and  handling  ex¬ 
pense  has  been  on  a  plateau  since  1977. 
Prices  per  ton,  however,  when  adjusted 
for  30  lb.  weight  shows  a  slight  deteriora¬ 
tion  since  1977.  The  1977  prices  are  equal 
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to  1956  prices  (the  last  period  of  mill 
capacity  demand)  on  a  constant  dollar 
basis. 

8.  Local  and  classified  advertising  rates 
are  at  their  lowest  point  in  twenty-two 
years  on  a  constant  dollar  basis. 

9.  The  long-time  premium  paid  for  clas¬ 
sified  rates  over  local  advertising  rates 
finally  evaporated  in  1972.  Classified 
rates  are  now  slightly  below  local  rates. 

The  constant  dollar  analysis  clearly  in¬ 
dicates  that  the  average  20,000  circula¬ 
tion  newspaper  is  not  the  same  newspap¬ 
er  it  was  twenty  years  ago.  Relatively,  it 
has  increased  its  published  pages  by  42%; 
it  has  maintained  its  percent  of  space  de¬ 
voted  to  advertising  and  to  non¬ 
advertising;  it  has  maintained  its  unit 
prices  to  the  subscriber;  it  has  reduced 
unit  prices  for  advertising;  and  profit  mar¬ 
gins  are  better  than  twenty  years  ago, 
although  they  have  declined  somewhat 
during  the  last  two  years. 

Earnings  drop 
at  Minn.  S  &  T 

Operating  earnings  for  the  Minneapolis 
Star  Tribune  Company  declined  45% 
for  the  fiscal  year  ending  February  28, 
1981,  and  net  earnings  declined  9%  com¬ 
pared  to  the  previous  year. 

In  a  report  to  stockholders,  Otto  A. 
Silha,  chairman  of  the  board,  and  John 
Cowles,  Jr.  president,  stated  that  operat¬ 
ing  earnings  of  $3,665,000  and  net  earn¬ 
ings  of  $7,048,000  were  lower  than  the 
previous  year’s  earnings  for  three  prin¬ 
cipal  reasons: 

— A  27-day  strike  at  the  Star  and  Tri¬ 
bune  Newspapers  in  September  and 
October,  causing  the  loss  of  revenue  dur¬ 
ing  four  of  the  year’s  most  profitable 
weeks. 

— The  budgeted  loss  at  the  Buffalo 
Courier-Express  for  12  months  of  opera¬ 
tion  compared  to  only  six  months  of  own¬ 
ership  in  Fiscal  1980. 

— A  slow  economy  and  sluggish  con¬ 
sumer  spending  which  limited  the  in¬ 
crease  of  revenues,  particularly  from 
advertising,  at  nearly  all  operating  units. 

The  sharp  drop  in  operating  earnings 
was  offset  in  part  by  a  strong  earnings 
improvement  at  Harper  &  Row,  Pub¬ 
lisher  Inc.  (in  which  the  company  owns  a 
one-third  interest),  a  gain  on  the  sale  of 
Harper’s  Magazine  in  July  of  1980,  and  a 
change  to  straight-line  depreciation, 
which  is  more  commonly  used  by  news¬ 
paper  companies  than  the  accelerated 
method  used  in  prior  years. 


Strike  ends; 
unions  get  say 
in  management 

Le  Devoir,  the  French-language  daily 
in  Montreal,  was  expected  to  be  back  on 
the  newsstands  this  week,  following  the 
settlement  of  a  two-month  strike. 

Management  and  representatives  of  35 
unionized  editors  and  reporters  reached 
an  agreement  June  9  on  a  two-year  con¬ 
tract  that  will  bring  salaries  to  $640  a 
week  for  senior  reporters. 

Another  portion  of  the  settlement  gave 
them  a  greater  voice  in  the  day-to-day 
operation  of  the  paper. 

The  union  had  charged  that  some 
senior  editors  were  using  their  power 
arbitrarily,  and  proposed  that  reporters 
be  given  the  right  to  file  grievances  when 
“political”  changes  are  made  in  their 
stories. 

The  union  also  sought  the  right  to  veto 
future  selections  by  publisher  John-Louis 
Roy  for  the  posts  of  editor-in-chief  and 
news  editor. 

A  compromise  was  reached  which 
allows  for  consultation  with  the  union  on 
future  editorial  nominations,  and  estab¬ 
lishes  an  internal  grievance  committee 
made  up  of  an  equal  number  of  union 
reporters  and  senior  editors. 

An  existing  committee  which  reviews 
the  newspaper  will  also  be  “streng¬ 
thened,”  but  Roy  will  retain  final  word  on 
both  editorial  appointments  and  com¬ 
plaints  of  editorial  censorship. 

Publisher  John-Louis  Roy  said  because 
of  the  traditionally  slow  summer  months, 
it  will  be  hard  to  assess  the  impact  of  the 
strike.  He  said  “if  by  September  or  Octo¬ 
ber  we  don’t  regain  what  we’ve  lost,  then 
we’ll  know  there  are  problems.” 

Le  Devoir  is  the  smallest  of  Montreal’s 
four  dailies  and  had  a  circulation  of  about 
45,000  prior  to  the  strike. 

Under  the  newspaper’s  ownership 
structure,  put  into  effect  70  years  ago  by 
the  paper’s  founder  Henri  Bourassa,  the 
publisher  holds  almost  complete  control 
over  administration  and  editorial  policies 
for  the  duration  of  his  term  in  office.  Roy 
said  the  new  contract  does  not  erode  the 
publisher’s  power. 
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Sigma  Delta  Chi  Award  (1978) 

DON  WRIGHT 

National  Headline  Award  (1980) 

DON  WRIGHT 

Pulitzer  Prize  (1980) 
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Overseas  Press  Club  Award  (1980) 
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The  C- J  Run 


It  happens  once  a  year  in  Columbus,  Ohio  —  nearly 
3000  runners  turn  out  for  the  Citizen-Journal  10,000- 
meter  run. 

Co-sponsored  by  the  city's  Department  of  Recrea¬ 
tion  and  Parks,  the  event  attracts  men,  women  and 
children  —  and  even  contestants  who  tackle  the  route 
in  wheelchairs. 

This  year's  run,  the  fourth,  was  won  by  a  26-year-old 
graduate  student  at  Ohio  State  University,  who  pulled 
away  from  the  1979  winner  at  the  5y2-mile  mark  and 
ran  away  from  the  field. 
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